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CREATES  CONFIDENCE 


In  its  65  years  of  publication  The  Chicago  Daily  News 
through  its  outstanding  character  has  won  and  held  the 
confidence  and  respect  of  its  readers. 

First  and  foremost.  The  Chicago  Daily  News  is — and 
has  always  been — a  HOME  newspaper.  It  has  at  all 
times  been  careful  not  to  bring  into  the  home  anything 
that  does  not  rightfully  belong  there.  Its  coverage  of 
local  and  national  news  is  thorough  and  accurate — 
free  from  sensationalism. 

It  was  the  first  American  newspaper  to  found  and  main¬ 
tain  a  w'orld-wide  Foreign  News  Service,  which  today 
is  unsurpassed  in  reporting  world  news  and  events.  It 
carries  features  that  appeal  to  every  member  of  the 


family,  and  brings  entertainment  and  informative 
reading  for  the  leisure  hours  in  the  evening. 

And  the  readers  of  The  Chicago  Daily  News  know  its 
character.  They  appreciate  this  newspaper  because 
they  know  its  devotion  to  the  highest  ideals  of  clean 
journalism  .  .  .  that  it  guards  their  rights  zealously  .  .  . 
that  it  is  unyielding  in  its  fight  for  civic  improvement. 
The  result  is  that  today  The  Chicago  Daily  News  has 
a  Home  Coverage  circulation  that  penetrates  every 
section  of  the  city  and  suburbs  ...  a  circulation  that 
holds  the  confidence  of  its  readers  and  is  welcomed 
into  the  homes  to  be  read  by  every  member  of  the  fam¬ 
ily.  And  reader  confidence  is  the  true  foundation  of 
advertising  values. 


THE  CHICAGO  DAILY  NEWS 

Chicago*s  HOME  Newspaper 

WITH  THE  MOST  VALUABLE  CIRCULATION  IN  THE  CITY 


Daily  News  Plaza,  400  West  Madison  Street,  Chicago 

Detroit  Office:  7-218  General  Motors  Building 


New  York  Office:  9  Rockefeller  Plaza 
San  Francisco  Office:  Hobart  Building 


■  FOR  DEFENSE 


ON  TIME  .  .  •  running  on  schedule!  That’s  the  report 
for  Transportation!  By  land,  by  water,  by  air.  Transporta¬ 
tion  is  ready.  Ready  to  speed  Defense  on  its  way.  Ready 
with  more  speed! 

Transportation  is  a  part  of  everything  America  produces. 
It  is  part  of  every  gun  and  plane  and  tank  and  battleship. 
Transportation  is  movement.  Keep  it  fluid  and  Defense 
speeds  on.  Freeze  it  and  everything  stops. 

Transportation  is  the  lifeblood  of  American  Production. 
Steel  rails  are  the  backbone.  And  the  rails  are  ready.  $101/2 
billion  invested  since  1920  .  .  .  locomotives  with  43%  more 
pulling  power  .  .  .  bigger  freight  cars  with  six  times  the 
mileage  between  repairs  .  .  .  more  adequate  yards  and  ter¬ 
minals  . . .  heavier  tracks _ better  signals  . .  .  more  efficient 

traffic  management,  which  last  year  saved  loading  space 
equal  to  30  thousand  carloads. 

Today  freight  moves  two-thirds  faster. 

And  since  1920  two  new  Transportation  plants  have  sprung 
into  being.  Freight  rolls  on  rubber  over  $21  billion  worth 


of  highways  criss-crossing  the  continent.  Ready  for  Defense 
are  600  thousand  commercial  trucks  and  a  reservoir  of  4 
million  more  owned  by  farmers  and  various  businesses. 

And  freight  takes  wings!  Passengers,  mail,  and  freight-by- 
air  link  every  state  and  all  the  Americas. 

Since  1920  America  invested  $80  billion  in  Transportation 
facilities.  In  highways,  trucks,  airlines,  ships,  waterways, 
railways.  That’s  almost  twice  the  total  invested  in  the  pre¬ 
ceding  100  years.  What  did  we  get  for  the  money?  A 
transportation  plant  which  in  extent,  capacity,  variety,  and 
flexibility  has  never  been  approached  here  or  elsewhere  in 
the  world. 

The  American  Defense  Program  is  the  most  gigantic  effort 
any  people,  any  nation,  have  ever  undertaken.  Transpor¬ 
tation  reports  for  Defense,  On  Time! 

As  Transportation  comes  to  the  fore  in  news  and  politics,  writers 
and  speakers  on  public  affairs  will  need  the  guidance  of  such 
surveys  as  "Transportation  Reports  For  Defense",  September  issue, 
Nation’s  Business.  You  are  free  to  quote  from  this  article.  Write 
for  a  reprint. 


This  message  is  published  by 

NATION’S  BUSINESS 

It  is  the  37 tb  of  a  series  contributed  toward  a  better  public 
understanding  of  our  American  Business  System  and  of 
its  contributions  to  national  welfare. 
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ISSUED  EVERY  SATURDAY 


FOUNDED  IN  1884 


1  _  _  ^1  44^^  1  Congress  from  Tennessee.  When  the 

“Nuck  Brown  Says  Track 

_  mm  -  nV  1  m  1  f  f  went  to  Fort  Oglethorpe  for  training. 

Is  Faster  Today  Than  Ever 

M  for  France.  He  was  commander  of 

__  i-T^. !./»».  T\  •  ^  1  Battery  E,  114th  Field  Artillery, 

Memphis  Dames  Vice-President  and  General  and  served  with  the  Army  of 

Occupation. 

Manager  Views  Progress  of  Newspapers  and  Nashviiu.  Atlanta 

Four  days  after  being  mustered  out 

Sees  a  Rapidly-Moving  Industry 

*■*■'■*  m  the  circulation  department  of  the 

■R  AT  r’HDTPV  Nashville  Tennessean.  He  was  later 

"Y  made  circulation  manager  and  in  1922 

became  circulation  director.  He  went 

"THE  track’s  faster  than  it’s  ever  especially  dogs  and  horses.  When  a  ress  has  been  made  in  the  past  25  to  the  Commercial  Appeal  in  1927  and 


Memphis  Dailies'  Vice-President  and  General 
Manager  Views  Progress  of  Newspapers  and 
Sees  a  Rapidly-Moving  Industry 
By  AL  CAPLEY 


newspaper  runs  a  human  interest  story  years.” 


As  well  as  Capt.  Enoch  Brown,  Jr.,  about  a  kid  crying  for  his  lost  dog 
vice-president  and  general  manager  of  it’s  got  something  that  few  people  fail 
the  Memphis  (Term.)  Publishing  Co.,  to  read.” 


was  vice-president  and  advertising 


dailies,  the  Commercial  fully  sell  itself  to  the  public? 
and  Press -Scimitar,  likes  “It  must  be  up  and  doin 


which  publishes  Memphis’  two  Scripps- 
Howard  dailies,  the  Commercial 
Appeal  and  Press -Scimitar,  likes 
horses,  he  wasn’t  talking  about  them. 

Capt.  Brown  or  “Nuck,”  as  he  is 
more  familiarly  called,  was  referring 
to  the  newspaper  business.  At  49, 
with  22  years  of  newspaper  experience, 
most  of  that  time  in  advertising  man¬ 
agement,  he  is  considered  an  outstand¬ 
ing  newspaper  executive. 

Prodact  aad  By-Predaet 

“There  are  two  phases  of  a  news¬ 
paper— the  product  that  it  sells  to  the 
subscriber  and  the  by-product  that  it 
sells  to  the  advertiser,”  Capt.  Brown 
said.  “And  in  making  the  news  and 
the  advertising  conform  with  the  prog¬ 
ress  of  today,  the  track’s  faster  in 
newspaper  work  today  than  it’s  ever 
been  in  the  history  of  the  business.” 

There  are  two  other  points  that  the 
Southern  newspaper  executive  wants 
to  emphasize  in  the  newspaper  of 
today: 

“The  public  takes  the  newspaper  for 
granted. 

“A  newspaper  never  remains  in 
status  quo.  It  is  either  going  back¬ 
ward  or  forward.  It  can’t  stand  still.” 

To  Capt.  Brown  there’s  nothing  more 
fascinating  and  interesting  than  news- 


How  can  a  newspaper  more  success- 


“Printing  what  the  other  fellow  director.  He  went  to  the  Atlanta 
likes”  is  a  phrase  that  Capt.  Drown  fre-  Constitution  in  1931,  remaining  in 
quently  uses.  “I  mean  by  that  expres-  charge  of  advertising  there  until  Jan- 
sion  that  we  should  project  ourselves  uary,  1933,  when  he  returned  to  the 
into  the  other  fellow’s  light,”  Capt.  Commercial  Appeal  as  advertising 


lly  sell  itself  to  the  public?  into  the  other  fellow’s  light,”  Capt.  Commercial  Appeal  as  advertising 

“It  must  be  up  and  doing,  so  to  Brown  explained.  “You  can’t  leave  head.  In  1935,  he  was  made  vice- 

out  a  column  on  hshing  or  hunting,  for  president  and  general  manager  of  the 
instance,  just  because  you  might  think  Commercial  Appeal  and  later  assumed 
there  might  be  some  who  wouldn’t  those  two  positions  with  organization 
read  it  Just  have  a  paragraph  in  the  of  the  Memphis  Publishing  Co. 
fishing  column  about  Joe  Dokes  catch-  He  is  intensely  fond  of  fishing  and 
ing  so  many  fish  in  Gulch  Creek,  and  hunting.  September  will  find  him  in 
you’ll  find  the  place  crowded  the  next  Canada  on  his  yearly  sununer  fishing 


day  with  fishermen.” 


excursion.  Capt.  and  Mrs.  Brown  live 


Capt.  Enoch  Brown,  Jr. 


In  the  food  sections  of  newspapers,  on  their  farm  at  Germantown,  nestr 
Capt.  Brown  believe  there  is  more  in-  Memphis.  He  has  bird  dogs  there 
terest  today  than  ever,  both  in  the  and  also  keeps  some  dogs  in  training 
advertising  and  the  reading  matter,  in  Canada. 

Speaking  of  advertising,  he  defines  an  Capt.  Brown  wants  to  “remain  in  the 
advertisement  as  an  ‘opportxmity  to  saddle”  of  active  newspaper  work  as 
deliver  a  merchandise  message.’  “And  long  as  possible.  However,  when  the 
any  newspaper  without  retail  advertis-  day  comes  for  him  to  leave,  there’s 
ing  lacks  real  interest,”  he  says.  nothing  better  he’d  like  to  do  than 

Insignificant  War  News  saddle  horses^ 

One  of  the  finest  things  Capt.  Brown  lur  ’x 

ever  heard  said  about  a  newspaper  *  ww  JYlOIlltOniig 

was  an  explanation  made  to  him  by  p'orGiail  BfOadCOStS 
the  late  C.  P.  J.  Mooney  when  Mr.  ^ 

Mooney  was  editor  of  the  Commercial  WASHmcTON,  D.  C.,  Aug.  2^“A  new 
Anneal  course  in  policy  can  be  reflected  m 

Capt.'  Brown  asked  Mr.  Mooney  why  broadcasts  long  before  it  is  ^nounced 

the  Commercial  Appeal  carried  two  Pi®®®’ 

tnc  roucrsl  CoirimiinicRtioiis  Com* 


pages  of  rural  society  news  in  the 
Monday  out-of-town  issue  each  week. 


mission  states  in  a  description  of  the 
purposes  and  functions  of  the  Foreign 


Mr.  Mooney  replied:  “If  we  didn’t  run  luncuoiis  ox  uxe  r 

5*  Broadcast  Monitoring  Service. 


oaner  work  “Every  dav  a  change  speak,  all  the  time,”  Capt.  Brown  said,  it  in  the  Commercial  Apneal,  the  lady 


from  the  routine,”  he  said. 


Keep  something  of  interest  going  on  in  Itta  Bena,  Miss.,  wouldn’t  know 


thing  new  in  the  treatment  of  news  ^be  time.  It  all  gets  back  to  stand-  what  happened  in  Lula,  Miss.” 

..  .  .  .  .  tn.*  c»:1l  A  _  /-< _ 1.  T3 _  J _ U  I _ 


For  example,  the  altered  tone  of 
certain  foreign  broadcasts  gave  the 


wxxax  xxgppgxxcxx  XXX  X.U.U  indication  that  Germany  was 

Capt.  Brown  doesn  t  believe  the  Ui*  -  jn  - 

-  X  u  about  to  invade  Russia,  and  that 

newspapers  are  running  too  much  war  j  •  x  j  j  x  t  j 

w  V,  ,1.^  xUo,,  Japan  intended  to  occupy  Indo- 


and  new  ideas  in  the  sale  and  promo-  ‘"8  still  or  going  forward.  A  news-  Capt.  Brown  doesn’t  believe  the 

tion  of  advertising.  The  newspaper  pspcr  must  sell  itself  to  the  advertiser,  newspapers  are  running  too  much  war 

has  more  influence  on  the  lives  of  its  Through  surveys,  it  must  show  him  news.  However,  he  does  believe  they  cj^ina 

readers  than  it’s  ever  had  before,  ^be  PROOF  of  its  VALUE.  And  while  are  rimning  too  much  war  news  that 

Yes,  and  they’re  criticized  more.  But  o'*  that  subject,  I  want  to  say  that  it’s  doesn’t  have  much  significance. 

criticism  makes  for  a  better  naner.  A  aniazing  when  you  stop  to  think  of  Bom  on  a  farm  near  Franklin,  Tenn, 


criticism  makes  for  a  better  paper.  A  xu  uxxxixx  ui  xjuxxx  uxx  a  laxxxx  xxcax  x  laxxxvxxxx,  xcn**,  abroad  drying  up  to  an  alarming  de¬ 
newspaper  should  always  welcome  the  advertismg  mats  supplied  news-  Capt.  Brown  attended  Battleground  ^  pertinent 


Bom  on  a  farm  near  Franklin,  Tenn, 


“With  foreign  censorship  becom¬ 
ing  sterner  and  ordinary  news  sources 


criticism.  Just  let  the  slightest  error  papers  today  compared  with  Ae  days  Academy  at  Franklin.  He  got  lus  that  the  Foreign  BroadcastinV  Moni- 
creep  in  today,  and  we  hear  about  it.”  when  it  was  hard  to  find  two  shoe  mats  B.A.  degree  at  Vanderbilt,  where  he  Service  nrobe  the  great  volume 

The  kind  of  a  newspaper  that  tries  ‘bat  didn  t  look  alike.  Through  the  played  football,  being  captain  of  the  recoded  foreign  radio^  pronounce- 


ideal  publication,  Capt  Brown  be 
lieves. 

Saccettfal  Selling 


have  it  in  black  and  white  how  their  ton.  He  went  to  Washington  in  1914  as  j  x„  fx„  x„  „„  _ 

product  is  being  accepted  and  what  clerk  in  the  U.  S.  ^nate  to  the  com-  oLials^ho  mly  °be  Sr- 

services  they  are  rendermg.  It  s  all  mittee  on  contingent  expenses.  It  was  t jcularly  concerned  ” 


“It  all  gets  hack  tn  the  verv  simple  ^be  more  amazing  to  me  when  you  there  that  he  struck  up  a  friendship 
formula:  A  newspaper  shouW  infonn,  stop  and  think  that  most  of  this  prog-  with  Luke  Lea,  who  was  serving  in 
entertain,  advise,”  he  said.  ‘"The  '  ■  ....  ■-  .  — .  -  ... 

amomt  of  information  carried  today  NEWSMEN,  PHOTOGS  NOW  ADMITTED  TO  ICELAND 

y  the  pro^essive  new^aper  is  aln^t  waSHING’TON,  D.  C.,  Aug.  25 — Restrictions  against  news  correspondents 
mronceivable.  TTiey  have  to!  The  photographers  entering  Iceland  were  lifted  today  by  President  Roose- 

^  u  velt.  Stephen  Early,  White  House  press  secretary,  announced  that  agree- 

Along  with  the^wJrJ^ative  mrticl^  entered  into  between  the  United  States  and  British  mUitary 

whiA  had  a  good  batting  average  from  commands  to  receive  representatives  of  the  press  and  radio.  TTie  secretary  ex- 
a  reading  standpoint,  observe  how  they  Passed  an  opinion  that  the  censorship  rules  in  vogue  in  military  areas  would 
read  the  eartoonc  humorous  and  seri-  operate  in  Iceland.  Applications  for  admission  to  Iceland  will  be  received  at 
ous.  TlSrSirS^a^y  ktnd,  Ibe  Navy  Department  or  in  London  at  the  American  Embassy. 


Working  in  three  shifts,  specially 
trained  operators  are  keeping  abreast 
of  all  international  broadcasts  which 
originate  outside  the  United  States. 
Speeches,  newscasts  and  other  air¬ 
way  programs  are  recorded  and  made 
available  to  government  officials  re¬ 
sponsible  for  counter-propaganda  or 
other  action,  if  necessary.  Four  “list¬ 
ening  posts”  located  at  Portland,  Ore¬ 
gon;  Kingsville,  Texas;  Guilford, 
Maryland;  and  S^turce,  Puerto  Rico; 
are  tuned  to  foreign  broadcasts. 
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U.  S.  Faces 
Serious  Times 
If  Germans  Win 

So  Holds  Dorothy  Thompson, 
lust  Returned  After  Five 
Weeks  in  England 
By  STEPHEN  J.  MONCHAK 

She  said  it  before  she  left  and  now 
that  she  is  home  after  five  weeks  in 
war-tom  England,  Dorothy  Thompson 
is  more  than  ever 
convinced  that 
the  American 
people  don’t  re¬ 
alize  how  near 
they  are  to  losing 
their  cherished 
freedoms. 

A  Germanized 
Eastern  H  e  m  i  - 
sphere  —  Europe, 
Asia  and  Africa 
— which  will  be 
so  powerful  that 
no  other  nation 
o  r  coalition  o  f 
nations  could  stand  up  to  it  econom¬ 
ically  or  with  arms,  is  the  unpleasant 
prospect  the  U.  S.  faces  if  Great 
Britain  loses  the  war,  the  famed  Bell 
Syndicate  columnist  believes. 

Sees  Serioat  Germoa  Threat 

This  German  empire.  Miss  Thomp¬ 
son  pointed  out  in  an  interview  with 
Editor  &  Publisher  this  week,  will  be 
so  strong  in  manpower  and  resources 
that  it  could  dictate  to  the  rest  of  the 
world — then  comprising  only  North 
and  South  America,  which,  she  said, 
will  be  greatly  inferior  to  the  Elastem 
Hemisphere  in  these  important  essen¬ 
tials. 

“Hiis  new  Germany,  if  it  comes  into 
being,  will  be  the  world’s  greatest 
monopoly,  backed  by  force,”  she  as¬ 
serted. 

It  is  indisputable.  Miss  Thompson 
argued,  that  if  there  was  such  a  Ger¬ 
man  empire,  we  would  have  the  choice 
of  accepting  Hitler’s  dictate  or  fighting 
him.  She  believes  we  would  fight 
rather  than  bow  to  him,  but  she  fears 
that  it  would  be  too  late  then. 

“In  the  present  world  we  are  a 
powerful  nation,  but  in  Hitler’s  world 
we  would  be  only  an  island,”  she  com¬ 
mented. 

We  cannot  permit  that  to  happen, 
she  said,  adding,  “and  mind  you,  if 
Hitler  wins,  he  won’t  have  any  trouble 
colonizing  South  America,  either.  That 
is  one  of  Hitier’s  fondest  dreams.  It 
was  a  German  dream  even  before 
him.” 

And  yet,  with  all  this — which  she 
sees  as  clear  logic  and  is  perplexed 
that  the  average  American  cannot  per¬ 
ceive  it — Miss  Thompson  said  this 
country  is  still  playing  ostrich  in  the 
sand,  “and  uttering  moral  platitudes 
about  aid  to  Britain.” 

Ska  Homes  FDR 

Miss  Thompson  holds  President 
Roosevelt  responsible  for  the  present 
misconception  of  the  world  situation 
in  the  U.  S.  “He  is  afraid  to  tell  the 
American  people  the  facts  of  life,”  she 
remarked.  'The  reason  for  FDR’s 
stand,  she  believes,  is  because  he  is 
bound  by  his  campaign  promises  to 
keep  this  country  out  of  war. 

Great  Britain  will  lose  the  war  im- 
less  we  go  to  her  aid,  the  columnist 
continued,  reminding  her  interviewer 
again  that  the  U.  S.  should  enter  ac¬ 
tively  now  and  that  to  wait  longer 
would  be  disastrous.  “I  don’t  know  in 
what  state  our  armed  forces  are  today,” 
she  said,  “but  if  we  have  a  well-equip¬ 
ped  expeditionary  force  1  would  be  in 


Dorothy  Thompson 


favor  of  sending  it  to  the  Suez  to¬ 
morrow  morning.” 

The  theory  of  fighting  a  defensive 
war  has  been  proven  outmoded  since 
the  European  holocaust  started  two 
years  ago,  the  columnist  stated.  “That 
theory  is  held  by  the  Lindberghs  and 
Wheelers,  you  know,”  she  said,  “and  it 
will  have  only  tragic  consequences  for 
us  if  it  spreads.” 

Britain’s  most  acute  problem  today, 
Miss  Thompson  said,  is  manpower. 
She  needs  skilled  technicians,  mechan¬ 
ics,  doctors,  radio  operators  and  other 
craftsmen  to  man  her  war  industries. 
Germany,  on  the  other  hand,  she 
pointed  out,  has  requisitioned  all  the 
manpower  she  needs  from  her  occu¬ 
pied  lands,  which  leaves  her  own  men 
available  to  fight  the  war. 

Sees  Wishfel  Thinkiag 

Miss  Thompson  said  it  was  “pure 
bunk”  that  Hitler  plans  to  invade 
America  if  he  wins  Europe.  “On  the 
contrary,”  she  said,  “he  will  make 
overtures  to  us  to  get  us  to  see  his 
way.  Even  if  we  don’t,  he  still  won’t 
have  to  resort  to  arms.  He  can  block¬ 
ade  us.  Eventually,  we  would  have 
to  capitulate  because  we  have  to  live. 
Of  course,  we’ll  live.  But  under  his 
terms.” 

Another  bit  of  “bunk”  to  Miss 
’Thmnpson  is  the  idea  widely  held 
in  the  U.  S.  that  the  Germans  cannot 
go  through  a  winter  campaign  in 
Russia.  “That  one,”  she  commented, 
“really  is  wishful  thinking.  People 
have  forgotten  that  Germany  went 
through  two  winter  campaigns  in  Rus¬ 
sia  during  the  last  war.  And  she  won.” 

The  German  dictator,  the  columnist 
believes,  will  go  through  the  Middle 
East  if  he  is  successful  in  Russia.  He 
will  send  his  legions  to  the  shores  of 
the  Red  Sea  and  the  Mediterranean, 
and  when  he  has  them  imder  his  dom¬ 
ination,  he  will  dominate  the  world. 

“If  IRtler  is  successful  in  his  Elastern 
drive  he  would  outbuild  us  in  five 
years,  even  if  we  were  to  spend  all  of 
our  money  for  armaments,”  she  re¬ 
marked. 

Miss  Thompson,  who  arrived  in  New 
York  Aug.  26  aboard  Pan  American 
Airways’  American  Clipper  from  Lis¬ 
bon,  left  for  her  Vermont  farm  Wed¬ 
nesday.  She  said  she  expects  to  re¬ 
turn  to  New  York  aroimd  Oct.  1. 


EDITOR  &  PUBLISHER 
CALENDAR 

Aug.  31 -Sept.  1  —  Southwest 
News  Photographers  Assn.,  mid¬ 
year  meeting,  Wichita,  Kans. 

Aug.  31-Sept.  2  —  Southern 
Newspaper  Publishers  Assn., 
Mechanical  Conference,  Brown 
Hotel,  Louisville. 

Sept.  8-9 — Insurance  Adver¬ 
tising  Conference,  annual  meet¬ 
ing,  Hotel  Hershey,  Hershey, 
Pa. 

Sept.  8-9 — New  York  State 
Publishers’  Assn.,  convention. 
Sagamore  Hotel,  Bolton  Land¬ 
ing,  Lake  George. 

Sept.  14-16 — Texas  Circula¬ 
tion  Managers  Assn.,  annual 
meeting,  Reese- Wil-Mond  Hotel, 
Harlingen,  Tex. 

Sept.  15-17  —  Advertising 
Typographers  Assn,  of  Amer¬ 
ica,  Inc.,  15th  annual  conven¬ 
tion,  The  Greenbrier,  White 
Sulphur  Springs,  W.  Va. 

Sept.  17-19 — National  Indus¬ 
trial  Advertisers  Assn.,  annual 
conference.  Royal  York  Hotel, 
Toronto,  Canada. 

Sept.  16-17 — Central  States 
Circulation  Managers  Assn.,  fall 
meeting,  Stevens  Hotel,  Chicago. 

Sept.  19 — ABC  Board  of  Di¬ 
rectors  meeting.  Sea  View  Club, 
Absecon,  N.  J. 


Higgins  Is  Item  M.  E. 
Succeeding  Salmon 


Donald  H.  Higgins,  acting  managg^ 
editor  of  the  New  Orleans  Item  far 
several  months,  was  named  managgg 
editor  Aug.  25 


Donald  H.  Higgins 


by  Ralph  Nict 
olson,  presidegt 
and  publisher. 
Mr.  Higgins  sig. 
ceeds  Cl  arle 
Salmon,  who  ts  • 
signed.  a 

Native  of  Dj.  f 
nois  and  a  grad, 
ua  t  e  of  the 
University  of 
Wisconsin,  Ife. 
Higgins  has  been 
a  member  of  the 
Item  staff  sina 


New  'Atlanta  Post'  to 
Appear  Oct.  15 


Atlanta,  Ga.,  Aug.  26 — Atlanta’s 
second  afternoon  newspaper  will  begin 
publication  on  Oct.  15,  it  was  an¬ 
nounced  here  this  week  by  Matt  G. 
Perkins,  president  of  the  I^ess  Pub¬ 
lishing  Company.  Perkins’  intention 
to  launch  this  newspaper  was  an¬ 
nounced  several  months  ago,  since 
which  time  preparations  have  been 
steadily  under  way. 

“The  Evening  Post  will  not  be  con¬ 
nected  with  any  political  group  or 
faction  and  will  have  no  ties  that 
would  prevent  it  from  speaking  out 
vigorously  against  anything  not  to  be 
the  best  interests  of  the  whole  people,” 
said  Perkins. 

The  name  first  selected  for  the  new 


March,  1919,  serving  successively  « 
reporter,  Sunday  editor,  city  edit*, 
assistant  managing  editor,  and  actiaj 
managing  editor  since  early  June 
when  Mr.  Salmon  left  because  of  I. 
ness.  Prior  to  working  on  the  Item, 
Mr.  Higgins  worked  on  the  old  Chicift 
Journal  and,  for  three  months,  on  tbe 
New  Orleans  States. 

Mr.  Salmon  went  to  the  Item  from 
Kansas  City  in  1918.  He  worked  for 
a  time  on  the  Kansas  City  Star.  He 
had  been  managing  editor  of  the 
Item  since  1921.  During  his  tenuR 
as  managing  editor  on  the  Item,  he 
took  an  active  interest  in  civic  aifaiis. 
He  is  a  close  friend  of  Harry  Hopkins, 
the  President’s  “right  hand  man," 
and  through  this  and  other  Washing¬ 
ton  contacts  was  able  to  speed  ap¬ 
proval  and  construction  on  a  num¬ 
ber  of  Louisiana  public  undertaking, 
including  the  Charity  hospital  at 
New  Orleans. 


Heorst  Reporter 
Interviews  Lindbergh 


The  first  newspaper  interview 
granted  by  Charles  A.  Lindbergh  in 
more  than  10  years,  was  published  in 
Hearst  newspapers  and  the  Washinj- 
ton  (D.  C.)  Times-Herald  this  wed. 

The  interview  was  obtained  by  Lany 
Kelly,  Chicago  Herald- American  re¬ 
porter,  who  sought  the  interview  in 
behalf  of  the  Chicago  Hearst  paper. 
Appearing  in  two  installments,  ^gin¬ 
ning  with  the  Sunday  edition,  the  in¬ 
terview  dealt  with  Lindbergh’s  reasons 
for  returning  to  public  life  in  his  anti¬ 
war  crusade. 

Kelly  interviewed  Lindbergh  in  his 
Long  Island  home  and  submitted  the 
story  to  Lindbergh  for  his  approval 
before  it  was  released  for  publication. 


_  _  paper  was  the  Evening  Graphic,  but 

MARTIN  MEMORIAL  it  was  ^inted  out  that  stockholders 

A  proposal  that  the  library  of  the  decided  in  favor  of  Evening  Post. 

School  of  Journalism,  University  of  The  advisory  board  includes  Thomas 
Missouri,  be  named  officially  the  Howell  Scott,  Arthur  C.  Bromberg, 

“EVank  L.  Martin  Journalism  Li-  M.  A.  Ferst,  James  P.  Cheves,  A.  Q. 

brary,”  as  a  memorial  to  the  late  dean  Dobbs,  Alex  W.  Smith,  EL  Cody  Laird, 

of  the  school,  has  been  sent  by  the  W.  O.  Duval,  Guy  W.  Rutland,  George 

executive  board  to  the  Missouri  Press  L.  Wilson,  L.  Ralph  Bush,  James  G. 

Association  to  Frederick  A.  Middle-  Kenan,  Dr.  E.  A.  Banker,  A.  M.  Ken-  a 

bush,  president  of  the  University.  It  nedy,  J.  L.  Riley,  J.  Verlyn  Booth,  ntJ/^TirCT 

was  further  suggested  that  groups  and  all  of  Atlanta;  O.  E.  Bright,  of  Sa-  ilJwV.7XtrW 

individuals  be  invited  to  contribute  vanna;  Dr.  Grady  Coker,  of  Canton,  Rochester,  N.  Y..  Aug.  23 — The  In- 

books,  private  libraries,  research  Ga.,  and  Roy  P.  Otwell,  of  Cum-  temational  Photo  Elngravers’  Unu® 
equipment  and  other  suitable  items.  ming,  Ga.  in  convention  here  went  on  record  as 

viewing  with  “grave  apprehension’ 
Government  attacks  on  advertising  k 

jf/  -  /•  Lj..  j.  J.L  ^  11/ and  a  free  press  and  directed  its  of- 

/w  rflOhLlOFtil  On  trtQ  \A/ QQk.  fleers  to  protest  any  such  attacks  to 

'  ^  ”  appropriate  officials  and  their  con* 

“NUCK”  BROWN  Says  “Track  Is  DepartineB**  gressmen.  A  statement  by  the  ex* 

Faster  Today  Than  Ever.”  (Page  3)  ^^^^ly  Survey  of  Cartoons .  7  ecutive  council  ^ed  Assistant 

MEDIA  MEN  Praise  Survey  of  140  Advertisers  and  Advertising  Aeen-  ^neral  Tliunnan  Arnold  and 

Markets.  (Page  5)  “  AUvertismg  Agen-  ^  Control  Administrator  Leon 

r,  J  XT  .  °  Henderson  as  among  those  who 

^dorse  Newspaper  The  Advertising  Survey .  9  have  attacked  various  forms  of  adver- 

Week.  (Page  6)  Editorials  .  20  tising. 

1942  AUTO  Annoimcement  Ads  Break.  91.99 

(Page  10)  _  .  _ 

PHILADEILPHIA  Publishers  Cite  In-  . ADDS  NEW  DEPARTMENT 

ability  to  Grant  Raises.  (Page  12)  °  .  The  Chicago  Tribune  has  added  » 

“FACTS  and  Features”  Is  Unusual  Photography  .  27  department  to  its  financial  and 

Daily  Column.  (Page  14)  Bright  Ideas  .  30  business  news  section,  called  tht  ^ 

BUTTON  NOSES,  Wide  Eyes,  Hit  Ad  Circulation  .  32  “Small  Business  Man’s  Department,' 

Art  Jackpot.  (Page  26)  Syndicates  .  33  in  which  answers  to  questions  puzzling 

HUGH  O’DONNELL,  Formerly  N.  Y.  Obituary  .  34  smaU  business  men  are  published 

Times  Executive,  Dies.  (Page  29)  Shop  Talk  at  “Thirty” .  36  Business  men  are  in\nted  to  send  their  , 

questions  to  the  Tribime. 
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Media  Men  Praise  Survey 
Of  140  Markets  by  E&P 


been  used  by  various  types  of  media  in 
the  past.  I  know  when  I  have  further 
opportunity  to  study  this  material  and 
apply  it  to  specific  problems,  my  silent 
praise  for  I^rroR  &  Publisher  will  be 
much  higher  than  anything  I  can  now 
say. 

A.  T.  GARDINER 


A  SALVO  of  praise  from  media  di¬ 
rectors  and  space  buyers  of  leading 
advertising  agencies  this  week  greeted 
the  special  Editor  &  Publisher  sup¬ 
plement  of  Aug.  23  presenting  de¬ 
tailed  marketing  information  and 
new^ap®!'  circulations  in  140  Metro¬ 
politan  Districts  set  up  by  the  Bureau 
of  the  Census. 

Research  directors  joined  the  media 
men  in  hailing  the  Metropolitan  Dis¬ 
trict  Survey  as  a  valuable  new  volume 
to  assist  agencies  in  planning  adver¬ 
tising  campaigns.  Editor  &  Publisher 
was  commended  for  rendering  “a  dis¬ 
tinct  and  very  constructive  service  to 
the  advertising  industry”  by  media  di¬ 
rectors  who  said  the  analysis  of  the 
140  districts  will  be  useful  to  aaver- 
tiser  and  agency  alike. 

Simplifies  Market  Setecttoii 
“I  hope,”  said  one  media  chief,  “it 
will  prove  to  be  another  of  the  sound 
steps  taken  by  the  new^js^r  industry 
to  strengthen  its  position  through  pro¬ 
viding  the  most  complete  information 
practiicaL” 

It  was  pointed  out  by  another  that 
the  survey  will  make  possible  more  ef¬ 
fective  use  of  newspaper  advertising 
“because  it  simplifies  selecting  sup¬ 
plemental  markets  for  merchandising 
campaigns  and  supplies  useful  data.” 

another  was  pleased  that  he 
won’t  have  to  thumb  through  pub¬ 
lisher’s  statements  and  audit  records 
“to  find  what  Fm  looking  for.”  With 
the  Editor  &  Publisher  data  before 
him,  he  said,  “I  can  get  all  the  infor¬ 
mation  I  need  in  one  book.” 

The  new  K  t  P.  service  to  agencies 
and  advertisers  is  something  they  have 
been  looking  forward  to  for  some  time, 
one  media  man  commented.  Others 
among  more  than  a  score  who  praised 
the  survey  described  it  as  “a  big  step 
forward.”  They  said  the  148-page  E.  & 
P.  supplement  will  prove  to  be  a 
very  valuable  and  useful  reference 
that  will  be  frequently  consulted  in 
the  formulation  of  newspaper  adver¬ 
tising  plans. 

At  Ais  time  particularly,  when  the 
country  has  been  thrown  into  high 
gear  for  the  emergency,  and  the  prob¬ 
lems  of  marketing  are  tremendously 
increased,  such  a  penetrating  and  ac¬ 
curate  knowledge  of  markets  is  wel¬ 
come,  it  was  stated.  The  E.  &  P. 
volume  was  described  as  “a  primary 
necessity  in  sales  planning”  by  this 
media  executive. 

The  E.  &  P.  service  consists  of  in¬ 
formation  on  140  areas  set  up  in  the 
1940  U.  S.  Census  as  Metropolitan 
Districts,  showing  the  1940  popula¬ 
tion,  the  number  of  dwellings  and  the 
number  of  occupied  dwellings  in  the 
city  and  in  the  minor  civil  divisions 
surrounding  it,  plus  the  circulation  of 
all  newspapers  which  are  served  to 
readers  in  each  of  the  communities 
and  civil  divisions  listed.  The  latter 
information  is  furnished  either  by 
Editor  &  Pubusher  from  the  latest 
available  material,  or  by  publishers 
from  their  own  records.  No  similar 
compilation  has  ever  been  made. 


to  the  emergency,  the  problems  of 
marketing  and  distribution  are  tre¬ 
mendously  increased.  Now,  more  than 
ever,  a  penetrating  and  accurate 
knowledge  of  markets  is  a  primary 
necessity  in  sales  planning. 

A.  M.  FANNING 

Vice-president  in  charge  of  media, 
Carter-Thomson  Co.,  Philadelphia 
Editor  &  Publisher  should  be  con¬ 
gratulated  on  its  survey  of  metropoli¬ 
tan  districts.  It’s  something  the  ad¬ 
vertising  agencies  have  been  looking 
forward  to  for  a  long  time.  I  believe 
it  will  be  extremely  helpful. 

EVELYN  R.  WALMSLEY 
Space  and  time  buyer,  McKee  & 
Albright,  Inc.,  Philadelphia  and 
New  York 

Editor  &  Publisher’s  survey  is  an 
excellent  one.  Now,  I  don’t  have  to 
thumb  through  publisher’s  statements 
and  A.  B.  C.  records  to  find  what  I 
am  looking  for.  I  can  get  all  the  infor¬ 
mation  I  need  between  the  covers  of 
one  book.  I  hope  Editor  &  Publisher 
will  continue  this  service  on  a  regular 
basis  and  issue  similar,  periodic  sur¬ 
veys.  They  will  give  us  a  working 
basis  for  the  development  of  mer¬ 
chandising  and  advertising  programs. 

H.  D.  BOOTMAN 
Vice-president  in  charge  of  media, 
N.  W.  Ayer  &  Son,  Inc,, 
Philadelphia 

You  have  rendered  a  distinct  and 
very  constructive  service  to  the  ad¬ 
vertising  industry  in  your  Metropoli¬ 
tan  District  Survey.  It  is  useful  and 
helpful  to  both  advertiser  and  agency 
— and,  I  hope  will  prove  to  be  another 
of  the  sound  steps  taken  by  the  news¬ 
paper  industry  to  strengthen  its  posi¬ 
tion  through  providing  the  most  com¬ 
plete  information  practical. 

J.  O.  BAUER 

Space  buyer.  Lord  &  Thomas, 
New  York 

EIditor  &  Publisher’s  metropolitan 
district  survey  is  a  big  step  forward. 
I  only  wish  I  had  it  for  every  city  in 
the  United  States.  It  is  my  hope  that 
newspaper  publishers  will  use  it  as  the 
basis  for  establishing  their  own  retail 
trading  areas.  The  survey  presents  to 
advertisers  the  ability  to  standardize 
on  the  group  of  100  leading  markets. 
If  it  is  projected  by  newspaper  and 
other  media  on  the  same  base  it  will 
jjermit  a  ready  comparison  of  coverage 
by  individual  media. 

RICHARD  DUNNE 
Treasurer  and  space  buyer,  Lynn 

Baker  Co.,  New  York 

The  survey  will  be  extremely  help¬ 
ful.  It  is  a  step  in  the  right  direction 
— something  the  newspapers  them¬ 
selves  should  have  initiated.  It 


W.  G.  SMITH 

Director  of  media,  Ruthrauff  & 
Ryan  Inc.,  New  York 

I  believe  Editor  &  Pubusher’s  an¬ 
alysis  of  newspaper  circulation  in  the 
140  metropolitan  districts  represents 
a  very  valuable  and  useful  reference. 

I  am  sure  that  we  will  have  frequent 
occasion  to  consult  this  study  during 
the  formulation  of  newspaper  adver¬ 
tising  plans.  There  has  been  a  very 
definite  need  for  circulation  data  re¬ 
lated  to  these  metropolitan  districts 
and  you  are  to  be  congratulated  for  a 
very  comprehensive  and  constructive 
piece  of  work. 

JOHN  D.  KEANE 
Director  of  media  and  research, 
Albert  Frank-Guenther  Law, 

New  York 

The  co-ordination  of  data  on  metro¬ 
politan  market  districts,  with  circula¬ 
tions,  as  compiled  by  Editor  &  Pub¬ 
lisher,  should  be  a  most  helpful  ad¬ 
dition  to  the  media  department  and  a 
considerable  time-saver. 

E.  L.  DECKINGER 
Research  Division,  The  Biow  Com¬ 
pany,  Inc.,  New  York 

With  reference  to  your  splendid 
Metropolitan  District  Survey,  we  think 
it’s  a  wonderful  thing  that  you  have 
gone  to  all  the  trouble  required  to 
make  all  the  tabulations  which  you 
have.  We  certainly  agree  with  the 
reasoning  behind  the  use  of  the  minor 
civil  divisions  as  a  base.  We  think 
that  it  would  be  to  the  advantage  of 
the  marketing  world  if  all  other  media 
would  follow  your  lead.  Our  thanks 
to  you  for  the  job  that  you  did. 

MISS  CATHERINE  V.  PARKER 
Space  buyer,  Lennen  &  Mitchell, 
New  York 

We  feel  we  owe  you  a  vote  of 
thanks  for  the  splendid  work  you 
have  done  in  connection  with  metro¬ 
politan  districts.  ’This  study  is  a  real 
contribution  and  will  prove  very  use¬ 
ful  in  our  sales  planning. 

W.  J.  O'DONNELL 
Head  space  buyer,  BBD&O, 
New  York 

I  have  just  read  Editor  &  Publisher 
for  Aug.  23.  The  breakdown  of  news¬ 
paper  circulations  by  metropolitan 
markets  and  minor  civil  units  is  going 
to  be  very  useful  to  us.  This  analysis 
is  going  to  eliminate  a  lot  of  detail 
work  for  us  and  we  hope  that  it  is 
your  intention  to  keep  it  up  to  date. 

F.  H.  HAKEWILL 

Media  director,  Roche,  Williams  & 
Cunnyngham,  Inc.,  Chicago 

To  me  there  is  a  foimdation  in  the 
Metropolitan  breakdown  from  which 


Secretary-treasurer  and  space  buyer, 
Roy  S.  Durstine,  Inc., 

New  York 

You  may  be  very  sure  that  Editor 
&  Publisher’s  survey  of  metropolitan 
districts  received  a  warm  welcome  in 
this  office.  Anyone  who  has  attempted 
the  task  of  reconciling  the  various 
factors  presented  in  statistics  based 
on  such  different  imits  as  coimties, 
trading  areas  and  retail  trading  zones 
should  certainly  be  grateful  to  you 
for  making  available  a  uniform  basis 
for  measurement  and  comparison. 

J.  B.  PETERS 

Space  buyer,  Donahue  &  Coe, 

I  New  York 

The  Editor  &  Publisher  survey  cov¬ 
ering  140  metropolitan  districts  would 
be  invaluable  if  it  went  into  all  mar¬ 
kets.  By  covering  140  it  has  gone 
farther  than  anything  else.  On  many 
accounts  we  don’t  go  into  more  than 
these  140  markets,  and  in  such  cases 
it  is  a  great  help.  It  would,  however, 
be  worth  10  times  as  much  if  it  went 
into  everything  and  gave  us  com¬ 
parable  information  on  the  other  mar¬ 
kets  not  included.  Decidedly  it  is  a 
marvelous  step  forward,  but  we’ve 
got  a  long  way  to  go. 

WILLIAM  STEERS 
Media  buyer.  Pedlar  &  Ryan,  Inc., 
New  York 

I  think  it’s  the  first  step  toward  a 
real  solution  to  the  problem  of  getting 
accurate  coverage  figures  for  markets 
and  for  measuring  markets.  What  I 
look  forward  to  now  are  comparable 
figures  for  the  other  media,  magazines 
and  radio. 

F.  B.  AVERY 

Space  buyer,  Arthur  Meyerhoff  & 
Co.,  Chicago 

The  metropolitan  district  survey 
will  make  possible  more  effective  use 
of  newspaper  advertising  because  it 
simplifies  selecting  supplemental  mar¬ 
kets  for  merchandising  campaigns 
and  supplies  useful  data  for  use  in 
this  merchandising  effort.  It  too  will 
aid  materially  in  selecting  markets 
and  newspapers  to  meet  varying  re¬ 
quirements. 

OnO  R.  STADELMAN 
Media  director,  Needham,  Louis  & 
Brorby,  Inc.,  Chicago 

With  the  necessary  figures  available 
for  different  commodity  sales,  your 
new  summary  will  make  it  easier  to 
evaluate  market  potentials.  Without 
close  study,  I  can  see  no  off-hand  ad¬ 
vantage  this  study  will  give  newspa¬ 
pers  over  other  media,  except  that  it 
will  be  easier  to  put  individual  mar¬ 
kets  under  a  microscojie,  which 
should,  perhaps,  be  an  advantage  to 
newspaper  publishers. 

E.  LYNN  WERNER 


Comments  received  by  Editor  &  PuB- 
LisBER  follow: 

ROBERT  N.  D.  ARNDT 
Vice-president,  John  Falkner  Arndt 
&  Co.,  Philadelphia 

Congratulations  on  the  intelligent 
handling  of  the  material  in  the  met¬ 
ropolitan  districts  survey  presented  in 
your  Aug.  23  issue.  With  the  country 
abruptly  thrown  into  high  gear  due 


will  be  useful  not  only  to  agency 
space  buyers  but  to  publication  sales¬ 
men  and  advertising  representatives 
as  well.  From  time  to  time  heretofore 
we  have  received  maps  from  newspa¬ 
pers.  They  lacked  one  thing  in  com¬ 
mon — that  they  are  not  set  up  on  the 
same  basis.  Editor  &  Publisher  has 
done  a  perfectly  swell  job  by  setting 
up  a  common  denominator  for  the 
various  metropolitan  areas. 


we  can  build  outward  or  contract  in¬ 
ward  in  accordance  with  the  problem 
that  faces  us  at  the  moment  in  the  ad¬ 
vertising  effort  that  must  be  applied. 
This  material  presents  a  possibility 
for  one  of  the  longest  strides  forward 
as  a  common  denominator,  if  the  vari¬ 
ous  types  of  media  will  actually  use 
it  as  their  base  in  considering  primary 
metropolitan  districts  to  supplant  the 
several  different  methods  that  have 


Media  director.  United  States 
Advertising  Corporation, 
Chicago 

I  certainly  believe  that  this  is  a 
step  in  the  right  direction,  and  I  will 
find  a  great  deal  more  use  for  this  as 
time  goes  on  than  I  have  to  date.  I 
have  already  had  several  occasions  to 
refer  to  it  for  information  that  I  did 
(Continued  on  page  30) 
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Many  Groups  Endorse 
Newspaper  Week 


NATIONAL  Newspaper  Week  was 
endorsed  as  a  patriotic  enterprise 
last  week  by  leaders  in  newspaper, 
educational,  religious,  industrial  and 
political  circles,  according  to  a  report 
just  issued  by  the  National  Newspaper 
Week  Committee  of  Newspaper  Asso¬ 
ciation  Managers,  Inc. 

The  observance  this  year  will  be 
from  Wednesday,  Oct.  1,  to  Wednes¬ 
day,  Oct.  8,  with  Saturday,  Oct.  4, 
designated  as  National  Newspaper  Boy 
Day. 

Hearty  approval  of  the  committee’s 
slogan,  “The  Newspaper  Lights  the 
Way  of  Freedom,”  came  from  many 
quarters,  according  to  the  chairman, 
William  N.  Hardy,  manager  of  the 
Pennsylvania  Newspaper  Publishers’ 
Association. 

Unity  of  PnrpoM 

The  general  tone  of  letters  received 
was  that  the  committee  should  stress 
the  necessity  for  unifted  action  on  the 
part  of  the  newspapers— unity  of  pur¬ 
pose  and  unity  of  plan  that  will  place 
the  fullest  possible,  information  re¬ 
garding  newspaper  activities  before 
the  public. 

“National  Newspaper  Week  means 
that  the  Press  has  a  definite  obliga¬ 
tion  to  become  articulate  not  only  on 
behalf  of  its  own  freedom  but  of  the 
people’s  freedom,  too,”  writes  H.  C. 
Bemsten,  general  manager  of  the  Pa¬ 
cific  Coast  Division,  Bureau  of  Adver¬ 
tising,  ANPA. 

James  Wright  Brown,  Sr.,  president 
of  Editor  &  Publisher,  says  that  in 
National  Newspaper  Week  “we  have 
found  a  modern  public  relations  pro¬ 
gram  that  will  grow  from  strength 
to  strength  and  prove  ultimately  to  be 
an  instrumentality  of  great  service  to 
the  public  generally.” 

Mr.  Brown  points  out  to  publishers 
that  the  1940  National  Newspaper 
Week  practically  silenced  public  criti¬ 
cism  of  newspapers.  It  is  his  opinion 
that  readers  should  be  reminded  that 
the  newspaper  of  the  United  States 
are  the  best  newspapers  in  the  world. 

James  E.  Stiles,  publisher  of  the 
Nassau  Daily  Review-Star,  Rockville 
Centre,  N.  Y.,  whose  1940  observance 
of  National  Newspaper  Week  was 
called  the  best  of  any  newspaper  by 
the  committee  in  charge,  heartily  en¬ 
dorses  the  plans  of  the  committM  for 
the  1941  observance.  Says  he:  “If 
such  an  observance  is  thoroughly 
planned  and  effectively  carried  out  it 
will  refresh  and  deepen  the  public’s 
appreciation  of  the  place  of  a  free 
press  in  a  democracy.  It  will  kindle 
a  keener  sense  of  responsibility  on  the 
part  of  the  press  itself.”  Mr.  Stiles 
expresses  the  opinion  that  “the  wide¬ 
spread  and  generally  favorable  ob¬ 
servance  of  National  Newspaper  Week 
last  year  had  its  part  in  winning  over 
many  critics  and  doubters  of  the 
Press  by  means  that  were  altogether 
democratic,  and  served  to  demonstrate 
the  very  things  we  claim  and  desire 
to  prove  concerning  the  press.” 

I^.  Stiles  says  that  he  has  observed 
increasing  respect  and  understanding 
of  the  Press  and  its  problems. 
Opportaiity  for  Weeklies 
Henry  B.  Hough,  publisher  of  the 
Vineyard  Gazette  at  Edgartown,  Mar¬ 
tha’s  Vineyard,  Mass.,  author  of  a  book 
on  weekly  newspapers,  says:  “National 
Newspaper  Week  is  a  real  t^iportunity 
for  the  weeklies  to  serve  their  public.” 

The  program  of  the  committee  has 
been  promoted  extensively  by  both 
the  ANPA  and  the  Bureau  of  Adver¬ 
tising,  and  also  by  the  Newspaper 
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Advertising  Executives’  Association 
and  other  similar  organizations. 

The  subject  will  have  an  important 
place  on  the  program  of  the  New  York 
State  Publishers’  Association  at  their 
forthcoming  fall  convention  and  will 
be  discussed  before  the  Interstate  Cir¬ 
culation  Manager’s  Association  at  a 
conference  in  mid-September. 

For  Scripps-Howard  Newspapers, 
both  Ralph  Taylor,  director  of  business 
promotion,  and  Don  Patterson,  na¬ 
tional  advertising  director,  are  inter¬ 
ested,  and  nearly  all  newspapers  in 
this  chain  have  indicated  their  desire 
to  put  on  a  program  this  year  that 
will  'oe  even  more  forceful  than  that 
of  1940. 

J.  Frank  Duffy,  advertising  counsel 
for  the  Gannett  Newspapers,  likewise 
sees  more  interest  this  year  than  last 
and  says  that  the  Gannett  Newspapers 
will  do  their  part  in  carrying  out  local 
programs. 

For  the  Audit  Bureau  of  Circula¬ 
tions,  Carl  Gazley  writes  that  this 
organization  will  have  a  special  release 
for  Newspaper  Week. 

R.  Heath  Davis,  president  of  the 
Newspaper  Representatives  Associa¬ 
tion  of  Chicago,  has  already  sent  ex¬ 
tensive  bulletins  to  the  members  of 
this  group  urging  that  they  co-operate 
in  the  observance  of  the  week.  Simi¬ 
lar  activity  is  reported  by  A.  S.  Bab¬ 
cock  for  the  Newspaper  Representa¬ 
tives  Association  of  San  Francisco. 

Pablic't  Obligation 

Wright  A.  Patterson  anld  Elmo  Scott 
Watson  of  Publishers  Auxiliary  have 
not  only  gone  on  record  in  favor  of  a 
widespread  observance  of  National 
Newspaper  Week  but  they  point  out 
clearly  in  the  Publishers  Auxiliary 
that  it  is  an  obligation  of  the  news¬ 
papers  to  the  public  to  maintain  in¬ 
terest  in  a  Free  Press.  Abe  Hurwitz, 
editor  of  the  Western  Newspaper 
Union  Newspaper  Service,  promises  a 
special  feature  to  weeklies.  Don  Rob¬ 
inson,  editor  of  The  American  Press, 
also  enthusiastically  endorses  the  pro¬ 
gram  of  the  committee. 

R.  B.  Howard,  publisher  of  the 
Madison  Press,  London,  O.,  president 
of  the  National  Elditorial  Association, 
makes  a  strong  plea  to  the  weeklies 
to  remind  the  public  that  they  cannot 
do  without  the  community  news¬ 
papers. 

James  W.  Weir,  manager  of  the  West 
Virginia  Publishers  Association,  presi¬ 
dent  of  Newspaper  Association  Mana¬ 
gers,  counts  the  promotion  of  National 
Newspaper  Week  by  his  organization 
as  a  patriotic  service.  He  reports  that 
early  indications  are  a  much  more 
extended  observance  this  year  than 
last. 

Kiwanis  Clubs  all  over  the  country 
are  sending  out  a  series  of  bulletins 
to  local  clubs  urging  their  participa¬ 
tion  in  National  Newspaper  Week. 
They  suggest  newspaper  meetings  and 
special  tributes  to  the  Free  Press 
during  the  week.  Reports  to  the  Na¬ 
tional  Newspaper  Week  Committee 
also  indicate  that  hundreds  of  Rotary 
Clubs  will  take  similar  action.  Other 
clubs  that  have  shown  a  special  interest 
are  the  Elks  and  the  Eagles.  Church¬ 
men,  too,  have  reported  to  the  com¬ 
mittee  that  they  plan  to  give  special 
attention  to  the  four  freedoms  during 
the  observances. 

Free  promotion  material  is  obtain¬ 
able  from  the  Metro  Associated  Ser¬ 
vices,  275  Seventh  Avenue,  New  York 
City.  Meyer  Both  Company  offers 
special  Newsjiaper  Week  material  in 


THREE  CHIEFS 

At  the  Indian  Days  Festival  at  Banff,  Can¬ 
ada,  recently  were,  left  to  right:  Ernest  A. 
Kehr,  stamp  and  coin  news  editor  of  the 
New  York  Herald  Tribune;  Fred  Kennedy, 
city  editor  of  the  Calgary  (Alb.)  Herald; 
and  F.  Gully,  chief  accountant,  Calgary 
Herald,  all  of  whom  covered  the  five-day 
festival  of  Indian  sports,  ceremonials  and 
dances  and  who  were  "adopted”  by  the 
Stony  Indians  as  "Chief  Round  the  World," 
"Chief  Round  Belly,"  and  "Chief  Little 
Picture  Man,"  respectively. 


proof  and  mat  form  for  25  cents  plus 
postage,  provided  their  material  is  not 
already  placed  ekewhere  in  the  city 
from  which  requests  are  received.  The 
Chicago  Tribune  Newspaper  Mat  Ser¬ 
vice’s  October  release  will  also  contain 
promotion  ads  prepared  especially  for 
Newspaper  Week  observances.  Pub¬ 
lishers  and  promotion  men  are  asked 
to  watch  for  the  September  envelopes 
from  syndicates,  nearly  all  of  which 
have  promked  the  committee  to  send 
out  material. 

Promotion  61  National  Newspaper 
Boy  Day  has  been  turned  over  to  Paul 
G.  Lawson,  Clarksburg  Publkhing 
Company,  Clarksburg,  W,  Va.,  by  the 
International  Circulation  Managers’ 
Association.  Mr.  Lawson  asks  circu¬ 
lation  men  to  arrange  local  programs 
for  boys. 

The  National  Newspaper  Week  Com¬ 
mittee  asks  publkhers  to  give  special 
attention  to  their  bulletins  Nos.  1  and 
2,  which  were  mailed  out  recently 
through  state  and  regional  publishers’ 
associations.  These  bulletins  contain 
tested  ideas  for  use  in  the  observance 
of  National  Newspaper  Week. 

■ 

ANDERSSONS  HAVE  SON 

A  son  was  bom  recently  to  Mr.  and 
Mrs.  Alfred  C.  Andersson.  The  baby’s 
father  k  make-up  editor  of  the  Mem¬ 
phis  (Tenn.)  Press-Scimitar.  Hk 
grandfather  k  Alfred  O.  Andersson, 
retired  publkher  of  the  old  Dallas 
(Tex.)  Dispatch  and  long-time 
Scripps-Howard  editor.  Hk  great¬ 
grandfather  was  the  late  J.  C.  Harper, 
Scripps-Howard  counsel  from  the 
penny-paper  days  until  hk  death  in 
1939.  'The  baby’s  grandfather  on  the 
maternal  side  k  Ira  M.  Kimball,  who 
only  recently  dkposed  of  the  Collier¬ 
ville  (Tenn.)  Herald,  of  which  he 
was  editor  and  publisher. 

■ 

NEW  RADIO  STATION 

Hannibal,  Mo.,  Aug.  26 — Radio  sta¬ 
tion  KHMO,  owned  and  operated  by 
the  Courier-Post  Publkhing  Com¬ 
pany  of  Hannibal,  went  on  the  air 
here  Aug.  22. 

■ 

J.  A.  McNEIL  BACK 

J.  A.  McNeil,  general  manager  of 
the  (Canadian  Press,  returned  aboard 
the  Pan  American  Clipper  Aug.  23 
from  London. 


FDR  Denounces 
Falsehoods  in 
Lend-Lease  Stories 

Washington,  D.  C.,  Aug.  26— In 
angrier  tones  than  he  has  ever  used 
before  at  a  press  conference.  Presi¬ 
dent  Roosevelt  today  denounced 
newspapers  and  writers  who  have 
given  circulation  to  stories  that  tl^ 
British  have  misused  lend-lea* 
funds  and  materials. 

An  article,  locally  published,  statisg 
that  agents  of  Great  Britain  have  run 
up  liquor  and  entertainment  billj 
totaling  $30,000  at  a  Washington  hotel 
and  have  charged  these  items  to  the 
lend-lease  account,  was  flatly  denied 
by  the  President  and  described  by 
him  as  a  form  of  sabotage. 

The  Presidential  denial  reached  out 
to  include  news  stories  that  tanken 
assigned  to  Great  Britain  are  beio{ 
used  to  maintain  “business  as  usuaT 
abroad,  and  that  steel  made  availaUe 
to  England  has  been  processed  and 
sold  in  South  America. 

Among  the  terms  used  by  Mr, 
Roosevelt  to  describe  these  storie 
were  plain  dirty  falsehoods,  falsehoods 
dktortions  of  fact,  half-truths  whid 
are  as  bad  as  a  whole  fakehood,  and 
vicious  rumors. 

CNPA  Brecdcs  With 
Service  Bureau 

A  break  in  the  legklative  rela¬ 
tions  between  the  California  News¬ 
paper  Publishers  Association  and  the 
Los  Angeles  Newspaper  Service  Bu¬ 
reau,  Inc.,  legal  advertising  clearii^ 
house  for  a  group  of  Los  Angela 
county  newspapers,  was  voted  unani¬ 
mously  by  the  CNPA  executive  com¬ 
mittee  and  state  advisory  council  last 
week. 

The  decision  to  make  the  break  and 
proceed  independently  at  Sacramento 
during  legislative  sessions  will  be 
effective  unless  the  legal  bureau  can 
furnish  “immediate  valid  reasons”  for 
continuing  the  previous  co-operative 
effort.  In  the  past  the  CNPA  has 
asskted  the  bureau  in  obtaining  legis¬ 
lation  where  such  proposed  legisla¬ 
tion  was  first  cleared  through  CNPA. 

The  motion  also  stated  that  the 
executive  committee  and  advisory 
council  “express  their  disapproval  of 
and  regkter  their  protest  against  the 
issue  of  July  15,  1941,  of  The  Publk 
Notice  Index,  published  by  the  Lot 
Angeles  Newspaper  Service  Bureau, 
Inc.,  containing  false  statements  per¬ 
taining  to  the  legklative  activities  of 
the  CNPA,”  and  demanded  an  imme¬ 
diate  retraction  to  be  dkpatched  to 
all  who  received  that  issue.  The 
statements  referred  to  charged  the 
CNPA  with  working  to  defeat  bills 
favorable  to  newspapers. 

HIT  ATTACKS  ON  ADS 

Sun  Valley,  Aug.  25 — Opposition  to 
“agitation  of  certain  federal  govern¬ 
ment  agencies  for  curtailment  of  ad¬ 
vertising”  was  expressed  in  resolu¬ 
tions  agreed  upon  Sunday  by  mem¬ 
bers  of  the  Idaho  State  Editorial  As¬ 
sociation  meeting  here.  A  resolution 
was  adopted  which  read:  “We  de¬ 
plore  the  agitation  of  certain  federal 
government  agencies  for  curtailment 
of  advertking,  using  the  present  de¬ 
fense  emergency  as  an  apparent  pre¬ 
text  for  a  move  we  consider  a  menace 
both  to  the  future  of  newspaper  pub¬ 
lishing  business  and  the  livelihood  of 
its  tens  of  thousands  of  employes,  and 
to  the  future  of  American  business 
whose  expansion  depends  largely  upon 
ability  to  create  demand  for  output 
through  vigorous  advertking  and 
merchandking.” 
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PROBLEMS  AT  HOME  TAKE  THE  SPOTLIGHT  IN  NEWSPAPER  CARTOONS 


Woman  Writer  Put 
N.  Y.  on  Map  as 
Fashion  Capital 

Mabel  Greene  Did  Sun's 
All-Out  Campaign  to 
Wrest  Title  from  Paris 

Mabel  Greene,  who  at  times  during 
the  past  12  years  has  been  the  only 
woman  reporter  on  the  New  York 
Sun’s  news  stafE, 
knows  that  un¬ 
certain  feeling 
when  the  m.e. 
hands  you  a 
whopping  as¬ 
signment  with 
soul  -  shaking 
brevity  that  puts 
you  entirely  on 
your  own. 

On  July  24, 1940, 
Keats  Speed,  her 
managing  editor, 
called  Miss 
Greene  to  his 
desk  to  say  he  thought  that  New  York 
ought  to  be  the  fashion  center  of  the 
world,  now  that  Paris  was  occupied 
by  the  Germans. 

“Go  out,”  he  said  simply,  “and  do 
something  about  it.” 

First  Woman  Editorial  Writer 

Sl»  did  plenty.  Though  somewhat 
bewildered  at  first  by  the  magnitude 
of  her  assignment.  Miss  Greene  snow¬ 
balled  her  facts  and  enthusiasm  into 
an  “all-out”  campaign  unusual  for 
the  Sun. 

That  afternoon  she  made  history 
at  the  Sun.  She  became  the  first 
women  staff  member  to  crash  the 
editorial  page.  Miss  Greene,  after 
making  a  quick  survey  of  the  fashion 
situation  in  New  York,  was  instructed 
to  write  an  editorial  launching  the 
movement. 

Subsequently  she  wrote  five  other 
editorials  supplementing  48  signed 
articles  which  ran  daily  for  two 
months,  and  scores  of  other  stories. 


She  was  given  carte  blanche  by 
Mr.  Speed  and  with  all  the  resource¬ 
fulness  of  a  veteran  newspaper¬ 
woman,  she  turned  up  every  con¬ 
ceivable  angle.  The  story  turned  into 
a  marthon  assignment  which  kept  her 
busy  for  a  year,  working  many 
months  on  it  night  and  day. 

Now,  after  her  arduous  campaign 
has  had  a  measure  of  success.  Miss 
Greene  feels  like  she  “has  been  on  a 
merry-go-round  and  grabbed  the 
brass  ring.” 

Other  New  York  dailies  took  up 
the  Sun’s  hue  and  cry  for  recogni¬ 
tion  of  New  York  as  the  world’s 
new  hub  of  the  fashion  world.  The 
garment  center  felt  the  impact  of 
the  thousands  of  printed  words 
arguing  why  New  York  should 
assume  its  rightful  place  as  the 
style  capital.  Support  of  labor  in 
the  movement  was  pledged  Aug.  15 
by  David  Dubinsky,  president  of  the 
powerful  International  Ladies  Gar¬ 
ment  Workers  Union,  85,000  of  whose 
250,000  members  are  in  New  York. 

Mayor  Praisos  Campaign 

Heartening  impetus  to  the  cam¬ 
paign  came  last  September  when  the 
plan  for  New  York  Dress  Institute, 
Inc.,  was  announced  at  the  ILGWU 
convention  in  New  Orleans.  Under  this 
plan  $1,500,000  is  to  be  spent  annually 
for  three  years  to  promote  wider  use 
of  New  York-made  dresses.  There 
are  some  who  say  that  this  idea, 
launched  last  spring,  was  inspired  by 
Miss  Greene’s  relentless  pursuit  of 
her  objective  in  the  columns  of  the 
Sun. 

She  covered  the  fashion  industry 
from  every  point  of  view,  even  as  a 
labor  editor.  Behind  the  Sun’s  cam¬ 
paign  she  enlisted  designers,  fashion 
editors,  leading  retailers  and  others. 
Francis  Henry  Taylor,  director  of  the 
Metropolitan  Museum  of  Art,  an¬ 
nounced  that  he  was  ready  to  make 
the  museum’s  vast  research  facilities 
available  to  American  designers. 
Mayor  LaGuardia  praised  the  Sun’s 
contribution  to  the  movement  to  es¬ 
tablish  New  York  as  the  new  style 
center,  while  speaking  last  Sept.  26 


at  a  luncheon  of  the  Advertising 
Club  of  New  York. 

Greater  training  facilities  for  future 
stylists  in  the  garment  trades,  the 
city’s  largest  industry,  were  proposed 
by  Miss  Greene  in  her  articles.  She 
sought  official  aid  to  expand  present 
courses  in  the  city  schools  and  thus 
foster  creative  work.  Talents  are  al¬ 
ready  emerging,  she  says,  that  will  be 
of  great  value  in  the  future  to  the 
industry  which  produces  $2,500,000,000 
in  goods  annually.  Miss  Greene  re¬ 
ceived  numerous  letters  from  boys 
and  girls  who  said  they  wanted  to 
become  fashion  stylists. 

Veteran  of  Newspaper  Work 

According  to  Miss  Greene,  this  fall 
and  next  spring  will  tell  the  story  of 
New  York’s  succession  to  the  style 
throne.  The  garment  industry  has 
been  “delivering  the  goods,”  she  says, 
and  New  York  has  “at  least  made  a 
good  start  toward  its  goal.” 

During  the  height  of  the  Sun’s  cam¬ 
paign  Miss  Greene’s  series  was  fea¬ 
tured  on  the  Sun’s  trucks,  but  some¬ 
body  spelled  her  name  without  final 
“e.” 

After  12  years  on  the  Sun,  Miss 
Greene  was  surprised  to  learn  she  was 
“a  typographic  error.”  She  laughed  it 
off,  but  the  circulation  department  in¬ 
sisted  on  fudging  the  final  “e”  onto 
her  name  on  the  posters  the  day  the 
error  was  discovered. 

Miss  Greene  admits  without  a  blush 
that  she  is  43  and  has  been  in  news¬ 
paper  work  for  25  years.  She  is  the 
wife  of  Edgar  Bean,  news  editor  of  the 
New  York  Daily  News.  They  met  on 
the  St.  Louis  Post-Dispatch,  where  he 
was  on  the  copy  desk  and  she  was  a 
reporter. 

The  Beans  make  their  home  in 
Westport,  Conn.  During  her  career 
on  the  Sun,  Miss  Greene  became  the 
first  woman  staff  member  to  cover  a 
murder  case,  during  the  Starr  Faith¬ 
ful  investigation.  She  also  covered  the 
Hauptmann  trial.  She  recalls  another 
marathon  assignment  on  the  Sun, 
when  she  rewrote  the  entire  Bible  in 
1933  for  a  series  which  ran  daily  for 
nine  months. 


CroweU  Appointed 
Morrill  Sales  Manager 

Arthur  S.  Thompson,  general  man¬ 
ager  of  the  Geo.  H.  Morrill  Company, 
division  of  General  Printing  Ink  Cor¬ 
poration,  New 
York,  this  week 
announced  the 
appointment  of 
R.  S.  Crowell  as 
sales  manager. 

Mr.  Crowell 
joined  the  Geo. 

H.  Morrill  Com¬ 
pany  Division  iri 
1931  as  district 
manager  of  the 
Boston  branch. 

In  1932  he  was 
appointed  man¬ 
ager  of  the  Chi¬ 
cago  branch,  and  in  1937  was  made 
mid-west  manager. 

In  1939  he  went  east  to  general 
headquarters  in  New  York. 

Prior  to  Mr.  Crowell’s  present  af¬ 
filiation  he  was  sales  manager  of  the 
chemical  department  of  the  E.  F. 
Houghton  Company,  Philadelphia. 


R.  S.  Crowell 


C.  R.  Payne  Becomes 
Captain  in  Marines 

Brother  administered  the  oath  of 
office  to  brother  when  C.  Robert 
Payne,  general  manager,  San  Jose 
(Cal.)  News,  became  a  captain  in  the 
United  States  Marine  Corps. 

The  oath  was  given  by  George"  H. 
Payne,  News  publisher  and  draft 
board  chairman.  It  gave  the  Payne 
family  a  second  captain  in  the  service 
within  23  years,  as  George  Payne  was 
a  captain  of  infantry  during  World 
War  I. 

The  brothers  are  the  sons  of  G. 
Logan  Payne,  late  publisher  of  the 
News,  who  before  purchasing  the  San 
Jose  newspaper  was  a  Hearst  news¬ 
paper  executive. 

In  his  new  duties  with  the  Marines, 
Capt.  Payne  will  direct  public  rela¬ 
tions  on  the  Coast  for  the  Corps.  His 
immediate  superior  is  Major  John  S. 
Winch. 


EDITOR  &  PUBLISHErI 
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Newspaper  Ads 
Brought  Sales 
For  Russeks 

Chicxigo  Store  Committed  in 
Lease  to  Spend  10%  of 
Sales  in  Newspapers 

The  first  anniversary  of  Russeks’ 
new  Chicago  store  on  Michigan  Ave¬ 
nue  serves  as  a  testimonial  to  the 
pulling  power  of  newspaper  adver¬ 
tising  in  the  “above  average”  sales 
for  women’s  furs  and  apparel. 

In  one  year’s  time,  the  firm  has 
established  itself  as  one  of  Chicago’s 
smartest  apparel  shops  and  the  first 
year's  sales  have  been  far  greater 
than  previously  anticipated.  Russeks 
also  operate  successful  stores  in  New 
York  and  Brooklyn.  Prior  to  last 
year,  the  firm’s  Chicago  outlet  was  in 
connection  with  Henry  C.  Lytton  & 
Sons.  Therefore,  Russeks  had  a  defi¬ 
nite  goal  in  establishing  its  store  as 
a  separate  identity  in  Chicago. 

CenaiiHed  to  Advertisiag 

Significantly  enough,  under  terms 
of  its  10-year  lease  for  Chicago  store 
space,  Russeks  was  committed  to 
spend  10%  of  its  gross  sales  in  news¬ 
paper  advertising  the  first  year  and 
7%  for  the  following  nine  years.  “We 
have  always  been  great  believers  in 
newspaper  advertising,”  stated  Frank 
Russek,  vice-president,  “as  the  rec¬ 
ords  of  otu*  stores  in  New  York  show. 
Our  experience  has  been  that  women 
are  alert  to  recognize  fashion  lead¬ 
ership  and  sound  values.  Through 
newspaper  ads  they  become  quickly 
acquainted  with  a  store  which  adheres 
to  these  high  standards.” 

The  immediate  and  continued  sales 
response  to  Russeks’  consistent  and 
smart  newspaper  copy  has  resulted  in 
the  Chicago  store  spending  nearly  all 
of  its  advertising  budget  in  news¬ 
papers.  By  spending  98%  in  news¬ 
papers,  Russeks’  expenditures  ap¬ 
proximate  the  combined  total  for  all 
other  Michigan  Avenue  fashion  shops. 

The  major  share  of  Russeks’  news¬ 
paper  expenditures  goes  into  the  Chi¬ 
cago  Tribune,  it  was  stated,  with  the 
Chicago  Daily  News  and  Chicago 
Herald-American  also  sharing  in  the 
appropriation.  Relying  almost  en¬ 
tirely  on  newspapers,  the  firm  has 
found  this  type  of  advertising  is  less 
expensive  and  more  effective  than 
direct  mail,  even  for  highclass,  ex¬ 
pensive  merchandise. 

Newspapers  Ecoeeaiieol 

“We  are  primarily  directing  our 
ads  to  about  100,000  people  who  repre¬ 
sent  the  market  we  are  trying  to 
readi,”  said  David  Nemerov,  execu¬ 
tive  vice-president  of  Russeks.  “We 
find  we  can  do  this  more  economically 
through  dailies  than  any  other  me- 
diuri.” 

“Our  experience  has  taught  us  the 
selling  influence  of  newspaper  adver¬ 
tising,”  remarked  Mr.  Nemerov  in 
commenting  upon  the  brisk  sale  of 
fur  coats  advertised  this  month  rang¬ 
ing  in  price  from  $1S0  to  $3,500.  Rus¬ 
seks  has  learned,  for  instance,  that 
matronly  ladies  are  more  likely  to 
shop  earlier  in  the  week.  Hence,  the 
store  uses  Simday  newspaper  adver¬ 
tising  to  attract  this  class  of  shoppers 
from  suburban  and  outlying  cities. 
Saturday  has  proven  to  be  a  popular 
day  for  the  younger  women,  seeking 
more  moderately-priced  apparel. 

Mr.  Nemerov  prepares  the  Russeks 
ads. 


Among  Advertising  Folk 

MAJOR  WILLIAM  A.  BREWER,  pres¬ 
ident,  Brewer-Weeks  Advertising 
Agency,  San  Francisco,  was  called  to 
Washington,  D.  C.,  Aug.  24,  to  active 
duty  with  the  Civilian  Defense  Ad¬ 
ministration.  On  departing,  he  an¬ 
nounced  that  Kenneth  J.  Beaver,  ac¬ 
count  executive  with  the  firm  since 
1935,  would  manage  the  agency  office 
in  his  absence. 

John  F.  Wagner  has  been  appointed 
manager  of  the  media  department  for 
Fuller  &  Smith  &  Ross  Inc.,  New  York 
office,  succeeding  C.  T.  Williams,  whose 
resignation  takes  effect  Sept.  IS. 

K  S.  Pratt  who  has  been  media  di¬ 
rector  of  Sherman  K.  Ellis  &  Company, 
New  York,  for  the  past  eight  and  one- 
half  years,  has  been  elected  a  vice- 
president. 

Thomas  M.  Keresey,  vice-president 
of  Lord  &  Thomas  for  the  past  11  years 
has  annoimced  his  resignation  from 
that  firm  effective  immediately. 

Leonard  M.  Leonard  has  been  named 
vice-president  of  the  Raymond  Spector 
Company,  Inc.,  New  York  advertising 
agency.  He  has  been  copy  chief  of 
the  agency. 

Samuel  Dalsimer,  formerly  vice- 
president  of  Brown  &  Thomas  Adver¬ 
tising  Corp.,  joins  Cecil  &  Presbrey, 
Inc.,  S^t.  1. 

Alice  Sunclutf,  formerly  of 
Schwimmer  &  Scott,  Chicago  agency, 
has  joined  Hays  MacFarland  &  Com¬ 
pany,  Chicago,  as  assistant  to  Evelyn 
Stark,  radio  director. 

Miss  Laurice  T.  Moreland,  widely 
experienced  copywriter  and  accoimt 
executive  has  joined  Harry  M.  Frost, 
Inc.,  Boston  agency,  as  account  exec¬ 
utive  for  Boott  Mills,  Jay’s  Inc.,  Hodg¬ 
son  Kennard,  and  Cape  Cod  Farms. 
Miss  Moreland  has  l^n  associated 
with  the  Lavin  agency  for  ten  years. 
Earll  Dudley  who  has  been  asso¬ 
ciated  with  Harry  M.  Frost  for  ten 
months  has  been  placed  in  charge  of 
the  Worcester  Office. 

Edwin  Funk  has  been  named  adver¬ 
tising  and  sales  promotion  department 
head  for  the  Vitamin  Sales  Divisions, 
National  Oil  Products  Company,  Har¬ 
rison,  N.  J. 

Miss  Sophie  Jakobsen,  of  the  pro¬ 
duction  department  of  the  Charles  R. 
Stuart  Agency,  has  joined  the  San 
Francisco  office  of  Brisacher,  Davis 
and  Staff  as  production  manager. 

MacDonald-Cook  Company,  adver¬ 
tising  agency  of  South  Bend,  Ind.,  an¬ 
nounces  the  appointment  of  Edward 
S.  Lanning  as  copy  chief.  He  was 
formerly  in  charge  of  copy  for  Rose- 
now  Company,  Chicago. 

Stanley  C.  Patno,  Fuller  &  Smith 
&  Ross,  Cleveland,  is  new  president  of 
the  Sales  Managers  Club. 

William  M.  Hunter,  formerly  asso¬ 
ciated  with  Batten,  Barton,  Durstine 
&  Osborn,  has  been  appointed  to  fill  a 
newly  created  position  of  advertising 
representative  of  Pan  American  Air¬ 
ways  Western  Division  and  Mexican 
subsidiary,  Cia  Mexicana  de  Aviacion, 
S.  A.  Mr.  Hunter’s  headquarters 
offices  will  be  in  Mexico  City. 

Campaigns  and  Accounts 

JOHN  MIDDLETON,  INC.,  PhUadel- 

phia,  blender  of  fine  tobacco  since 
1856,  has  appointed  Carter-Thomson 
Co.,  of  the  same  city,  to  direct  the  ad¬ 
vertising  for  its  various  products.  John 


Newspapers 
Credited  With 
Kessler  Success 

Private  Blend  Whiskey  Sales 
Rose  35%  As  Result  of 
Advertising,  Soles  Chief  Says 

Smart,  well-timed,  consistent  news¬ 
paper  advertising  is  responsible  for 
one  of  the  biggest  whiskey  success 
stories  of  1941,  the  rise  in  sales  of 
Kessler’s  Private  Blend  to  a  new  all- 
time  high  of  well  over  two  million 
cases,  more  than  36,000,000  bottles, 
declares  Victor  Fischel,  general  sales 
manager  of  Seagram-Distillers  Cor¬ 
poration,  in  announcing  the  sales 
figures  for  the  fiscal  year  ended  July 
31,  1941.  The  new  gains  by  Kessler’s 
dwarf  even  its  figures  for  1939-1940, 
which  1940-1941  outclass  by  more 
than  35%. 

Mr.  Hi  and  Mr.  Hatt 

“Everybody  knows  the  Kessler’s 
newspaper  advertising — the  two  car¬ 
toon  characters,  Mr.  Hi  and  Mr.  Hatt, 
whose  clever  little  conversational 
jingles  get  across  the  Kessler’s  slogan 
of  ‘Smooth  as  Silk  but  Not  High  Hat,’  ” 
said  Mr.  Fischel.  “These  creations  of 
Jay  Irving  have  done  so  well  for 
themselves  that  the  trade  is  reporting 
as  many  calls  for  the  ‘Hi  Hatt  whiskey’ 
as  for  the  brand  by  its  real  name. 
This  is  good  advertising — the  light 
touch  and  the  product  tie-up  plus  im- 
flagging,  consistent  repetition.  There’s 
nothing  hit-or-miss  about  the  Kess¬ 
ler’s  campaign.  Even  in  the  month 
of  August,  I  when  many  advertisers, 
in  and  out  of  the  liquor  trade,  are 
apt  to  pull  in  their  horns,  we  are  using 
nearly  300  newspapers  for  Kessler’s. 
Newspapers  have  been  almost  our 
sole  advertising  medium.” 

For  the  new  fiscal  year  that  started 
Aug.  1,  said  Mr.  Fischel,  newspapers 
will  continue  to  furnish  the  backbone 
of  the  Kessler’s  drive,  and  the  pros¬ 
pect  is  that  schedules  will  be  even 
further  expanded. 

Warwick  &  Legler,  Inc.,  is  the  ad¬ 
vertising  agency  handling  the  Kess¬ 
ler’s  accoimt 

Middleton  has  entered  the  cigarette 
field,  with  the  new  John  Middleton 
Custom  Blend  Cigarette.  Newspapers, 
radio  and  magazines  will  be  us^  in  a 
new  campaign. 

Heyman  Process  Corf,  has  appointed 
Weiss  &  Geller,  Inc.,  as  its  advertising 
agency.  Heyman  Process  Corp.  con¬ 
trols  patents  for  “Mello  Fruit  Drinks.” 

The  Traymore,  Atlantic  City,  N.  J., 
has  appointed  Needham  &  Grohmann, 
Inc.,  New  York  City,  as  advertising 
agency  effective  Jan.  1,  1942. 

CHANGES  NAME 

The  name  of  Logan  &  Rouse  Adver¬ 
tising  Agency,  Los  Angeles,  has  been 
changed  to  Logan  &  Arnold,  it  is  an¬ 
nounced  by  Dudley  Logan,  president 
of  the  firm.  Jerrold  C.  Arnold,  during 
the  past  two  years  has  been  a  vice- 
president,  then  executive  vice-pres¬ 
ident  of  Logan  &  Rouse. 

HAS  NEW  NAME 

The  new  name  of  Beeson-Faller- 
Reichert,  Inc.,  for  the  17-year-old 
Toledo  advertising  agency  heretofore 
known  as  Sterling  Beeson,  Inc.,  was 
announced  Aug.  22  by  Sterling  Bee¬ 
son,  chairman  of  the  board. 


Navy  Recruiting  Ads 
Now  In  16  States 

Batten,  Barton,  Durstine  &  Osboo, 
Inc.,  has  been  authorized  to  ex. 
tend  the  U.  S.  Navy  campaign  ia, 
seven  more  states,  making  16  stata 
in  all.  Each  new  state  will  folio* 
the  same  plan  as  originally  put  a 
test  during  the  summer  months  q  ^ 
Iowa,  Indiana  and  Missouri.  In  that  ** 
three  states  enlistments  have  alre^ 
risen  to  more  than  double  the  1II» 
rate. 

The  newest  states  to  be  authoriad 
are:  North  Carolina,  South  Carolha, 
Georgia  and  Florida,  to  begin 
week  of  Sept.  22;  and  Alabama,  Too. 
nessee  and  Mississippi.  Alabama  aad 
Tennessee  will  definitely  begin  tb 
week  of  Sept.  29,  and  Mississippi  xOI 
begin  either  the  same  week  or  i 
week  later. 

The  campaigns  in  Maryland,  IHr- 
ginia  and  West  Virginia,  authoriad 
two  weeks  ago,  will  begin  the  wed 
of  Sept.  15  instead  of  the  week  i 
Sept.  8  as  previously  announced.  H( 
three  additional  states  are  Kansa. 
Kentucky,  and  Nebraska. 

In  each  of  these  16  states,  daily  aad 
weekly  newspapers  in  cities  up  to 
50,000  population  will  be  used.  Aid 
in  each  of  these  new  states  the  opa- 
ing  of  the  campaign  will  be  prec^ 
by  a  meeting  of  the  publishers  it 
which  the  advertising  campaign  aiB 
be  fully  explained  and  the  local  »• 
operation  requested  of  the  publishn 
will  be  outlined. 

■ 

Porker  Pen  Using  w 

124  Newspapers  * 

Parker  Pen  Company  will  use  12t 
newspapers,  17  radio  stations,  169  col¬ 
lege  papers  and  16  magazines  to  pro¬ 
mote  its  fall  line,  D.  R.  DayhcA 
Eastern  sales  manager,  told  a  gioq 
of  dealers  and  salesp>eople  at  Ac 
opening  of  a  regional  sales  meetin{ 
at  the  Hotel  Pennsylvania  Aug.  & 
He  added  that  the  comp>any  was  b^ 
ginning  to  go  into  military  camp 
pap>ers,  and  that  the  advertising  pro¬ 
gram  would  remain  flexible  to  nxet 
conditions  as  they  arise. 

’The  meeting  celebrated  the  con¬ 
cern’s  fiftieth  anniversary  as  an  ad¬ 
vertiser,  and  Mr.  Dayhoff  said  that 
advertising  expienditures  to  date  liavt 
exceeded  $14,000,000. 

■ 

NIAA  MEETING 

Horace  T.  Hunter,  president  of  the 
MacLean  Publishing  Company,  To-  ’ 
ronto,  will  deliver  the  keynote  speed 
of  the  National  Industrial  Advertisen 
Association  conference.  Sept.  17-19, « 
Royal  York  Hotel,  Toronto.  Mr.  Hunte 
will  sp>eak  at  the  op>ening  session  K 
“Industrial  Advertising  in  a  Wartime  n 
Economy.”  A  feature  of  the  convet  ^ 
tion  will  be  the  British  Advertisii* 
Exhibit,  showing  how  English  mano- 
facturers  are  carrying  on  under  war¬ 
time  conditions. 

■ 

AD  COPY  SERVICE 

Hie  Madison  (Wls.)  Newsprapen 
comprising  the  Capital  Times  and  tie 
Wiscoimn  State  Journal,  has  inaugn* 
rated  a  new  advertising  copy  servia 
to  assist  advertisers  in  prepariK 
newspiaper  copy  and  layouts,  acco^ 
ing  to  Louis  E.  Heindel,  advertisinp 
director.  The  new  department  ^ 
assist  advertisers  in  making  a  thor-  i 
ough  analysis  of  his  problems,  and  ! 
then  prrepare  an  advertising  campai^i  | 
for  the  consideration  of  the  accoud  | 
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THE  ADVERTISING  SURVEY 

New  Credit  Ruling  No 
Great  Threat  to  Sales 

By  WARREN  L  BASSETT 


the  much  talked- of  regulations 

governing  instalment  purchases 
went  into  effect  Aug.  21  as  Regula¬ 
tion  W  of  the  Board  of  Governors 
of  Ae  Federal  Reserve  System  with¬ 
out  causing  any  appreciable  con¬ 
cern  on  Ae  part  of  the  big  finance 
companies  or  manufacturers  of  con¬ 
sumers’  durable  goods.  The  regula¬ 
tions  are  spread  over  23  mimeo¬ 
graphed  pages  and  cover  every  phase 
of  instalment  selling. 

The  chief  effect  of  the  ruling  is  to 
reduce  instalment  credit  to  an  18- 
monA  period,  a  goal  which  the  big 
finance  companies,  such  as  C.I.T., 
Commercial  Credit  and  others  have 
been  working  toward  for  a  long  time. 
The  new  rules  hit  lesser  companies 
and  individual  firms  which  have  been 
grantmg  24-  to  36-month  credit,  and 
reapmg  large  profits  on  the  interest 
charges. 

The  18-month  credit  restriction  is 
expected  to  act  as  a  brake  on  instal¬ 
ment  buying,  but  a  light  one.  In 
fact  it  is  somewhat  in  line  with  the 
7  am.  to  7  pjn.  gasoline  curfew  in 
the  eastern  states.  You  can  buy  your¬ 
self  Azzy  within  the  18-month 
period. 

Stea  As  Inflation  Chock 

In  a  foreword  to  Regulation  W  the 
Federal  Reserve  Board  of  Governors 
says; 

“The  conditions  under  which  credit 
is  available  have  an  important  influ¬ 
ence  upon  the  volume  and  timing  of 
demand,  not  only  for  the  particular 
goods  and  services  purchased  on 
credit  but  also  for  goods  and  ser¬ 
vices  in  general. 

“Liberal  terms  for  such  credit  tend 
to  stimulate  the  demand  for  consum¬ 
ers’  durable  goods  the  production  of 
which  requires  materials,  skills,  and 
equipment  needed  for  national  de¬ 
fense. 

“The  extension  of  such  credit  in 
excessive  volume  tends  to  generate 


inflationary  developments  of  increas¬ 
ing  consequence  as  the  limits  of  pro¬ 
ductive  capacity  are  approached  in 
more  and  more  fields  and  to  hinder 
the  accumulation  of  savings  available 
for  financing  the  defense  program.” 

The  foreword  to  the  regulations  re¬ 
frains  from  giving  any  indication  as 
to  what  percentage  of  total  instalment 
buying  has  been  done  in  the  area 
over  the  18-month  period.  In  the 
case  of  the  large  finance  companies 
it  is  small.  There  is  room  for  belief 
that  rather  than  reducing  the  amount 
of  consumers’  goods  sold,  the  regula¬ 
tions  tend  more  to  stabilize  credit 
practices. 

No  Advertitinq  Threat 

Arthur  O.  Dietz,  president  of  Com¬ 
mercial  Investment  Trust  Corpora¬ 
tion,  New  York,  biggest  credit  giant 
of  them  all,  stated; 

‘"The  program  submitted  by  the 
Board  corrects  certain  present  com¬ 
petitive  excesses  by  way  of  credit 
liberality  and  establishes  soimd  prac¬ 
tices  for  the  long  pull.” 

The  net  effect  of  the  regulations 
seems  not  to  be  a  sharp  reduction  in 
the  purchase  of  goods,  but  sounder 
credit  practices.  Newspapers,  it  seems 
to  us,  need  not  be  too  concerned. 

The  listing  of  articles,  maximum 
maturities,  and  maximum  credit  val¬ 
ues  as  give  in  Regulation  W  is  car¬ 
ried  below. 

San  Mateo  Series 

THE  Son  Mateo  (Cal.)  Times  is  using 

advertising  columns  to  discuss  the 
question  of  “advertising  even  though 
oversold”  with  the  community’s  mer¬ 
chants.  Two  advertisements,  signed  by 
T.  W.  Schwamb,  advertising  director, 
already  have  appeared. 

Mr.  Schwamb  decided  to  use  adver¬ 
tising  to  promote  advertising  after  at¬ 
tending  a  merchants’  meeting.  The 
copy  made  the  merchants  “think  and 


We  re  OVERSOLD! 

Why  Kc<p  iMi  Advcitisaifg? 
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San  Mateo  copy  addressed  to  merchants. 


talk,”  Mr.  Schwamb  told  Editor  & 
Publisher.  Reactions  differed,  Mr. 
Schwamb  said,  but  all  of  the  mer¬ 
chants  “saw,  read  and  thought  about 
the  question”  as  a  result. 

The  first  advertisement  was  cap¬ 
tioned;  “We’re  OVERSOLD!  Why 
Keep  on  Advertising?”  Mr.  Schwamb, 
speaking  on  behalf  of  the  Times’ 
readers,  said  in  part; 

“We  want  to  know;  (1)  Why,  and 
When,  and  How  Long  we  cannot  get 
the  things  we  want;  (2)  What  we  can 
get  to  take  the  place  of  the  things 
to  which  we  are  accustomed;  (3) 
Where,  and  When  we  can  expect  to 
find  our  requirements  at  prices  we 
can  pay. 

“Are  you  going  to  keep  us  in¬ 
formed  with  your  advertising,  or  are 
you — because  you  are  sold  out  for 
the  time  being — going  to  forget  us 
and  our  problems? 

“You  have  come  around  often 
enough  when  YOU  wanted  something 
from  US — but  when  WE  want  some¬ 
thing  from  YOU,  where  will  you  be? 

“Now,  more  than  ever  before,  we 
need  your  merchandise  news.  WE 
now  ASK  you  to  let  us  know  what 
is  happening  with  even  more  fre¬ 
quent  and  informative  advertising.” 

The  second  advertisement  was 


Artides  of  Consumers'  Durable  J 

Goods  (WTiether  New  or  Used)  ir 

Group  A 

1.  Automobiles  (passenger  cars 
designed  for  the  purpose  of 
transporting  less  than  10  Ms- 
sengers,  including  taxicabs) 

Group B 

1.  Aircraft  (including  gliders) .  . 

2.  Power  driven  boats,  and  motws 

designed  for  use  therein, 
other  than  boats  or  motors 
designed  specihcatly  for  com¬ 
mercial  use . 

3.  Outboard  boat  motors . 

4.  Motorcycles  (two  or  three- 

wheel  motor  vehicles,  in¬ 
cluding  motor  bicycles) . 

Group  C 

1.  Mechanical  refrigerators  of  less 

than  12  cubic  feet  rated 
capacity  . 

2.  Washing  machines  designed 

for  household  use . 

3.  Ironers  designed  for  house 

hold  use  . 

4.  Suction  deaners  designed  for 

household  use . 

5.  Cooking  stoves  and  ranges  with 

less  than  seven  heating  sur¬ 
faces  . 

6.  Heating  stoves  and  space  heat¬ 

ers  designed  for  household 
use  . 

7.  Electric  dishwashers  designed 

for  household  use . 

8.  Room-unit  air  conditioners.... 

9.  Sewing  machines  designed  for 

household  use . 


Lximum 

Maximum  Credit 

Maturity 

Value  in  Per  Cent 

Months 

of  Basis  Price 

(see  Part  3  of  this 

18 

Supplement.) 

18 

6635 

18 

6635 

18 

6635 

18 

6635 

18 

80 

18 

80 

18 

80 

18 

80 

18 

80 

18 

80 

18 

80 

18 

80 

18 

80 

-Articles  of  Consumers’  Durable 

Goods  (Whether  New  or  Used) 

10.  Radio  receiving  sets,  phono¬ 

graphs,  or  combinations.... 

11.  Musical  instruments  composed 

principally  of  metals. 

Group  D 

1.  Household  furnaces  and  heat¬ 
ing  units  for  furnaces  (in- 
eluding  oil  burners,  gas  con¬ 
version  burners,  and  stokers) 
Water  heaters  designed  for 

household  use  . 

Water  pumps  designed  for 

household  use . 

Plumbing  and  sanitary  fixtures 
designed  for  household  use 
Home  air  conditioning  systems 
Attic  ventilating  fans.... 

New  household  furniture  (in¬ 
cluding  ire  refrigerators,  bed 
springs,  and  mattresses  but 
excluding  floor  coverings, 
wall  coverings,  draperies  and 

bed  coverings)*  . 

Pianos  and  household  electric 
organs  . 

Group  E 

1.  Materials  and  services  (other 
than  materials  listed  in 
Group  C  or  D)  in  connection 
with  repairs,  alterations  or 
improvements  upon  urban, 
suburban,  or  rural  real  pro¬ 
perty  in  connection  with  ex¬ 
isting  structures  provided  the 
deferred  balance  does  not 
exceed  $1,000  . 


8. 


Maximum 

Maximum  Credit 

Maturity 

Value  in  Per  Cent 

in  Months 

of  Basis  Price 

18 

80 

18 

80 

1  18 

85 

18 

85 

18 

85 

18 

85 

>  18 

85 

18 

85 

13 


No  limitation 


*  An  article  is  not  new  if  it  has  been  used  by  a  consumer. 


titled;  “You  don’t  like  it?  Neither 
do  we!”  It  thanked  those  who  were 
continuing  advertising  for  “the  pub¬ 
lic  service  you  are  rendering  during 
these  days  of  uncertainty.”  To  those 
who  protested  they  had  been  put  on 
the  spot,  Mr.  Schwamb  said  customers 
likewise  were  on  the  spot. 

“While  you  have  your  problems,  we 
have  ours,  too.  We  have  our  ^ly 
requirements  and  wants  to  fill — vfe 
must  clothe,  feed  and  care  for  our 
children  and  ourselves;  all  on  the 
money  we  have  to  spend.  .  .  .  You 
have  sold  us  on  the  idea  of  depend¬ 
ing  upon  you  to  have  what  we  want 
WHEN  we  want  it.  .  .  .  Now,  with  our 
problem  of  finding  what  we  want  at 
the  prices  we  can  pay,  we  must  shop 
even  more  carefully. 

“Let’s  work  this  out  together.  Help 
us  in  our  problems  now  by  keeping  us 
informed  with  your  advertisements 
and  we  will  help  you  with  your 
problems.” 

Both  advertisements  were  signed; 
“Readers  of  the  San  Mateo  Times,  by 
T.  W.  Schwamb,  advertising  director.” 

$1,500,000  For  Newspapers 

UNITED  ARTISTS  wUl  spend  $2,000,- 

000  in  advertising  during  its  1941- 
1942  season  to  promote  its  18  to  20 
motion  pictures,  the  largest  budget 
in  the  history  of  the  company.  Of 
this  sum  about  $1,500,000  will  be  con¬ 
centrated  in  newspapers,  Arthur  W. 
Kelly,  vice-president  and  general 
manager  in  charge  of  distribution, 
stated  this  week. 

United  Artists  this  week  launched 
a  comprehensive  institutional  trade 
paper  campaign  which  will  nm  four 
weeks.  Said  Mr.  Kelly; 

“In  the  past,  the  exhibitor  has  laid 
too  much  stress  on  the  buying  of  the 
film  and  not  enough  on  the  merchan¬ 
dising  of  those  films  direct  to  the 
ticket  buying  patrons. 

“We  are  openly  asking  all  com¬ 
panies  to  step  up  their  newspaper 
advertising  and  exploit  all  films  cour¬ 
ageously  and  intelligently,  so  that 
good  pictures  will  play  the  maximum 
number  of  days  in  theatres  every¬ 
where.” 

It  might  be  profitable  for  news¬ 
paper  solicitors  to  have  proofs  of  the 
trade  paper  series  with  them  when 
they  attempt  to  interest  local  ex¬ 
hibitors  in  larger  space. 

■ 

lo-wa  Publishers  To 
Aid  Navy  Ad  Drive 

Iowa  daily  and  weekly  newspaper 
publishers  have  named  a  Navy  Ad¬ 
vertising  Promotion  Committee  to 
help  intensify  the  Navy’s  drive  for  re¬ 
cruits.  A  committee  of  seven,  headed 
by  Hollis  Nordyke,  Ames  Tribune, 
was  appointed,  following  a  meeting  of 
204  Iowa  newspapermen  in  Des  Moines, 
recently. 

Besides  Chairman  Nordyke,  mem¬ 
bers  of  the  committee  are  Lee  Loomis, 
Mason  City  Globe-Gazette,  and  W.  T. 
Habeboeck,  lovm  City  Press-Citizen, 
for  the  dailies;  Charles  Westerfield, 
Fayette  County  Union;  Will  Allender, 
Chariton  Herald-Patriot  and  Leader; 
L.  B.  Watt,  Storm  Lake  Register;  and 
Howard  Wilson,  Bloomfield  Democrat, 
for  the  weeklies. 

The  Des  Moines  meeting  was  ar¬ 
ranged  by  the  Iowa  Daily  Press  As¬ 
sociation  and  the  Iowa  Press  Associa¬ 
tion  (weeklies)  to  coordinate  the  Iowa 
drive  for  Navy  recruits. 
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1942  Auto 
Announcement 
Ads  Break 

By  HIL  F.  BEST 

Detroit,  Aug.  28 — “This  is  war”  is 
the  underlying  tone  of  the  1942  auto 
preview  season.  New  cars,  yes,  but 
the  gradually  mounting  defense  re¬ 
quirements  upon  our  industry  is  fully 
appreciated  at  every  turn. 

During  the  summer,  the  growing 
defense  demands  on  the  motor  car 
industry  have  held  the  center  of  the 
stage.  A  lot  of  wild  claims  and  wilder 
guesses  have  been  made  and  only 
last  week  statements  by  a  group  of 
New  York  representatives  show  the 
lack  of  knowledge  of  the  auto  indus¬ 
try  by  those  outside  of  Detroit.  1942 
models  will  be  widely  advertised  dur¬ 
ing  the  remainder  of  this  year. 

No  one,  up  to  last  week,  could  talk 
with  authority  about  advertising  re¬ 
leases. 

Adi  Near  1940  Mark 

One  of  the  partners  of  a  large 
Detroit  agency  handling  an  impor¬ 
tant  account  said,  “Our  1942  model 
announcement  campaign  is  within  a 
few  dollars  of  1941.” 

The  26%%  car  slash  was  no  sur¬ 
prise  to  the  industry.  After  the  first 
quarter  the  slash  comes  to  50%  by 
gradual  reduction. 

Over  in  Canada,  which  has  seen 
the  automobile  industry  operating  on 
a  drastic  curtailment  for  a  year,  we 
do  not  find  that  there  has  been  a 
“black-out”  of  newspaper  advertising. 

“Newspapers  are  still  paramount 
thought  developers  in  this  country — 
they  can  create  a  wholesome  respect 
and  confidence,”  were  the  remarks 
made  by  K.  T.  Keller,  president  of 
Chrysler  Corporation,  to  a  large  gath¬ 
ering  of  editors  prior  to  the  corpora¬ 
tion’s  tour  of  their  plants. 

Newspapers  and  their  position  in 
a  defense  program  will  receive  first 
thought  by  the  leaders  in  the  auto¬ 
mobile  industry.  At  each  of  the  press 
meetings  newspapers  have  been  given 
“top  billing”  by  all  speakers. 

At  the  Chrysler  preview  on  Tues¬ 
day,  the  1942  line  of  Plymouth,  Dodge, 
Chrysler  and  DeSoto  were  shown  to 
the  press.  As  revealed  in  Editor  & 
Publisher  last  week,  no  Plymouth 
announcements  would  be  run  prior  to 
Aug.  28  by  the  J.  Stirling  Getchell 
Agency. 

There  have  been  Packard  ads  on 
the  Clipper  and  now  after  the  Pack¬ 
ard  preview  there  will  be  more  ads 
on  the  enlarged  Clipper  line  placed  by 
Young  &  Rubicam.  This  was  brought 
out  very  forcibly  by  a  novel  adver¬ 
tising  and  sales  department  session 
shown  on  the  stage  at  the  big  Detroit 
meeting.  Newspapers  will  get  52%  of 
the  Packard  appropriation.  Packard 
will  release  an  announcement  ad 
(1,450  lines  top  size)  and  a  follow  up 
ad  for  every  good  dealer  point.  The 
newspaper  releases  on  Packard  will 
reach  a  total  circulation  of  over  33 
million.  In  addition  to  the  national 
campaign  paid  for  by  the  factory, 
Packard  will  still  offer  the  50-50  plan 
for  local  advertising  as  before.  No 
definite  release  dates  have  been  set. 

Hadson  Adi 

Detroit  newspapers  on  Sunday,  Aug. 
24,  carried  a  large  1942  Hudson  an¬ 
nouncement  ad  placed  by  Brooke, 
Smith,  French  &  Dorrance.  This  re¬ 
lease  was  general  to  distributor  points 
where  the  1942  Hudsons  are  on  hand 
and  it  was  captioned,  “New  1942 
Hudsons  are  here.” 

Another  ad  on  Sunday  was  the  1942 
model  copy  on  Willys  placed  by  the 


United  States  Advertising  Corporation. 

Yesterday  at  South  Bend  a  large 
gathering  of  newspaper  people 
watched  with  interest  the  unveiling 
with  Studebaker  executives  and 
Roche,  Williams  and  Cunnyngham 
officials  at  South  Bend. 

Instead  of  individual  parties  for 
Buick,  Chevrolet,  Pontiac  and  Olds- 
mobile  there  will  be  one  big  General 
Motors  party  on  Sept.  10.  At  the 
Milford,  Mich.,  proving  grounds  the 
1942  General  Motors  models,  both  cars 
and  trucks,  will  be  displayed  together 
with  the  defense  products  of  the  cor¬ 
poration.  The  party  at  the  proving 
grounds  will  be  followed  by  the  big 
banquet  at  the  Statler  Hotel  in  Detroit. 

Following  the  introduction  of  the 
1942  Nash  cars  at  Hot  Springs  last 
week,  this  company  has  also  changed 
its  date  to  Sept.  12  for  the  annual 
national  meeting  in  Chicago. 

It  is  now  believed  that  the  Ford  pre¬ 
view  at  Dearborn  will  be  set  for 
around  Sept.  15. 

As  Editor  &  Publisher  has  previ¬ 
ously  reported  the  big  month  for 
1942  announcement  copy  will  be 
September. 

The  previews  bring  out  the  big  fact 
that  all  automobile  companies  are  out 
to  sell  as  many  1942  cars  as  they  can 
possibly  make.  There  are  going  to 
be  cars  to  sell. 


Auto  Quotas 

Following  are  the  production 
quotas  for  the  next  four  months, 
together  with  the  production  dur¬ 
ing  the  same  months  last  year,  as 
compiled  by  Automotive  News: 


Quotas 

Output 

Aug.- 

Aug.- 

Nov. 

Nov. 

Company 

1941 

1940 

General  Motors . 

. .  .361,815 

511,700 

Chrysler  . 

...188,849 

275,600 

Ford  . 

...151,845 

182,800 

Total  “Big  3” . . . 

...702,509 

970,100 

Studebaker  . . . . 

...  35,289 

46,160 

Hudson  . 

...  25,874 

41,900 

Nash  . 

...  21,972 

20,942 

Packard  . 

...  23,056 

25.710 

Willys-Overland 

. .  7,768 

8,364 

Crosley  . 

333 

185 

Total  for  smaller 

companies  . . . 

...114,292 

143,261 

Grand  total  for 

all 

companies  . . . 

...816,801 1,113,361 

N.  B. — Each  corporation  may  ap¬ 
portion  its  quota  to  its  divisions  as 
seen  fit. 


PASSES  21st  YEAR 

Detroit,  Aug.  25  —  Radio  station 
WWJ,  owned  and  operated  by  the 
Detroit  News,  observed  its  21st  birth¬ 
day  last  week  in  ceremonies  heard 
throughout  the  Western  Hemisohere. 
WWJ  is  the  first  station  in  the  United 
States  to  have  carried  regularly- 
scheduled  entertainment  and  news 
programs.  A  message  read  over  the 
air  by  Station  Manager  W.  J.  Scripps 
from  Lawrence  Fly,  chairman  of  the 
FCC,  referred  to  WWJ  as  “a  veritable 
methuselah.” 

■ 

LA  GUARDIA  AIDE 

Miss  Eloise  Davison,  formerly  di¬ 
rector  of  the  Home  Institute  of  the 
New  York  Herald  Tribune  and  na¬ 
tionally  known  figure  in  the  field  of 
home  economics,  has  been  named  by 
Mayor  F.  H.  LaGuardia,  Director  of 
the  Office  of  Civilian  Defense,  as  as¬ 
sistant  director.  She  will  be  in  charge 
of  volunteer  activities  such  as  enroll¬ 
ment  of  women  as  air  wardens,  and 
emergency  food  and  housing. 


Wage-Hour  Lists 
12  Papers  for 
Job  Classification 

Publishers  Invited  to 
Mention  Spediic  Job 
Exemptions  for  Manual 

Newspaper  publishers  have  been  in¬ 
vited  to  point  out  anything  significant 
that  they  wish  to  mention  as  to  why 
they  believe  specific  jobs  should  be 
exempted  under  Part  541  of  the  Fair 
Labor  Standards  Act,  preparatory  to 
the  writing  of  a  manual  of  job  classi¬ 
fication  for  the  newspaper  business. 
The  invitation  was  extended  this  week 
by  Eugene  MacKinnon,  chairman, 
ANPA  Special  Standing  Committee. 

Mr.  MacKinnon,  who  last  week  con¬ 
ferred  with  Eldred  M.  Cocking,  survey 
analyst  of  the  Wage  and  Hour  Divi¬ 
sion,  has  submitted  to  newspaper  as¬ 
sociation  representatives  a  tentative 
draft  of  the  manual  as  constructed  so 
far  by  the  Wage  and  Hour  Division, 
covering  more  than  200  job  classifica¬ 
tions. 

The  manual,  when  completed,  will 
be  used  by  all  inspectors  and  examin¬ 
ers  of  FLSA  in  determining  which 
types  of  newspaper  employes  are  ex¬ 
empt  or  not  under  the  Wage  and  Hour 
.\ct. 

Favorable  Reioletlon 

Newspaper  association  representa¬ 
tives  recently  adopted  a  resolution 
favorable  to  the  idea  of  cooperating 
in  the  job  classification,  but  reserving 
the  legal  right  to  Contest  the  applica¬ 
tion  of  the  law,  or  the  manual. 

No  action  has  been  taken  since 
the  Julv  8  meeting,  Mr.  MacKin¬ 
non  pointed  out.  “The  Wage  and 
Hour  Division  held  up  newspaper  ex¬ 
aminations,  but  as  the  newspaper  as¬ 
sociations  did  not  move,  the  adminis¬ 
trator  and  'his  assistant  directed  Mr. 
Cocking  to  write  his  own  manual  and 
submit  it  for  adoption,”  stated  Mr. 
MacKinnon.  “That  means  that  if  the 
newspaper  associations  didn’t  want  to 
express  the  informal  opinions  and 
arguments  requested,  they  would  have 
to  take  the  manual  as  it  stands,  when 
written,  or  ask  for  a  public  hearing 
at  which  they  would  enter  objections 
or  petitions  for  revisions.” 

“I  have  always  felt  that  nothing 
would  be  sacrificed  by  fully  pointing 
out  to  this  analyst,  who  is  not  a  news¬ 
paperman,  the  significant  facts  about 
the  various  newspaper  jobs  that  lead 
us  to  believe  that  certain  ones  are 
clearly  in  the  category  of  executive, 
administrative,  professional,  outside 
salesman,  or  local  retailing  capacity,” 
explained  Mr.  MacKinnon. 

Meanwhile,  the  Wage  and  Hour 
Division,  in  its  desire  to  get  the  man¬ 
ual  completed,  wrote  to  the  following 
12  newspapers,  asking  them  to  permit 
Mr.  Cocking  to  study  their  personnel 
set-up: 

To  Study  12  Papuri 

Baltimore  News-Post,  New  York 
Times,  New  York  News,  Raleigh 
(N.  C.)  News  &  Observer,  Birming¬ 
ham  Post,  Chicago  Times,  Des  Moines 
Register  &  Tribune,  Emporia  (Kan.) 
Gazette,  Salt  Lake  Tribune  &  Tele¬ 
gram,  San  Francisco  Chronicle,  Santa 
Barbara  News  Press  and  Los  Angeles 
Times. 

All  12  of  the  papers  agreed  to  having 
Mr.  Cocking  come  in  and  study  titles 
and  descriptions  of  jobs,  number  of 
persons  employed  on  each,  ranges  of 
pay,  etc.  These  papers  are  also  giving 
Mr.  Cocking  the  arguments  of  their 
executives  as  to  why  they  believe  cer¬ 
tain  jobs  should  be  exempt.  He  has 
already  finished  his  study  of  about 
half  of  them.  Likewise,  he  began  his 


study  with  Washington  (D.  C.)  Stti  I 

Mr.  Cocking  has  expressed  his  (k.| 
sire  to  hear  all  the  arguments  from  tl^  I 
standpoint  of  newspapers  before 
listens  to  the  contentions  of  the  Am«r.  s 
ican  Newspaper  Guild  regarding  ex. 
emptions.  Mr.  MacKinnon,  represent, 
ing  the  publishers,  has  invited  pul), 
lishers  to  present  their  letters,  st^. 
gestions  or  briefs  by  Sept.  15,  so  thi; 
he  may  convey  this  information  to  Ifr 
Cocking  before  his  report  is  consoli. 
dated. 

“We  don’t  know  to  what  extent  tb 
analyst  will  agree  with  our  conten. 
tions  about  exemptions,”  said  k' 
MacKinnon,  “but  it  is  easy  to  belint  ^ 
that  as  long  as  we  are  not  jeopards- 
ing  anything,  or  committing  ourselre 
to  the  application  of  the  law,  or  the 
adoption  of  the  manual  when  writio, 
we  could  gain  something  by  givig^ 
the  analyst  a  full  and  comprehemivt 
understanding  of  the  significant  aspects 
of  various  newspaper  jobs  which  war. 
rant  exemption  from  the  act.” 

OPM  Soys  Press 
Must  Prepare 
Nation  for  Shock 

Washington,  D.  C.,  Aug.  25— Tb 
impact  of  materials  shortages  willk 
felt  by  the  public  within  the  noc 
few  weeks  and  unless  the  press  pre¬ 
pares  the  nation  for  the  shock,  ds 
effects  may  be  serious,  speakers  told 
a  “priorities  clinic”  meeting  todaj 
under  the  auspices  of  the  Office  ol 
Production  Management. 

Privation  will  begin  to  be  felt  witli- 
in  one  month,  R.  E.  McConnell,  di¬ 
rector  of  conservation  warned.  Be 
described  the  United  States  as  mov¬ 
ing  into  a  war  economy  necessar)  to 
meet  the  challenge  of  Hitlerism,  bu:  ^ 
fraught  with  universal  sacrifice.  * 

“Publicity  is  necessary  to  prepare 
the  public  for  the  shock,”  he  coun¬ 
selled  the  gathering  of  newspaper 
men  and  writers  for  technical  and 
trade  journals. 

Robert  W.  Horton,  director  of  in¬ 
formation  for  the  Office  of  Emergency 
Management  followed  the  same 
theme.  He  forecast  increased  unem¬ 
ployment,  an  acceleration  in  the  dos¬ 
ing  of  industrial  plants  unable  to  ob¬ 
tain  necessary  materials,  and  weak¬ 
ening  of  morale,  unless  the  genera! 
public  is  kept  advised  of  the  neces¬ 
sity  for  rationing  of  essential  indus¬ 
trial  materials  affecting  their  com¬ 
forts. 

BOOSTS  LOCAL  ADS 

Local  newspaper  advertising  is  the 
best  medium  for  selling  appliances 
dealers  are  informed  in  a  new  book. 
“Appliance  Advertising  and  Merchan- 1 
dising,”  written  by  Ro^rt  E.  Mangan 
advertising  manager  of  the  George 
Belsey  Co.,  Ltd.,  Southern  Califomii 
and  Arizona  distributors  for  Genera 
Electric.  Published  by  Business  Neve 
Publishing  Co.,  Detroit  ($2.00),  the 
book  devotes  about  half  its  space  k  9 
the  advantages  of  local  newspaper  ad¬ 
vertising  and  telling  how  to  make  this 
advertising  sell  effectively.  Mangat 
in  10  years  with  the  Belsey  company 
has  placed  or  directed  the  placemen; 
of  $750,000  worth  of  newspaper  copy 

GETS  MORE  POWER 

Richmond,  Va.,  Aug.  25— The  Fed¬ 
eral  Communications  Commission  Aug 
22  authorized  radio  station  WRNL 
the  Richmond  (Va.)  News  Leade 
station,  to  increase  its  broadcasting 
power  from  1,000  to  5,000  watts. 

2  S.  A.  PAPERS  CLOSED  • 

President  Carlos  Arroyo  del  Rio  of 
Ecuador  has  closed  the  Nazi  weekly 
Voz  Obrero  and  the  Supplemento. 


J 
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Do  YOUR  PROSPECTS  buy  more  on  one  day 
than  on  another?  Does  your  advertising 
schedule  take  this  fact  into  consideration? 

Whatever  rhythm  you  want  to  give 
to  your  advertising,  you  have  at  your 
disposal  in  Chicago  an  advertising 
medium  which  enables  you  to  build  it 
most  effectively. 

Every  day  of  the  week,  total 
net  paid  circulation  of  the 
Tribune  is  in  excess  of  1,000,000. 
On  weekdays  this  is  from  010,000  to  650,- 
000  more  than  other  Chicago  daily  news¬ 
papers  deliver.  On  Sundays  it  is  from 
^90,000  to  715,000  more  than  other  Sun¬ 
day  newspapers  deliver. 

Right  in  metropolitan  Chicago,  Tribune 
net  paid  circulation  on  weekdays  is  450,000 
more  than  other  Chicago  daily  newspapers 


deliver.  On  Sundays,  it  is  from  .‘150,000  to 
410,000  more  than  other  Sunday  news- 
pajK‘rs  deliver. 

The  Tribune  is  the  only  newspaper  in 
Chicago  with  circulation  volume  equiva¬ 
lent  to  majority  coverage  of  all  families 
in  the  city  and  suburbs. 

And  in  addition,  of  course,  the  Tribune 
is  read  by  hundreds  of  thousands  of  other 
prospects  in  the  rich,  adjacent  territory. 

Every  day  of  the  week,  this 
assured  constant  audience  con¬ 
sults  the  Tribune  for  its  news, 
its  interesting  variety  of  features  devoted 
to  readers’  special  concerns  .  .  .  and  for 
buying  ideas. 

This  f riendly  contact,  repeated  day  after 
day,  builds  and  maintains  the  special  rela¬ 
tionship  l)etween  readers  and  the  Tribune 


which  builds  the  greater  returns  enjoyed 
by  Tribune  advertisers. 

The  men  and  women  of  this  great  mar¬ 
ket  are  accustomed  to  base  most  of  their 
buying  on  what  they  see  adverti.sed  in  the 
Tribune.  Proof  of  this  fact  is  to  be  found 
in  the  practice  of  retailers  who,  whether 
they  sell  to  men  or  to  w’omen,  place  more 
of  their  advertising  expenditures  in  the 
Tribune  than  in  any  two  other  Chicago 
newspapers  combined. 


No  matter  on  what  day  you 
I  prefer  to  advertise,  you  can  sell 
more  in  Chicago  by  building 
your  advertising  program  around  the 
Tribune  whose  seven -days-a- week  cus¬ 
tomers  are  your  best  prospects.  Tribune 
rates  |)er  100,000  circulation  are  among 
the  lowest  in  America. 


SEtmjME 
TO  WOMEN 
EVERj^^F 
THE  WEEK 


Average  net  paid  total  circulation 
nou'  over  1,000,000 
every  day  of  the  week 


CHICAGO  TRIBU 


THE  WORLD'S  GREATEST  NEWSPAPER 
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EDITOR  &  PUBLISHER 
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Phila.  Publishers  Cite 
Inability  to  Grant  Raises 


Joint  Resolution  Says  No  Increase  in  Income 
To  Justify  Blanket  Increases  Asked  by 
Union  . . .  Ledger  Strike  Threatened 


PHILADELPHIA,  Aug.  25— The  best 
job  security  lies  in  the  soiuid  oper¬ 
ation  of  the  publishing  companies.” 

That  statement  was  the  highlight  of 
a  joint  resolution  passed  by  man¬ 
agements  of  five  local  dailies  and 
called  to  the  attention  of  the  Phila- 
delphia-Camden  Newspaper  Guild, 
which  today  is  in  the  midst  of  con¬ 
tract  negotiations  with  the  Evening 
Public  Ledger,  the  Inquirer,  the  Rec¬ 
ord  and  the  Camden  (N.  J.)  Courier- 
Post.  The  union  is  a^ing  a  blanket 
10%  weekly  wage  increase. 

Asks  for  Realistic  AHitado 


The  resolution  was  sponsored  by 
the  Newspaper  Publishers  Associa¬ 
tion  of  Philadelphia  on  behalf  of  the 
Ledger,  Inquirer,  News,  Record,  Bul¬ 
letin  and  the  Ck)urier-Post.  It  in¬ 
ferred  that  the  guild  take  a  more 
realistic  attitude  in  the  face  of  tmeer- 
tain  war  conditions,  and  marks  the 
first  concerted,  joint  effort  on  the  part 
of  the  publishers  to  bring  home  to  the 
guild  the  seriousness  of  rising  costs 
and  an  uncertain  advertising  future. 

The  resolution  follows  a  somewhat 
similar  statement  issued  separately 
several  weeks  ago  by  Robert  Cress- 
well,  publisher  of  the  Ledger,  who 
asked  the  guild  imit  of  that  news¬ 
paper  to  be  more  “realistic”  after  it 
asked  for  a  blanket  10%  wage  in¬ 
crease,  which  according  to  the  man¬ 
agement  would  amount  to  $175,000  a 
year.  The  publishers’  resolution  fol¬ 
lows  in  full: 


“Whereas,  Various  unions  with 
which  the  members  of  the  Newspaper 
Publishers’  Association  of  I^iladel- 
phia  have  contractual  relations  have 
presented  demands,  or  are  consider¬ 
ing  demands  for  blanket  wage  in¬ 
creases  or  increases  in  the  scales  of 
pay  stipulated  for  certain  jobs,  the 
publishers  whose  names  are  sub¬ 
scribed  hereto,  being  members  of  the 
Newspaper  Publishers  Association  of 
Philadelphia,  deem  it  in  the  inter¬ 
est  of  all  their  employes  to  point  out 
that  there  has  been  no  increase  in 
income  to  justify  blanket  or  scale  in¬ 
creases. 


“Unfortimately  no  relief  from  this 
condition  is  in  sight. 

lacreosed  Costs 

“The  cost  of  producing  newspapers 
has  already  materially  increas^  and 
the  indications  are  that  the  situation 
will  become  even  more  serious.  A 
number  of  large  advertisers  have  al¬ 
ready  eliminated  or  cut  their  sched¬ 
ules  because  of  limited  production 
and  because  of  proposed  restrictions 
on  instalment  buying,  and  there  is 
evidence  that  other  advertisers  are 
planning  similar  action. 

“The  publishers  are  mindful  of  the 
problems  of  their  employes  and  it  is 
their  desire  to  maintain  well-paid 
jobs,  making  wage  increases  from 
time  to  time  as  conditions  warrant. 


their  inability  to  grant  blanket  in¬ 
creases  or  increases  in  scales  with¬ 
out  risk  of  serious  damage  to  the 
employes  themselves. 

“The  best  job  security  lies  in  the 
sound  operation  of  the  publishing 
companies. 

“And  be  it  further  resolved:  That 
these  resolutions  be  brought  to  the 
attention  of  the  several  unions  and 
their  memberships.” 

Gaild  Cites  Living  Costs 

In  a  letter  to  members,  the  guild 
declared  that  “actually  we  are  not 
asking  for  more.”  The  \inion  pub¬ 
lished  with  its  letter  a  chart  show¬ 
ing  rising  living  costs. 

Referring  to  its  demands  for  a 
blanket  10%  increase,  the  guild 
said: 

“The  cost  of  living  has  been  rising 
at  an  accelerating  pace  for  months 
and  shows  every  indication  of  soaring 
at  an  even  more  rapid  rate  in  the 
near  future. 

“Actually,  we  are  not  asking  for 
more.  We  are  merely  asking  for  a 
protection  against  a  hidden  cut  in 
salaries,  part  of  which  has  already 
been  made  and  part  of  which  is  to 
come.  The  guild  has  prepared  the 
following  memorandum  on  living 
costs  so  that  its  members  will  have 
a  clear  understanding  of  what  faces 
them,  if  they  fall  behind  in  the  gen¬ 
eral  upward  movement  of  prices  and 
wages. 

“Leon  Henderson,  Federal  Price  Ad¬ 
ministrator,  told  a  Congressional  Com¬ 
mittee  that  one  hundred  cents  is  re¬ 
quired  to  buy  today  what  could  be 
bought  two  years  ago  for  94  cents. 
In  other  words,  if  your  salary  today  is 
the  same  as  it  was  two  years  ago  you 
have  already  taken  a  cut  of  6.3%. 
Most  of  this  hidden  pay  cut  has  come 
within  the  last  few  months.” 

The  guild  letter  concludes  with  the 
statement  that: 

“Prospects  are  that  if  we  do  not 
obtain  a  10%  increase,  a  year  from 
now  will  find  us  working  for  at  least 
20%  less — in  REAL  wages — than  we 
were  getting  a  year  ago.” 

Meanwhile,  as  Editor  &  Publisher 


“Sound  operation  of  the  publishing 
companies  must  be  an  essential  con¬ 
sideration  in  any  wage  negotiations. 
Additional  wage  costs  would  neces¬ 
sarily  hurt  the  publications  and  oper¬ 
ate  to  the  disadvantage  of  all  em¬ 
ployes. 

“Tlierefore,  be  it  resolved:  That 
the  publishers  believe  it  is  their 
obligation  to  their  employes  to  make 
known  this  condition,  and  particularly 


SpaHu  Tkat  Make  Sales  ia 
tke  Growiaf  Sckeaectadjr 
Market 


$1,218,S00  Weakly 
ladattrial  Payroll! 


Money  i*  the  ponti  mooni  ■  tkrlvios,  ipoad. 

norkel  Sekoooctady  (N.  Y.)  hu  aJvayi 
boon  that — today  tonaationally  to.  Payrollt 
aro  UP  92.(P«— omployBiORt  61.7%  over 
April  a  year  apo— orith  I0,S64  moro  indut- 
trial  workart  and  thoir  famllloo  raady  to 
baoopn  tomobody't  favarlto  cuatfora. 

Tho  Sohofloctady  Gazotte  eaa  nako  thoai  y«ur 
ouatoaora.  Cireulatloa  for  6  mot.  to  Marcb  31. 
1941,  at  26.730  (ABC)  it  at  an  all  time  biph 
— “City  Zono”  it  ruaninp  50%  proator  than 
tba  larpoat  tinpio  aditioa  of  any  othor 
Sebonoctady  papor. 

May  CimlalioB  27,635  not  paid. 

SaU  SeAanaclWy  leOlk  lAa  ... 


Scili:\HCTAI)^ 

G  Azirm-: 


went  to  press,  <»ntract  negotiations 
between  the  Ledger  and  the  guild 
had  reached  a  stalemate. 

It  was  learned  that  management 
insisted  on  the  right  to  fire  certain 
employes,  although  it  expressed  a 
willingness  to  extend  the  present 
agreement  on  wages,  severance  pay 
and  other  clauses,  pending  a  ^al 
settlement. 

The  gviild  was  given  a  choice  of 
accepting  sucdi  an  extension  or 
Ledger  employes  would  start  work 
Saturday  without  a  contract.  The 
threat  of  a  strike  vote  was  made  in 
a  resolution  passed  by  the  Ledger 
unit  of  the  guild  Tuesday  evening. 

Mr.  Cresswell’s  proposal  said  in 
part: 

“I  am  willing  that  the  contract, 
except  for  paragraph  20,  clause  (b), 
w’hich  provides  that  there  shall  be  no 
dismissals  for  economy  except  by 
agreement  of  the  parties,  may  be  con¬ 
tinued  for  such  time  as  is  necessary 
to  agree  upon  the  balance  of  the  con¬ 
tract.  This  will  leave  in  effect  para¬ 
graph  20  (a),  which  provides  that 
there  shall  be  no  dismissals  except 
for  good  and  sufficient  cause.” 

In  reply,  the  guild  resolution  said: 

“The  Linger  unit  therefore  asks 
that  the  present  job  security  clause 
be  extended  while  management  brings 
forward  specific  economy  firing  pro¬ 
posals.  If  the  (xmtract,  with  the  whole 
security  clause  is  not  extended  by 
next  Friday,  the  Ledger  Unit  will 
meet  to  decide  whether  it  will  work 
Saturday  without  a  contract  imder 
circumstances  that  spell  the  destruc¬ 
tion  of  the  security  of  its  members.” 


Vera  Bro'wn's  Right 
Saves  18  Cents 


Detroit,  Aug.  25 — A  purse-snatcher 
who  thought  Vera  Brown,  Detroit 
Times  reporter-novelist,  would  be  a 
soft  touch  got  the  shock  of  his  life  the 
other  day. 

Miss  Brown,  who  has  htuited 
through  tenements  for  missing  mur¬ 
derers,  searched  dives  on  bootlegging 
stories  and  driven  a  car  at  all  houit 
of  the  night  in  pursuit  of  news,  stopped 
for  a  traffic  light  in  her  auto. 

The  would-be  robber,  taking  ad-  f 
vantage  of  the  traffic  jam  attendant 
to  the  Detroit  street  railway  and  bus 
strike,  reached  into  Miss  Brown’s  car 
and  grabbed  at  her  purse.  The  Times’ 
reporter  held  on  long  enough  to  un¬ 
wind  her  right,  and  when  that  was 
imwound,  she  planted  a  stiff  poke  on 
the  thief  s  nose.  The  footpad  fleet,  and 
Miss  Brown  drove  on  with  her  purse, 
which  contained  only  18  cents. 


BUY  DEFENSE  BONDS 

Terre  Haute,  Ind.,  Aug.  23 — ^Twenty- 
eight  per  cent  of  the  246  employes  of 
the  Terre  Haute  (Ind.)  Tribune-Star, 
representing  70  employes,  have  sub¬ 
scribed  for  U.  S.  defense  bonds. 


CHANGE  NEWS  CHIEFS 

Winston-Salem,  N.  C.,  Aug.  25- 
Important  changes  in  the  official  stafis 
of  the  Winston-Salem  Journal  (morn¬ 
ing)  and  Twin  City  Sentinel  (eve¬ 
ning)  were  announced  today  by  Gor¬ 
don  Gray,  publisher.  Worth  Bacon, 
managing  e^tor  of  the  Journal,  wiD 
become  managing  editor  of  the  Sen¬ 
tinel  beginning  Sept.  1.  Art  King, 
managing  editor  of  the  Sentinel,  will 
become  managing  editor  of  the  Jour¬ 
nal.  Frank  Spencer,  sports  editor  of 
the  Sentinel,  will  be  transferred  to 
the  same  post  on  the  Journal,  and 
Nady  Cates,  who  has  been  sports  e<L- 
tor  of  the  Journal,  will  become  Sen¬ 
tinel  sports  editor.  Leonard  Mohr- 
maim.  Sentinel  telegraph  editor,  wi 
become  Journal  telegraph  editor,  and 
John  Langston,  of  flie  Journal  stafi,  (J 
will  be  transferred  to  the  Sentine 
copy  desk. 


^hiecf{fivnL0£^t 


*tES  I 


Oklahoma’s  per  capita  value  of  army  and  navy  contracts  has 
jumped  from  $4.01  last  February  to  $75.40  today!  Cash  farm 
income  for  Oklahoma  for  the  first  five  months  of  1941  soared 
16%  above  the  same  months  of  1940!  And  Oklahoma  City 
department  store  sales  continue  an  upward  trend,  running  28% 
ahead  of  1940  for  the  week  ending  August  2  and  23%  up  for 
the  four  week  period.  Such  is  the  Oklahoma  City  market  today 
.  .  .  able  and  willing  to  buy  products  advertised  to  it  through 
the  coliunns  of  The  Oklahoman  and  Times. 


THE  DAILY  OKLAHOMAN 
OKLAHOMA  CITY  TIMES 


Nationally  Represented  by  the  Kate  Agency,  Inc. 
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Contracts,  regardless  of  where  they  are  placed,  MUST  invariaMy  start  witii  Pittsburgh-Made  Products 


One  oi  the  Many  Reasons  Why  Pittsburgh  Is  A 
"MUST"  Market  Now! 


American  c^^tandaitd 
Padiator  ^ 

"Our  plants  are 
operating  at  full 
capacity" 


COMPARISONS  WITH 
THE  PRE-DEFENSE  LEVEL  OF 
BUSINESS  IN  PITTSBURGH 


JM 


(3^ 


Chairman 

American  Radiator  & 
Standard  Sanitary  Corp. 


^^As  the  great  rearmament  program  gains  momentum,  so 
grows  the  need  for  adequate  housing  containing  good  heating 
and  good  plumbing — both  vital  to  guard  the  health  and  well¬ 
being  of  the  men  in  our  armed  forces  and  the  millions  of 
workers  in  vital  industries. 

''^We,  of  American  Radiator  and  Standard  Sanitary  Corpor¬ 
ation  are  bending  every  effort  to  meet  the  Housing  and  Plumbing 
needs  in  many  cantonments,  in  thousands  of  homes  and  other 
buildings.  Our  plants  are  operating  at  full  capacity  employing 
maximum  workers  in  Pittsburgh  and  other  cities.^’ 


RETAIL  SALES 


WHOLESALE  SALES 


HRST 

HALF 

^1939 


first 

HALF 

1941 

UP, 

*3P'o 
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RRST 

HALF 


FIRST 

HALF 

1941 

UP 

125%! 

OVER 


EPARTMENT  STORE  SALES  HEW  PASSENGER  CAR  SALES 


Your  "A-L"  Schedules  Should  Be  Ready  NOW  to  Take  Advantage 
of  This  Tremendous  Pittsburgh  Buying  Power 


The  Pittsburgh  Press 

A  SCRIPPS-HOWARD  NEWSPAPER 


CNICAeO 


National  Advertising  Dept.  230  Park  Avenue,  New  York 

SAN  FRANCISCO  •  MEMPHIS  •  DETROIT  .  PHILADELPHIA 


Member  of  the 
United  Press,  of  the  Audit 
Bureau  of  Circulations  and 
of  Media  Records,  Inc. 
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EDITOR  &  PUBLISHER 


"Facts  &  Features' 
Is  Unusual 
Daily  Column 


On  Aug.  19,  “Facts  and  Features” 
of  the  Dallas  (Tex.)  Morning  News 
completed  the  first  year  of  what  is  be¬ 
lieved  by  the 


feature’s  creator, 
David  S.  Switzer, 
to  be  a  unique 
approach  to  the 
problem  of 
bringing  a  news¬ 
paper  into  the 
school  classroom. 

Seated  at  his 
desk  midway  be¬ 
tween  the  Asso- 
dated  Press’ 
clattering  tele¬ 
types  and  the 
News’  universal 


David  Switzer 


desk,  Switzer,  a  vigorous,  enthusiastic 
ex-pedagogue,  preacher,  trade  journal 
editor  and  YMCA  instructor,  summed 
up  for  Editor  &  Publisher  the  basic 
principles  underlying  the  daily  panel. 

Worthwhile  Eiperimcet 
'That  it  is  a  worthwhile  experiment 
is  the  opinion  not  only  of  Harry  With¬ 
ers,  the  News’  managing  editor,  but 
also  of  the  teachers  of  Texas.  Re¬ 
cently  the  Junior  Classical  Association, 
meeting  in  Austin,  invited  Switzer  to 
be  a  featured  speaker  in  recognition 
of  his  work  in  popularizing  Latin  and 
Greek  studies  as  a  background  for 
understanding  day-by-day  develop¬ 
ments  in  the  world’s  news.  Teachers 
in  Dallas,  city  and  county,  have  pub¬ 
licly  endorsed  the  work.  More  than 
5,000  scrapbooks  in  Dallas  alone  have 
been  started,  with  daily  clippings  of 
“Facts  and  Features”  to  provide  a 
permanent  record  of  the  news  behind 
the  news.  And  what  pleases  Switzer 
as  much  as  anything  is  the  number  of 
adults  who  have  written  to  the  News 
to  say,  “I  never  really  knew  how  to 
read  a  newspaper  until  Facts  and  Fea¬ 
tures  showed  me  how.” 


The  panel,  which  regularly  runs  two 
columns  in  space  three  columns  by  ten 
inches,  is  directed  at  pupils  in  the 
sixth  grade  of  elementary  school,  but 
is  written  in  such  a  style  that  it  has  an 
appeal  to  a  much  wider  age-range. 
Focal  point  is  the  series  of  paragraphs 
headed  “Find  in  Today’s  Dallas  News.” 
The  reader  is  asked  to  find  the  answer 
to  the  questions  posed  in  this  section, 
by  a  careful  study  of  the  entire  paper. 

Ce-op*ratioa  with  Schools 
Other  material  can  be  of  such  types 
as  a  series  of  articles  on  the  geograph¬ 
ical  divisions  of  the  United  States,  or 
the  states  of  the  Republic  of  Mexico; 
nature-studies  of  the  animals  adopted 
as  symbols  of  the  Dallas  high  schools 
and  Southwest  Conference  colleges; 
recounting  of  mythology  and  history 
connected  with  places  currently  in  the 
news  spotlight;  and  a  cartoon  depict¬ 
ing  some  phase  of  good  citizenship. 
Halftones,  line  cuts  and  specially- 
drawn  cartoons  by  News  stafiman  Karl 
Knott  are  used  liberally. 

Originally  leading  a  nomadic  exist¬ 
ence  through  the  inside  pages,  “Facts 
and  Features”  is  now  spotted  perma¬ 
nently  on  the  comics  page,  on  the 
shrewd  assumption  that  if  a  youngster 
reads  anything  at  all  in  a  newspaper, 
he  reads  the  comics. 

“There  is  nothing  new  about  the 
idea  of  using  newspapers  in  class 
work,”  Switzer  told  Editor  &  Pub¬ 
lisher.  “And  various  types  of  news- 
pai>er  co-operation  with  the  schools 
have  been  tried  in  Uie  past  and  are 
being  tried  now. 

“What  makes  Facts  and  Features 


unique,  so  far  as  I  have  learned,  is 
that  we’re  making  a  consistent  attempt 
to  make  today’s  news — the  stories 
showing  for  the  first  time  in  the  last 
edition — a  vital  and  important  part  of 
today’s  studies.  I  don’t  believe  a 
newspaper  has  ever  tried  this  before.” 

To  accomplish  this,  Switzer  ex¬ 
plained,  is  more  than  one  man  could 
conceivably  do  by  himself.  It  re¬ 
quires  the  co-operation  of  the  entire 
News  editorial  staff.  The  sports  editor 
will  get  a  story  from  a  correspondent 
that  he  thinks  might  supply  a  subject 
for  the  panel.  He  sends  a  copy  of  his 
story  to  Switzer,  who,  if  he  thinks  the 
idea  suitable,  whips  together  a  few 
sentences  with  the  lead:  “Find  on  to¬ 
day’s  sports  pages  - .”  Switzer 

keeps  in  close  contact  with  the  city 
and  universal  desks,  studies  the  as¬ 
signment  sheets.  An  eight-column 
banner  story  or  a  two-paragraph  filler 
on  a  civic  movement  are  alike  grist 
for  the  mill  of  “Facts  and  Features.” 
The  essential  thing  is  to  mention  the 
story  in  the  same  edition  in  which  it 
appears. 

No  Ivory  Towor 

This  means  that  Switzer,  instead  of 
retiring  to  a  figurative  ivory  tower  for 
his  work,  like  the  traditional  feature 
writer,  has  to  lead  a  newspaperman’s 
life  and  keep  newspaperman’s  hours. 
After  spending  most  of  his  life  in  edu¬ 
cational  work,  he  admits  with  a  grin 
that  he’s  getting  educated  all  over 
again.  The  problems  of  the  com¬ 
posing  room  have  been  gently  but 
firmly  brought  home  to  him.  For 
two  months  the  typos  tolerated  his 
quaint  custom  of  innocently  picking 
up  any  useful  cut  he  found  lying 
around  and  taking  it  back  to  his  de¬ 
partment.  After  two  months,  the 
chapel  meeting  appointed  a  spokes¬ 
man  to  explain  that  just  wasn’t  done. 
Switzer  didn’t  know. 

He’d  never  heard  of  an  assignment 
sheet,  and  assumed  that  the  news  in 
the  paper  just  happened  to  get  there, 
somehow.  Even  today,  he  admits  he’s 
pretty  green  about  it  all.  “But  I’m 
learning.”  Getting  examination  papers 
graded  in  time  was  nothing,  compared 
to  making  a  deadline  twice  a  night — 
for  “Facts  and  Features”  is  remade  be¬ 
tween  the  early  and  last  (City)  edi¬ 
tions. 

From  the  time  he  comes  to  work 
late  in  the  afternoon  six  days  a  week, 
until  he  knocks  off  somewhere  around 
midnight,  Switzer  has  to  know  almost 
as  much  about  the  contents  of  the 
News  as  the  makeup  editor.  Spot 
news,  features,  editorials,  amusement 
pages,  agricultural  page,  sports  pages, 
all  have  to  be  considered  from  the 
f  oint  of  view  of  a  school  child’s  enter¬ 
tainment  and  education. 

There  are  three  purposes  behind  his 
work,  as  Switzer  sees  it;  first,  to  enauie 
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CLEVEUND  PUIN  DEALER 
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the  News  to  render  a  public  service,  | 
second,  to  get  pupils  and  teachers  of 
the  city,  county  and  State  Dallas  I 
News-conscious,  with  a  consequent  1 
boost  in  prestige  and  circulation;  final-  j 
ly,  in  the  long-range  view,  to  expand  • 
the  future  group  of  News  readers  by  j 
making  close  friends  with  today’s 
school  children  who  will  be  tomor-  ' 
row’s  adult  subscribers.  I 


Correction  on  ITU 
Arbitration  Stand 


It  was  erroneously  reported  in  Edi¬ 
tor  &  Publisher  and  newspapers  gen¬ 
erally  last  week  that  the  85th  annual 
convention  of  the  International  Typo¬ 
graphical  Union  at  Vancouver,  B.  C., 
took  action  barring  arbitration.  The 


DAILY  HOLDS  AIR  SHOW 

More  than  135,000  persons  are  esti¬ 
mated  to  have  attended  a  three-day 
air  show  staged  by  the  Los  Angeles 
Examiner  at  Santa  Anita  Park  re¬ 
cently.  Stunt  flying,  races.  Army 
and  Navy  formations,  parachute  troop 
landings  and  other  events  were  on 
the  schedule. 
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fact  is  that  ITU  refused  to  pass  a  pro¬ 
posed  amendment  of  union  laws  which 
would  have  barred  arbitration. 

The  convention  sustained  the  un¬ 
favorable  report  of  the  ITU  Committee 
on  Laws,  116  to  97,  rejecting  a  proposi¬ 
tion  submitted  by  San  Francisco  dele¬ 
gates  which  provided  “no  subordinate  | 
union  shall  enter  into  an  agreement 
to  arbitrate  a  future  contract.”  By 
adopting  the  committee’s  unfavorable 
report,  the  convention  retained  Sec¬ 
tion  1.  article  II,  in  the  general  laws, 
which  reads: 

“When  disputes  arise  between  subor¬ 
dinate  unions  or  subordinate  unions 
and  employers,  which  cannot  be  ad¬ 
justed  after  conference  between  the 
parties  at  issue,  the  matter  may  be 
settled  by  arbitration  (by  mutual 
agreement) .” 

In  commenting  on  the  correct  ver¬ 
sion  of  the  I’TU’s  action,  Eugene  Mac¬ 
Kinnon,  chairman  of  the  ANPA  Spe¬ 
cial  Standing  Committee,  stated:  “The 
matter  is  of  a  great  deal  of  importance 
to  the  newspaper  business  because  the 
ITU  and  the  newspaper  business  were 
the  originators  of  industrial  arbitra¬ 
tion  and  it  remains  one  of  the  most 
important  fundamentals  of  the  news¬ 
paper  business.” 
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Important  Announcement 


On  Monday,  September  1,  1941,  INTERNATIONAL  NEWS  PHOTOS  will 
inaugurate  a  ’round-the-clock  sound-photo  service  to  its  clients. 

Special  Leased  Wires  will  link  New  York,  Chicago,  Cleveland, 
Pittsburgh,  Philadelphia,  Baltimore  and  Washington  for  24  hours  a  day. 
Feeder  lines  will  connect  these  centers  with  other  parts  of  the  country. 

What  does  this  new  Arrangement  mean  ? 


!•)  Instant  availability  of  spot 
news  pictures  by  means  of 
speediest  and  most  modern 
transmission  facilities. 


^•)  For  the  first  time  news¬ 
papers  will  be  able  to  have  fast, 
24-hour  sound-photo  coverage 
at  reasonable  rates. 


INTERNATIONAL  NEWS  PHOTOS  has  expanded  this  service  because  of 
the  increasing  demand  for  news  pictures  and  particularly  for  immediate 
receipt  of  these  pictures  at  any  hour  of  the  day  and  night. 

While  this  new  service  already  comprises  a  large  part  of  the  country,; 
it  is  being  extended  daily  and,  with  its  extension,  rates  will  become  even 
lower  as  transmission  intervals  are  being  shortened. 

It  will  be  to  your  distinct  advantage  to  ask  for  full  particulars  about 
this  new  service  — a  service  which  enables  you  to  give  your  readers  com¬ 
plete  and  speedy  pictures  of  important  news  events  at  a  surprisingly  low 
cost  to  you. 

International  News  Photos 

A  Division  of  King  Features  Syndicate,  Inc. 

235  East  45th  Street,  New  York 
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MacKinnon 
Resigns  as  Head 
Of  ANPA  Group 

Chcdnnan  Special  Standing 
Committee  Will  Manage 
Phila.  Publishers  Assn. 

Eugene  MacKinnon,  for  the  past 
five  years  chairman  of  the  ANPA  spe¬ 
cial  Standing  Committee,  announced 
his  resignation _ 


this  week, 
effective  with 
the  termination 
of  his  contract 
next  March. 

He  will  be- 
c  o  m  e  manager 
of  the  newly- 
organized  News¬ 
paper  Publish¬ 
ers  Association 
of  Philadelphia 
comprised  of  the 
Bulletin,  Daily  Eugene  MacKinnon 
News,  Inquirer, 

Ledger  and  Record  and  the  Camden 
Courier  and  Post. 

Mr,  MacKinnon  succeeded  Harvey 
J.  Kelly  as  chairman  of  the  ANPA 
Special  Standing  Committee  in  1936, 
when  the  latter  resigned  to  become 
general  counsel  on  labor  for  the 
Hearst  newspapers. 

A  native  of  Helena,  Mont.,  Mr.  Mac¬ 
Kinnon  was  a  newspaper  reporter  and 
editor  on  Montana  and  Pacific  North¬ 
west  newspapers  for  a  number  of 
years  prior  to  his  appointment  as 
heed  of  the  ANPA  committee  in 
charge  of  labor  relations.  He  began 
as  a  reporter  on  the  Missoula  Daily 
Missoulian  in  1920  and  a  year  later 
was  city  editor  of  the  Livingston 
Enterprise.  In  subsequent  years,  he 
served  as  telegraph  editor.  Great  Falls 
Leader;  news  editor,  Yakima  (Wash.) 
Herald;  northwest  editor,  Portland 
(Ore.)  Telegram;  news  editor.  Great 
Falls  Tribune;  becoming  editor  of 
the  Billings  (MonL)  Gazette  in  1929 
and  continuing  with  that  newspaper 
until  1936. 

He  attended  Mt.  St.  Charles  (Col¬ 
lege,  1914-17,  leaving  school  to  en¬ 
list  with  the  U.  S.  Engineer  Corps 
during  the  World  War.  After  the 
war,  he  attended  the  University  of 
Montana  for  two  years,  graduating  in 
1922.  He  is  a  member  of  Sigma  Nu 
and  Sigma  Delta  ChL 

**Tliis  (Philadelphia)  Association 
will  deal  with  all  types  of  unions  for 
the  papers  as  an  association  and  in 
some  instances  as  individual  mem¬ 
bers,”  Mr.  MacKinnon  stated.  “It  will 
pursue  the  concilia tio'n  and  arbitra¬ 
tion  practices  which  are  well  identi¬ 
fied  in  the  business  and  it  hopes 
through  the  strength  of  co-opera¬ 
tion  to  equalize  and  fortify  the  posi¬ 
tion  of  d^y  newspapers  in  all  labor 
negotiations.” 

■ 

ITEM  AND  ITU  SIGN 

A  contract  was  signed  Aug.  25  by 


50,000  SEE  REGATTA 

More  than  50,000  spectators  wit¬ 
nessed  the  15th  annual  Chicago  Daily 
News  Regatta  last  Sunday,  Aug.  24. 
The  event,  which  attracted  more  than 
300  boats,  was  staged  in  the  harbor 
adjacent  to  Navy  Pier.  Sanctioned  by 
the  Lake  Michigan  Yachting  Associa¬ 
tion,  the  Daily  News  Regatta  is  the 
largest  fresh  water  sailing  event  in 
America,  with  boats  competing  in  30 
separate  classes. 

■ 

Arrival  of  French 
Battleship 
Revealed  on  Coast 

San  Diego,  Cal.,  Aug.  27 — Self-cen¬ 
sorship  inconsistencies  shown  in  news¬ 
paper  treatment  of  the  arrival  in  New 
York  harbor  several  weeks  ago  of 
the  damaged  British  battleship  Malaya 
were  echoed  here  this  week  when  the 
Free  French  destroyer  Le  Triomphant 
slipped  into  San  Diego  Bay. 

While  the  San  Diego  Union  and 
Tribune-Sun  published  a  complete  ac¬ 
count  of  the  warship’s  presence  in 
port,  including  photographs  not  only 
of  the  ship,  but  of  crew  members 
aboard  the  vessel,  the  Associated  Press 
and  International  News  Service  with¬ 
held  the  story,  and  the  United  Press 
released  a  100-word  account  on  its 
night  wire  Aug.  25,  date  of  the  ship’s 
arrival,  and  another  100-word  story 
the  morning  of  Aug.  26.  Attention  of 
New  York  cables  was  directed  to  the 
U.P.’s  night  story. 

Editor's  Statomoot 

Eldward  T.  Austin,  editor-in-chief 
of  the  Union  and  Tribune-Sun,  ex¬ 
plaining  why  the  local  newspapers 
used  the  story,  declared;  “We  at  all 
times  wish  to  abide  by  requests  of 
the  Navy  Department  to  withhold  cer¬ 
tain  information,  but  in  this  case,  the 
warship  came  into  port  in  broad  day¬ 
light  flying  the  tri-color  and  the  Free 
French  sUmdard.  Different  in  appear¬ 
ance  from  any  ship  that  ever  entered 
San  Diego  harbor,  it  anchored  just 
off  the  San  Diego -Coronado  Ferry 
lane  where  countless  ferry  passengers 
could  see  the  craft.  It  was  also  easily 
visible  to  persons  on  the  waterfront 
and  we  were  besieged  with  telephone 
calls  informing  us  of  its  presence. 

“We  asked  Navy  authorities  here 
about  the  ship,  and  no  comment  was 
forthcoming.  A  wire  story  previously 
had  been  published  telling  of  the  ves¬ 
sel’s  transit  through  the  Panama  Canal 
and  refueling  at  Manzanillo,  Mexico. 
A  reporter  and  photographer  went  out 
to  the  ship,  were  cordially  received  by 
the  crew  who  not  only  spoke  freely 
of  their  voyage  fr<xn  England  and  ex¬ 
periences  in  France,  England  and  the 
Battle  of  Skaggerak,  but  willingly 
posed  for  pictures. 

Crew  Went  Ashore 

“Later  the  crew  was  given  shore 
leave,  and  there  is  no  reason  to  believe 
the  sailors  did  not  talk  as  freely  to 
civilians  as  to  our  reporter.  In  the 
absence  of  a  clearcut  Navy  request  to 
refrain  from  publishing  anything 


tograph  and  more  than  300  words  spe¬ 
cial  service  by  its  San  Diego  corre¬ 
spondent,  did  not  use  the  story.  The 
following  day.  Bill  Henry,  Times  col- 
lunnist  and  radio  commentator,  read 
a  wire  story  in  the  afternoon  Los  An¬ 
geles  papers,  and  arranged  to  inter¬ 
view  a  petty  officer  from  Triomphant 
by  long  distance  telephone  for  ma¬ 
terial  to  be  used  on  a  nation-wide 
broadcast. 

■ 

Plan  to  Market  New 
Color  Attachment 

Hanford,  Cal.,  Aug.  27 — Plans  to 
move  the  McFar  Mfg.  Co.  and  the  Bil- 
ton  Engineering  Company  here  from 
Portland,  Ore.,  were  announced  fol¬ 
lowing  purchase  of  the  two  organiza¬ 
tions  by  Stanley  Beaubaire,  Keith 
Topping  and  William  Wagnon,  Jr., 
publishers  of  the  Hanford  Sentinel 
and  Hanford  Journal. 

A  large  and  modem  printing  equip¬ 
ment  plant  will  be  erected  here  within 
a  few  weeks  and  a  nation-wide  sales 
and  promotion  campaign  will  be  con¬ 
ducted  to  distribute  the  products,  it 
was  stated. 

The  two  firms  specialize  in  an  at¬ 
tachment  permitting  newspaper  color 
press  work  particularly  designed  to 
meet  mechanical  requirements  of  non¬ 
metropolitan  newspapers.  C.  H.  Far¬ 
rington  was  president  of  the  organiza¬ 
tions.  W.  L.  McCarter,  inventor,  who 
was  secretary  of  the  two  firms,  will 
be  affiliated  with  the  new  owners  in 
further  development  of  equipment. 

The  Hanford  publishers  purchased 
the  printing  equipment  organizations 
following  sale  of  the  Chico  (Cal.) 
Record,  which  they  operated  briefly 
and  then  sold  to  interests  headed  by 
Major  A.  J.  Logan.  They  had  tested 
the  color  equipment  in  building  up 
color  advertising  on  the  Record  in  the 
few  months  it  was  under  their  control 
■ 

Beebe  "Arrested," 

But  Quickly  Freed 

Lucius  Beebe,  “This  New  York”  col- 
lunnist  for  the  New  York  Herald  Trib¬ 
une  and  its  syndicate,  was  the  victim 
last  week  for  a  second  time  of  an  ar¬ 
rest  because  some  over-zealous  citizen 
mistook  him  for  a  Nazi  spy.  It  hap¬ 
pened  in  Roselle,  N.  J.,  while  Beebe 
was  bent  on  taking  a  picture  of  the 
Reading  Railroad’s  Main  Line  7-Ok- 
looker — the  Philadelphia- Wall  Street 
Special — for  his  new  train  book, 
“Trains  in  Transition.” 

It  so  happened  that  Beebe,  who  was 
out  soon  after  dawn  with  his  camera, 
was  in  the  vicinity  of  an  arsenal — ^thus 
making  his  actions  suspicious  to  the 
citizen  who  called  the  local  police  and 
state  troopers.  Beebe  qffer^  no  re¬ 
sistance  to  his  arrest  and  spent  an  ex¬ 
tremely  pleasant  half-hour  with  the 
minions  of  the  law,  who  meanwhile 
were  checking  on  his  Herald  Tribime 
connections.  The  columnist  is  in¬ 
clined  to  pass  the  whole  thing  off  as  a 
“high-toned  pinch,”  much  superior  in 
every  detail  to  that  bourgeois  arrest  in 
St.  Louis  some  time  back. 


Ultimate  Increase 
In  Canadian  Paper 
Price  Is  Seen 

Last  Quarter  Policy 

Still  Undecided  .  .  . 

Increased  Costs  Cited 

Montreal,  Que.,  Aug.  28— Higher 
prices  for  newsprint  as  well  as  other 
grades  of  paj^r  will  come  ultimatel; 
in  the  opinion  of  leaders  in  the  * 
Canadian  industry,  but  whether  any 
increase  will  be  effective  in  newsprint 
in  the  last  quarter  of  the  current  year 
is  still  imdecided,  and  opinions  diffe 
as  to  its  advisability. 

Executives  are  imwilling  to  be 
quoted,  but  in  general  they  hold  the 
view  that  increasing  costs  justify 
higher  prices.  On  the  other 
publishers  also  are  faced  with  larger 
expenses  and  the  United  States  mar¬ 
ket  is  of  such  super  importance  to  the 
Canadian  newsprint  industry  that  It  * 
is  possible  that  as  a  good  will  gesture 
the  present  price  will  be  continued 
during  the  final  quarter. 

Newsprint  manufacturers  are  at 
present  deriving  considerable  revenue 
from  the  sale  of  pulp  and  kraft  and 
from  other  sources  and  may  for  the 
time  being  stave  off  an  increase  in 
newsprint  in  order  to  be  assured  d 
a  continuance  of  friendly  relatiou 
with  the  publishers  after  the  wai 
when  the  industry  will  again  be 
wholly  or  largely  dependent  on  news¬ 
print  production. 

Elxecutives  at  the  moment  an 
studying  the  effect  of  rising  costs  on 
whether  or  not  to  raise  the  price  in 
the  last  quarter.  At  the  headquarten 
of  the  Newsprint  Association  of  Can- 
ada  it  was  stated  that  nothing  had 
been  heard  there  as  yet  about  the 
possibility  of  an  increase. 

Great  Northern  recently  set  the 
price  for  domestic  newsprint  at  $S( 
per  ton  for  the  last  quarter,  elii^- 
nating  for  the  first  time  in  several 
years  the  differential  between  the 
U.  S.  and  Canadian  prices. 

Marking  the  first  payment  on  any 
of  the  company’s  stodt  since  1927,  the 
Donnacona  Paper  Co.  has  annoimced 
the  initial  dividend  on  its  Class  “A* 
and  “B”  stocks.  The  distribution  of 
10  cents  a  share  on  each  issue  will  be 
made  Oct.  1  to  shareholders  of  rec¬ 
ord  Sept.  15.  The  company  having 
benefited  from  expansion  at  the  in¬ 
sulating  board  section  operations 
which  took  place  in  1940,  enjoyed  net  * 
benefit  of  $129,640,  the  best  in  the 
history  of  the  incorporated  company. 
This  is  equal  to  34  cents  a  share  on 
Class  “A”  and  “B”  stocks,  compared  I 
with  24  cents  a  share  in  1939. 

■ 

Stein  Succeeds  Hutton 
On  Binghamton  Press 

Fred  W.  Stein,  news  editor  of  the  | 
Binghamton  (N.  Y.)  Press  the  last  10 
years,  became  editor  of  that  news¬ 
paper  Aug.  26,  succeeding  Tom  R 
Hutton.  James  H.  Stevens  was  named 


John  W.  Fanz,  business  manager  of 
the  New  Orleans  Item,  and  represen¬ 
tatives  of  the  International  Typo¬ 
graphical  Union  whereby  the  Item 
composing  room  becomes  fully  or¬ 
ganized  effective  Sept.  15.  Previously, 
only  the  pressmen  and  stereotypers 
had  been  imionized.  The  new  con¬ 
tract  affects  about  50  employes, 
a 

NAMES  "SPECIAL" 

John  M.  Sweeney,  publishers’  ad¬ 
vertising  representative,  has  been 
named  New  l^gland  representative  by 
the  Malden  (Bdass.)  Evening  News. 


about  Le  Tricxnphant,  we  feel  that  this 
was  not  a  case  of  defying  the  Navy.” 

Austin  said  that  not  until  12  hours 
after  the  story  appeared  on  the  street 
was  there  a  ‘^ild  rebuke”  from  Navy 
authorities  here,  and  he  was  re¬ 
quested  to  withhold  further  informa¬ 
tion  of  the  destroyer.  He  declared  he 
was  more  than  willing  to  comply  with 
that  request.  Harry  Frawley,  Asso¬ 
ciated  Press  Bureau  manager  here, 
overheaded  the  fact  of  the  destroyer’s 
arrival  to  the  Washington  AP  office, 
and  was  informed  the  Navy  Depart¬ 
ment  asked  that  no  story  be  released. 

The  Los  Angeles  Times,  sent  a  pho- 


DUEE  FOILS  PRESS  CLUB 

Washington,  D.  C.,  Aug.  26 — The 
National  Press  Club  tonight  laid  out 
its  choicest  Scotch  and  Irish  whiskies 
to  tickle  the  palate  of  the  visiting  Duke 
of  Kent — but  he  called  for  “a  spot 
of  gin  and  a  little  gingerale.”  The 
Duke  was  the  club’s  guest.  He  spoke 
briefly,  then  retired  with  club  officers 
to  an  ante-room  where  a  mixer  waited 
beamingly  for  Kent’s  selection.  No 
one  had  thought  of  gin  and  gingerale 
and  it  was  necessary  to  interrupt  the 
proceedings  while  a  messenger  was 
dispatched  to  the  taproom  for  a  supply. 


news  editor. 

Mr.  Stein,  a  native  of  Olean,  N.  Y., 
was  employed  by  the  Buffalo  Evening 
News,  Pittsburgh  Press,  Pittsburgh 
Post  and  New  York  Telegram  before 
going  to  Binghamton  in  1927. 

Mr.  Hutton  went  to  the  Press  in 
1929  from  Washington,  where  he  was 
correspondent  for  the  Houston  (Tex.) 
Post.  Earlier  he  worked  for  the 
Utico  (N.  Y.)  Daily  Press,  Albany 
(N.  Y.)  Knickerbocker  Press,  Detroit  , 
News  and  Beaumont  (T“x.)  Enter¬ 
prise. 

The  Binghamton  P'iss  is  owned  by 
the  Willis  Sharpe  Kilmer  estate. 
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New  Department 
Heads  Named 
In  Topeka 

Journal  Moves  Into 

Capitol  Plant  in 

Joint  Publishing  Venture 

The  following  department  heads  for 
the  newly  organized  Topeka  Printing 
Company,  Inc,,  at  Topeka,  Kan.,  for 
joint  publication  of  the  Topeka  Dailv 
Capital  and  State  Journal  (E.  &  P„ 
Aug.  2,  page  18),  have  been  an¬ 
nounced:  advertising  manager,  F.  B. 
Cmmingham;  director  of  circulation, 
James  M.  Rankin;  office  manager, 
James  W.  Hesse.  Cunningham  and 
Raiddn  held  the  same  positions  with 
the  D^v  Capital  and  Hesse  was  with 
the  State  Journal. 

Ward  C.  Maybom,  former  vice-pres¬ 
ident  and  general  manager  of  the 
Naiville  Printing  Company,  which  is 
the  operating  company  for  the  Nash- 
piUc  Banner  and  the  Tennesseam  and 
one  of  the  first  joint  publishing  ven¬ 
tures  in  America,  was  retained  by  the 
new  Topeka  company  in  an  advisory 
capacity  recently. 

In  addition  to  the  mechanical  pro¬ 
duction  of  the  two  newspapers,  the 
printing  company,  as  business  agent, 
will  take  over  the  management  of  Ae 
business  department,  the  advertising 
department  and  the  circulation  de¬ 
partment  of  each  paper,  leaving,  how¬ 
ever,  the  editorial  and  news  depart¬ 
ments  of  each  paper  intact  and 
independent. 

Net  a  Merger 

The  move  is  not  a  merger  or  con¬ 
solidation.  The  new  printing  company 
has  no  ownership  or  control  in  either 
paper.  It  acts  solely  as  business  agent. 

The  editorial  departments  of  the  two 
papers  will  remain  separate  and  com¬ 
petitive,  and  the  officials  of  the  two 
are:  Topeka  Daily  Capital  —  Arthxu' 
Capper,  publisher;  T.  A.  McNeal,  edi¬ 
tor;  Charles  H.  Sessions,  managing 
editor;  Milton  Tabor,  chief  editorial 
writer;  Wesley  Gordon,  dty  editor. 
Topeka  State  Journal — O^r  S.  Stauf¬ 
fer,  editor  and  publisher;  F.  H.  Van- 
degrift,  manager;  E.  B.  Chapman, 
managing  editor;  Jack  Jarrell,  city 
editor. 

Publication  of  the  two  papers  in  the 
Capper  plant  began  Aug.  4.  About  half 
of  ^e  Journal  equipment  has  been 
moved  to  the  Capper  building  and  the 
rest  will  be  sold.  This  makes  only  a 
net  gain  of  two  typesetting  machines 
for  the  Capital.  Although  six  of  the 
Journal’s  machines  have  been  in¬ 
stalled  in  the  Capital’s  composing 
room,  four  of  the  Capital’s  machines 
had  to  be  relinquished  to  the  Capper 
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Publications  day  side  which  sets  the  SNPA  HoS  NgW  AP  Stoff  SHifts 

Capper  magazmes.  One  monotype  and  ^  ^  ..  tt  iwi 

one  Ludlow  were  brought  over  from  Q^OSt  C^OnUlUttGG  axGrG  CUIQ  AbrOaCl 

Ae  Journal  also.  The  Capital  con-  increasing  interest  in  cost  studies  on  ,  Changes  in  the  Associated  Press 
templates  buying  no  more  equipment  part  of  members  of  the  Southern  domestic  and  foreign  staffs  were  re- 
adequate.  Newspaper  Publishers’  Association  has  P?*‘ted  as  foUows  in  the  current  issue 

®  I  I  “"*^1  »-esulted  in  the  appointment  of  a  com-  of  AP  house  organ,  Inter-Office: 

4  already  to  cooperate  with  similar  com-  Transfers— Sigrid  Arne,  Washington  Fea- 

mittees  of  other  associations  that  have  a:' ^ 


Journal  building  and  the  rest  will  be 
leased  to  other  Topeka  businesses  as 
soon  as  arrangements  can  be  made. 

A  joint  statement  by  Arthur  Capper 
and  Oscar  Stauffer,  publishers  of  the 
two  papers,  stated: 


luiitccs  ur  uuiei  associations  uiai  nave  Angeles,  special  assignments;  Norman  J. 
m  recent  years  jomed  in  the  studies  Brown,  New  York  commodity  desk  to  Newark 
inaugurated  by  the  Inland  Daily  Press  editorial  staff  ;  Frank  Bmtto,  Rome  to  Bern, 
Association.  Switzerland;  William  H.  Glover,  Jr.,  Newark 

T?  u  York  Feature  Service;  Witt  Han- 

X  n  of  cock,  Istanbul  to  Bombay;  Max  Harrel««i, 

Mobile  (Ala.)  Press-Register,  who  has  Budapest  to  Bern;  Lawrence  G.  Hauck, 


combine  to  make  greater  economy  of  SNPA  committee.  Associated  with  from  Rome  to  New  York  general  staff;  WU- 
operation  necessary.  After  more  than  T*bn  will  be  the  following:  J.  W.  Frier-  Ham  B.  King,  Madrid  to  London, 
a  year’s  study  of  every  possibilitv  son,  Birmingham  (Ala.)  Post;  Donald  Intei^epartmental  changes.  New  York — 
to  publbher,  of  boU.  TopSa  new?-’  W.  Roynoto,  For,  toi.b  (Ark.)  Li  “K:; ''SU'S 
papers  are  convmced  that  co-opera-  Southwest  American;  Paul  Poynter,  dept,  to  general  news  staff;  T.  H.  Wiant,  gen- 
tion  in  physical  management  and  op-  St.  Petersburg  (Fla.)  Times;  Peyton  eral  news  staff  to  membership  dept 
eration,  is  the  only  method  by  which  Anderson,  Jr.,  Macon  (Ga.)  Telegraph;  Additions  to  editorial  staff — Robert  Broeg, 

two  competing  newspapers  may  con-  P.  Gault  Miller,  Frankfort  (Ky.)  State  .  |o™er  stringer  at  Columbi^  Mo., 

_ _  .  r  ,  m  o'*  and  legislative  reporter,  Jefferson  City,  Mo. 

tmue  to  perform  to  the  fullest  extent  Journal;  R.  T.  Grafton,  Shreveport  Randall  Brown,  Cleveland;  from  Cleveland 
their  journalistic  functions  and  obli-  (La.)  Journal;  James  W.  Lambert,  News.  Chris  J.  Edmonds,  Milwaukee;  from 
gations  to  the  community  without  Natchez  (Miss.)  Democrat;  C.  C.  Milwaukee  Sentinel.  Helen  F.  Hall,  New 
sacrificing  in  any  degree  their  indi-  Council,  Durham  (N.  C.)  Herald;  Phil  York  Feature  Service;  from  (N  Y.) 

vidualUy  and  editorial  independence.  McMullen,  Blackwell  (Okla.)  Journal-  Fe“uirs";vice"Te^  Kr."'Ri!^d  f! 
They  believe  that  this  printmg  agency.  Tribune;  WUton  E.  Hall,  Anderson  (S.  Newcomb,  Newark;  from  Newark  Evening 
already  successmlljf  operative  in  many  Independent  &  Mail;  James  M.  News.  Judson  C.  O’Quinn,  New  Orleans; 

cities,  will  enable  them  to  render  a  Adams,  Chattanooga  (Tenn.)  Evening  Mobile  Press  Register.  Harold  F  Os- 

still  greater  service  to  the  people.” 

^  x-  I  iTfiGA.  Richard  Yahraes,  Philadelphia;  from 

s...  Also  Conway  C.  Craig,  Corpus  Buffalo  Evening  News. 

■I  UlillClCly  G  A  QIKS  TO  Christi  (Tex.)  Caller-Times;  C.  B.  Leaves  of  absence  —  Thomas  Sancton. 


still  greater  service  to  the  people.”  Timoc  ’  »  borne,  ^It  Lake  City;  hom  Salt  L^e  Trib. 

,  •*  une.  Richard  Yahraes,  Philadelphia;  from 

s...  Also  Conway  C.  Craig,  Corpus  Buffalo  Evening  News. 

■I  UlillClCly  G  A  QIKS  TO  Christi  (Tex)  Caller-Times'  C  B  Leaves  of  absence  —  Thomas  Sancton, 

Georgia  Press  Group 

Otis  A  Brumbv  nublisher  of  thp  Highland,  Clarksburg  (W.  Gap,  Pa.;  Mrs.  Mary  B.  Hale,  Los 

7  T  ax  •  4k  ^  Va.)  Exponent-Telegram.  Angeles;  Richard  Y,  Medary,  Philadelphia. 


Cobb  County  Times,  of  Marietta,  Ga.,  , 
and  winner  in  recent  years  of  many 
national  aweirds  for  weekly  pai>ers, 
was  elected  president  of  the  Georgia 
Press  Association  at  the  convention 
held  last  week  at  Toccoa,  Ga.  R.  K  L. 
Majors,  publisher  of  the  Claxton 
Enterprise,  was  elected  vice-presi¬ 
dent.  Hugh  Trotti  of  the  Atlanta 
Constitution  was  re-elected  treasurer 
of  the  group  over  his  own  protest 
after  retiring  president  Roy  McGinty 
had  paid  him  tribute  as  “one  of  the 
most  faithful  and  loyal  officers  the 
association  ever  had.”  Hal  Stanley 
continues  as  secretary. 

In  their  opening  session,  the  GPA 
members  heard  Governor  Eugene 
Talmadge,  critic  of  the  press,  say: 

“Keep  the  news  going  and  write 
something  so  true  it  will  shock  the 
people.  I  am  a  newspaperman  my¬ 
self.  I  could  not  get  along  without 
the  newspapers  and  sometimes  I  think 
the  newspapers  could  not  get  along 
without  me.  If  you  know  conditions 
are  wrong,  go  out  and  fight  to  correct 
them.  The  more  folks  are  cussing 
you,  the  better  off  you  will  be.  Start 
something  right  now  and  create  a  row. 
There  must  be  something  good  to 
what  you  are  doing  or  it  wouldn’t 
start  them  to  cussing  you.” 


How  to  Reach  •  Pay  Roll  | 

of  $6,000,000  a  Week 

BALTIMORE  Is  Big 
BALTIMORE  Is  Booming 
BALTIMORE  Is  Buying 

THIRTEEN  MONTHS  of  •cccleratinK 
defeaae  activity  have  eeea  employment  in 
Maryland  defenee  plant*  and  defence  con- 
•tructioa  alone  expand  by  45,000  to 
50.000  worker*. 

They  have  *een  total  pay  roll*  In  manu- 
facturinc  plant*  alone  mount  from  roundly 
$4,000,000  a  week  to  $6,000,000  a  week, 
and  average  wage*  rite  from  $28.17  a  week 
to  $31.32  a  week. 

—THE  tVENINO  SUM 
August  18.  1041. 


YOU  CAN  MACH  TNX  aALTMIONC  MANKtT 
■FPICTIVELV  ANO  gCONOMICAU.V  TNHOIMH 

THE  SUNPAPERS 


Building  is  brisk  in  Worcester.  As  pro 
duction  swells  on  Notional  Defense 
orders,  Worcester  factories  are  erecting 


new  buildings  and  enlarging  old  ones. 


Fatter  pay  envelopes  for  Worcester 


workers  are  reflected  in  scores  of 


attractive  new  homes  now  under  con 


struction. 


Total  Valuation  of  Worcester's  Build¬ 
ing  Permits,  first  six  months  of  1941, 
topped  by  163  per  cent  the  figure  for 
the  same  period  last  year  —  exceeded  by  108  per  cent  the 
gain  registered  by  the  state  of  Massachusetts  as  a  whole. 

During  the  first  six  months  of  1941,  Worcester's 
building  permit  valuations  exceeded  by  six  per 
cent  the  figures  for  the  ENTIRE  YEAR  of  1940. 


Entire  Year —  1940 
$3,821,827 


1st  6  Months  —  1941 
$4,055,109 


Figures  —  Mass.  Dept,  of  Labor  &  Industries 

This  prosperous  and  active  market  —  in  the  heart  of  industrial  New 
England  —  is  covered  by  The  Telegram-Gazette  alone.  Population; 
City  193,694.  City  and  Retail  Zone  440,770.  Circulation:  more  than 
128,000  daily. 
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EDITOR  &  PUBLISHER 


Has  "Can  Do"  Club 
For  Ad  Salesmen 

The  famous  15th  Infantry  Regiment 
— the  “Can  Do”  soldiers,  an  outfit  of 
hand-picked  ofiicers  and  enlisted  men, 
used  by  President  Roosevelt  to  restore 
order  in  the  West  Coast  plane  factory 
— provided  an  idea  now  being  put  to 
effective  use  by  an  aggressive  execu¬ 
tive  of  the  Philadelphia  Evening 
Public  Ledger. 

A  “Can  Do”  Fraternity  has  been 
organized  by  George  J.  Auer,  assistant 
to  Robert  Cresswell,  publisher,  for 
eligible  members  of  the  newspaper’s 
advertising  staff.  To  obtain  member¬ 
ship  in  the  fraternity  a  member  of 
the  sales  staff  must  have  accomplished 
the  outstanding  selling  job  for  the 
month — whether  it  be  by  signing  of  a 
new  account,  increased  linage  from  a 
running  account,  or  some  other  unique 
accomplishment  in  his  daily  work. 

New  Monthly  Chairman 

Elach  month,  a  new  “Can  Do”  chair¬ 
man  is  selected  from  the  advertising 
staff  to  conduct  the  campaign  and  he 
is  the  sole  judge  as  to  which  employe 
wins  during  his  month  in  office.  The 
staff  members  themselves  make  out 
reports,  or  “application”  for  member¬ 
ship  in  the  fraternity,  stating  reasons 
why  they  feel  they  should  be  eligible 
for  membership. 

Winners  are  announced  at  the  first 
weekly  staff  meeting  of  a  new  month 
and  the  chairman  details  reasons  why 
the  winner  has  been  selected  for  mem¬ 
bership  in  the  Evening  Public  Ledger 
“Can  Do”  Fraternity.  In  addition  to 
membership  in  the  fraternity,  each 
winner  receives  a  free  week-end  trip 
for  himself  and  his  wife  to  New  York 
City  and  a  solid  gold  pin,  embellished 
with  the  insignia  used  in  the  Evening 
Public  Ledger  logotype. 


The  “Can  Do”  plan  has  been  in 
operation  since  June  11.  Two  adver¬ 
tising  staff  members  have  won  mem¬ 
berships.  They  are  I.  A.  Lauber  and 
William  Maginnis.  Mr.  Auer  told 
Editor  &  Publisher  that  the  plan  has 
been  enthusiastically  received  by  the 
advertising  staff  and  that  favorable 
comment  has  also  come  from  the 
advertisers. 

“Advertisers,”  Mr.  Auer  said,  “com¬ 
ment  about  the  pins  and  are  pleased 
that  a  ‘star’  salesman  is  making  con¬ 
tracts  with  them.  The  staff  members 
are  also  imbued  with  a  new  spirit,  a 
‘Can  Do’  enthusiasm  that  is  resulting 
in  increased  efficiency  and  linage.” 

■ 

Canadian  Press 
Lauded  for  Drive 

The  progress  of  the  Queen’s  Cana¬ 
dian  Fund  for  Air  Raid  Victims  is  a 
striking  testimony  to  the  effective 
leadership  of  Canadian  newspapers, 
Fund  executives  stated  recently,  in 
announcing  that  over  100,000  in^vid- 
ual  contributions  have  gone  to  the 
making  of  a  total  of  $500,000  since  the 
campaign  opened  four  months  ago. 

The  Fund  was  initiated  by  news¬ 
paper  men  and  is  operated  by  the 
daily  press  with  the  assistance  of  a 
number  of  important  weeklies.  Thirty- 
eight  daily  newspapers  have  opened 
subscription  lists,  while  nearly  all  the 
rest  are  giving  the  Fund  active  sup¬ 
port.  In  addition,  four  Canadian  dai¬ 
lies  are  operating  successful  independ¬ 
ent  Funds  for  the  same  purpose. 

The  Fund  noted:  “The  leadership  of 
Canadian  newspapers  in  the  cause  of 
air  raid  victims  is  a  phenomenon 
unique  in  newspaper  history.  The  di¬ 
rectors  of  the  Queen’s  Canadian  Fund 
feel  that  this  press  leadership  is  meet¬ 
ing  a  most  generous  response.” 


Globe  Signs  Contract 
With  Employe's  Ass'n 

Boston,  Aug.  26 — A  contract,  re¬ 
troactive  to  Aug.  1  between  the  Bos¬ 
ton  Globe  Elmployes’  Association  and 
the  Globe  Newspaper  Company  was 
signed  today  by  H.  J.  Stanton,  pres¬ 
ident,  Basil  W.  Robinson  Jr.,  vice- 
president,  and  Mary  M.  Larkin,  sec¬ 
retary-treasurer,  on  behalf  of  the 
Association,  and  by  William  O.  Taylor, 
president  of  the  Globe  Newspaper 
Company. 

The  contract  covers  all  of  the  em¬ 
ployes  in  the  editorial,  commercial, 
circulation,  advertising  and  building 
maintenance  departments  of  the 
Globe  except  exempted  heads  of  de¬ 
partments,  for  a  period  of  20  months. 

It  provides  for  a  five-day,  forty- 
hour  week  for  all  employes  except: 
cashiers,  news  and  city  editors,  drama 
editor  and  assistants,  district  men, 
outside  advertising  salesmen,  sports 
writers,  cartoonists,  city,  country  and 
suburban  roadmen,  and  heads  of  the 
advertising,  accoimting,  credit,  pro¬ 
motion,  household,  financial,  society, 
photographic  and  art  departments. 

Severance  pay,  death  benefits,  and 
three  weeks  vacation  for  night  em¬ 
ployes,  are  provided. 

There  shall  be  a  differential  of  $3 
per  week  above  the  salaries  provided 
for  in  the  scale  for  night  desk  men, 
reporters,  artists,  photographers;  and 
wage  scales  involving  more  than  100 
increases  in  salary. 

Editorial  writers  will  receive  a 
minimum  of  $70  weekly;  regular  slot 
and  makeup  men  $68;  and  the  fol¬ 
lowing  will  be  paid  minima  of  $60: 
assistant  city  editors,  financial  editor, 
drama  editor,  household  editor,  art 
editor,  rotogravure  editor,  automobile 
editor,  society  editor,  rewrite  men. 


desk  men,  cartoonists,  illustrators 
librarian  and  assistant  Sunday  editor. 

Reporters,  photographers,  editorial 
and  commercial  artists,  sports  and 
feature  writers,  district  men,  church 
editor,  real  estate  editor,  picture  edi¬ 
tor  and  fashion  writers  will  be  paid 
these  minima:  after  one  year’s  service, 
$25;  after  two  years,  $30;  three  years, 
$35;  four  years,  $40;  five  years,  W7.50; 
and  six  years,  $55. 

■ 

Suggests  Economies 
In  Ad  Budgets 

Washington,  D.  C.,  Aug.  25— Th* 
suggestion  that  economies  be  effected 
in  advertising  budgets  has  been  made 
by  the  Office  of  Price  Administration 
and  Civilian  Supply  in  only  one  in¬ 
stance,  according  to  Leigh  Plummer, 
information  specialist  in  the  Leon 
Henderson  agency. 

Producers  and  handlers  of  bread 
were  given  approval  on  a  one-cent  per 
loaf  increase  with  the  suggestion  that 
they  try  to  find  means  for  offsetting  a 
permanent  advance  by  saving  on  dis¬ 
tribution  and  advertising.  The  cost  of 
ingredients  had  been  found  to  average 
a  fraction  of  one  cent  per  loaf  and 
where  the  justified  price  rise  is  less 
than  one  cent  per  unit,  OPACS  con¬ 
siders  producers  and  distributors 
should  be  required  to  seek  econo¬ 
mies  overcoming  the  production 
increase. 

Industrialists  attending  a  confer¬ 
ence  on  automobile  prices  were  asked 
whether  reduced  production  might  not 
make  it  economically  wise  to  reduce 
advertising  budgets  since,  presumably, 
there  will  not  be  sufficient  automobiles 
to  fill  demands.  No  such  order  was 
entered,  however,  and  no  informal 
suggestion  was  made  that  this  thought 
be  translated  into  action. 


1T»  WHOPPER  EVtM 

When  voo  loo<  *iT  n 

fHftOOaW  -THE  WRONG  END 

op  the  tei.e»cot>e 


This  month  we  turn  our  meeting  over 
to  one  of  our  staff  artists.  While  the  treat¬ 
ment  is  in  lighter  vein — in  deference  to 
the  dog  days — all  of  the  data  herewith 
presented  have  been  carefully  authen¬ 
ticated.  We  show  you  with  a  smile — we 
hope! — why  so  many  big  and  important 
advertisers  are  spotting  the  Spokane  mar¬ 
ket.  And  why  an  increasing  number  arc 
using  the  Spokane  area  as  a  tc-st  market. 


THANltV 

UNCLE 


.  y  I  CONSTRUCTION  CONTINUES  Ar 
yj  •  6PANP  COULEE,  destined  TO  BE 
'^world's  LAR6EST  SOURCE  Of  ELECTRIC  POWEg 
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SPOKANE'S  FORT  GEORGE 
WRlGKT  GETS  2ndAiR  FORCE 
>NITH  SUPERVISION  OVER  11 
WESTERN  STATES.^ 


TMCRC. 

LIKE  THIS  OH  M4. 

I  TOUR  TioET  or 
THE  SPOK^ME  ^ 


owuv  Nw 

OUTMPC  Of 
WGST  ^ 
IkXve. 

I.KK1?  I  '  ' 
LMKCEEV 
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AETiFtClKt. 
ONE.  •  ~  . 


THE 

SPOKANE  AREA 
IS  LARGE  AS 
NEW  ENGLAND  YET  IS 
ISOLATED  FROM  OTHER 
-  MARKETS. 


IT  SAVS  HtffE  that  SLO76  rCO^E 
IN  THE  SPOKANE  AREA  HKVC  MUeMT 
NEW  CAPS  SO  FAR  THIS  TEAR . 

I  EVEN  v^iTNOtrr  us.  ,  1  — — 

nil 


LAKE  151  MILES  LONG  FORMING 
BACK  OF  GRAND  COULEE  DAM 


SPOKHMC'S  INLHLtO 
»*-\PlttE.  FTIOPOCES 

OYER  ONE  TENTH  r; 
or  THE.  N^T  ION'S/, J 
.  WHEJ^T  - 


SPOKANE'S  Retail  sales  ist  s  months  1941  are. 

14-%  , AHEAD  OP  SAME  PERIOD  194-0. 


NNy  '  NO  MPTCH 
LADDIE  .'  NOT  Wl'. 
THA  THICE  O'  , 

A  LUMBES.  -V  ,  I 
'/>  COIN-  UP  li 


POSTAL  RECEIPTS 
SAIN  IO?b  OVER  194-a 


DEMAND  FOR  N 
INLAND  EMPIRE 


VyiTH  PRICES  CLIMBING,  THE  SPOKANE  AREA'S  l94l 
WHEAT  CROP  IS  ONE  OF  THE  LARGEST  IN  VEAHS 


NEN  CAR  SALES  SPOKANE  AREA  W  SMOinHS  941 

ARE  39S%  Ahead  same  period  134-0 


IliE  Spokesman-Review 


Spokane  pails  f  k^onUle 


SUNDAY 


SPOKANE,  WASHINGTON 


Combined  Doily  Circulation  120,000 _ An  AU-Time  High 

B.  WOODWARD, Uc.— Nn  YaA-CkiaN-DHnil— Lm  ‘  j  ■  -ii  F 


...in  the  Proper  Hands  I 


More  effective  in  reducing  automobile  accidents  than 
all  the  traffic  lights  in  existence,  better  than  a  million 
roadside  signs,  will  he  a  determined  public  opinion, 
aroused  and  molded  by  challenging  editorials  and  vig¬ 
orous  safety  campaigns  in  the  nation^s  newspapers. 

Published  in  the  interest  of  street  and  highway  safety  by 


THE  TRAVELERS  INSURANCE  COMPANY 

HARTFORD,  CONNECTICUT 
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EDITOR  &  publisher 


£  D  I 


I  A  L 


A  TIMELY  REMINDER 

THERE  IS  SOUND  common  sense  in  the  resolu¬ 
tion  addressed  by  the  newspaper  publishers  of 
Pliiladelphia  to  the  unions  of  their  employes,  in¬ 
cluding  the  Newspaper  Guild,  concerning  wage 
increases.  There  is  also  good  sense  in  the  fact 
that  the  Philadelphia  newspapers  are  co-operat¬ 
ing,  for  the  first  time  in  this  generation,  on  mat¬ 
ters  in  which  they  have  a  common  interest.  The 


Have  not  I  commanded  thee?  Be  strong  and  of 
a  good  courage;  be  not  afraid,  neither  be  thon  d» 
mayed:  for  the  Lord  thy  Cod  is  with  thee  whither* 
soever  thon  goest.  Johna  I:  9. 


ANOTHER  HUEY  LONG? 

A  FEW  WEEKS  ago  Editor  &  Publisher  le. 

ported  the  threats  made  by  Gov.  Talmadp 
of  Georgia  against  the  two  leading  newspapers  d 
the  State — the  Atlanta  Constitution  and  ^ 
Atlanta  Journal.  The  Governor’s  complaint  wh  ' 
the  usual  one  of  the  ambitious  politician,  tkt 
the  great  dailies  of  the  region  were  not  teliij 
the  truth  about  his  administration.  It  is  t 


resolution  adopted  on  the  question  of  higher  pay 
and  job  security  reminds  all  union  members,  es¬ 
pecially  those  in  the  guild,  that  the  best  possible 
job  security  is  the  stability  of  the  employing  or¬ 
ganization. 

Certain  Guild  members  and  Guild  units  have 
given  little  heed  to  that  fundamental  truth — 
and  w’here  it  has  been  flouted,  the  salarj’  and 
working  conditions  of  the  members  concerned  have 
not  been  bettered. 

As  this  edition  goes  to  press,  there  is  a  report 
that  the  Ledger  Guild  unit  will  meet  on  Friday 
to  consider  immediate  cessation  of  work  unless 
its  demands  on  job  security  are  met  by  the 
management.  It  is  to  be  hoped  that  some 
formula  can  be  reached  to  avert  that  drastic  ac¬ 
tion,  without  the  cession  by  management  of  rights 
that  are  vital  to  the  eflScient  control  of  operat¬ 
ing  expenses.  The  Ledger  has  passed  through 
several  troubled  years  and  it  is  now  in  the  hands 
of  ownership  and  management  which  promise  to 
restore  it  to  its  former  prosperity. 

It  is  obvious  that  success  cannot  attend  their 
efforts  if  their  hands  are  tied  in  the  control  of 
expenses. 

The  cost  of  living  has  undoubtedly  increased 
during  the  past  year,  even  though  the  general 
levels  have  not  climbed  to  the  point  cliumed  by 
some  union  spokesmen.  That  might  justify  some 
increases  in  basic  pay  rates,  but  there  can  be  no 
prudent  general  rise  in  payrolls  unless  income  en¬ 
joys  a  corresponding  increase.  From  our  observa¬ 
tion  there  has  been  no  such  gain  in  the  income 
of  newspapers  generally,  and  whatever  there  has 
been  promises  to  be  more  than  devoured  by 
Federal  taxes.  Increased  cost  of  the  raw  materials 
used  in  newspaper  publishing  is  another  factor 
which  cannot  be  overlooked,  even  though  this 
has  not  been  important  up  to  now. 

It  will  be  shortly. 

We  trust  that  the  publishers  and  the  union  rep¬ 
resentatives  in  Philadelphia  will  lay  all  cards  on 
the  table  and  deal  with  each  other  in  a  spirit  of 
mutual  candor  and  confidence.  Now,  more  than 
at  any  time  in  recent  history,  newspaper  em¬ 
ployers  and  employes  have  the  common  interest 
of  preserving  the  newspaper  as  an  enterprise  and 
an  instituUon.  If  wage  demands,  enforced  by 
destructive  strikes,  are  piled  on  the  other  handi¬ 
caps  that  the  press  must  soon  face,  there  will  be 
fewer  newspapers,  fewer  jobs,  and  a  possible  loss 
of  public  confidence  in  the  daily  press  that  w’ill 
take  years  to  overcome. 

There  is  nothing  belligerent  in  the  resolution 
adopted  by  the  Philadelphia  newspapers.  To 
the  contrary,  it  is  distinctly  conciliatory,  and  it 
sounds  a  timely  warning  that  organized  labor 
would  do  well  to  heed.  It  must  not  be  forgotten 
that  newspapers  are  not  the  beneficiaries,  except 
to  a  minute  degree,  of  the  great  public  expendi¬ 
tures  for  armaments. 

In  the  long  run,  the  income  of  newspapers  will 
be  smaller,  and  not  greater,  as  the  result  of  the 
vast  defense  expenditures,  and  it  will  take  hard, 
alert,  and  conscientious  operation  to  keep  the 
newspaper  craft  on  an  even  keel  in  the  trying 
months  ahead. 


THE  RELENTLESS  TRIBUNE 

NO  ONE  H.\S  ever  accused  the  Chicago  Tribune 
of  pulling  punches  on  any  issue  it  believed  was 
of  public  interest.  It  is  a  newspaper  which  goes 
in  swinging  from  the  ankles.  Whether  or  not  its 
readers  agree  with  its  policies  and  tactics,  and 
whether  they  like  the  paper  or  hate  it,  they  gen¬ 
erally  concede  that  its  editors  believe  in  the 
righteousness  of  their  causes  and  will  back  them 
to  the  limit. 

Late  last  week,  the  Tribune  printed  an  anony¬ 
mous  letter,  contrary  to  its  custom.  The  corre¬ 
spondent  objected  to  recent  stories  about  people 
who  prey  upon  labor,  and  threatened  the  Tribune 
with  loss  of  advertising,  with  the  murder  of  the 
reporter  who  has  been  writing  the  stuff,  and 
severe  physical  damage  to  the  editor  unless  the 
campaign  was  called  off. 

In  a  leading  editorial,  the  Tribune  replied 
characteristically. 

It  cited  in  detail  four  cases  in  which  criminals 
had  crossed  its  path. 

One  concerned  a  woman  who  was  lured  by  a 
reply  to  her  classified  advertisement  to  a  house 
where  she  was  beaten  and  raped.  The  crime  was 
committed  Aug.  25,  1927.  The  police  gave  up  the 
search  for  the  attacker  after  two  months,  but  the 
Tribune  didn’t.  A  reporter  was  assigned  exclu¬ 
sively  to  the  chase  for  five  months  and  ran  down 
the  criminal  in  Kansas  City,  Kan.  On  Feb.  27, 
1928,  he  was  sentenced  to  60  years  in  the  peni¬ 
tentiary. 

It  was  also  recalled  that  the  Tribune  located 
the  murderer  of  Alfred  Lingle,  a  Tribune  reporter, 
after  the  police  had  shown  apparent  indifference 
and  inability  to  apprehend  the  assassin. 

He  also  went  to  prison. 

Last  year,  a  Tribune  watchman  was  shot  and 
robbed  of  a  large  payroll  by  four  criminals.  Two 
were  caught  and  sent  to  prison  for  life,  another 
for  ten  years,  the  fourth  released  on  probation  in 
consideration  of  his  lud  to  the  state. 

The  editorial  concluded: 

“These  stories  are  told  to  suggest  that  it  doesn’t 
pay  to  monkey  with  the  Tribune  and  the  mem¬ 
bers  of  its  staff.  Every  time  it  has  been  tried  the 
criminals  have  had  ample  cause  to  regret  their 
folly. 

“If  our  anonymous  correspondent  injures  a  hair 
on  the  head  of  a  member  of  the  Tribune  staff, 
we  will  track  down  the  assailant  no  matter  how 
long  it  takes  or  how  much  money  we  have  to 
spend  to  get  him. 

“That  is  a  pledge  and  it  is  given  without  reser¬ 
vation  or  qualification.’’ 

That  is  pretty  strong  language,  but  it  is  the 
only  tongue  that  is  understood  by  the  rats  who 
prey  upmn  the  poor  and  the  weak,  and  who  write 
anonymous  threats  to  their  newspaper  antag¬ 
onists.  If  the  Tribune  can  clean  that  tribe  out 
of  its  city,  or  send  a  few  of  them  behind  bars, 
the  result  might  be  worth  a  few  slug^ngs.  It  is 
our  hope  that  every  newspaper  editor  in  the 
country  will  read  the  Tribune  editorial  and  take 
a  similar  stand  when  the  occasion  warrants. 

Public  opinion  will  reward  that  kind  of 
jouma:ism. 


truism  among  newspapermen  that  such  utteraneei 
by  a  politician  are  nearly  always  excellent  tri. 
dence  that  the  newspapers  are  approximating  tk 
truth  so  closely  as  to  be  uncomfortable  neighbcn 

There  isn’t  much  doubt  today  that  the  net}- 
papers  of  Louisiana  incurred  the  ill  wdll  of  the 
late  Huey  Long  by  telling  the  truth.  Despite 
Long’s  clever  despotism  and  the  avarice  of  the 
gang  which  succeeded  him  in  power,  the  ring 
was  cut  to  pieces  eventually  because  the  nen- 
papers  stayed  on  the  job  and  told  the  truth  when 
that  policy  was  anything  but  safe. 

Gov.  Talmadge  seems  to  have  taken  another  ; 
leaf  from  Long’s  book  in  the  establishment  of  his 
own  weekly  newspaper,  called  wdth  possibly  an. 
conscious  irony.  The  Statesman.  A  goal  of  60,- 
000  circulation  is  sought,  by  the  same  methods 
which  Huey  Long  and  Dick  Leche  used  m  : 
Louisiana.  Every  underling  in  the  state  machbe 
is  “assessed”  to  produce  a  certain  number  of 
subscribers,  with  orders  going  out  to  them  on  ^ 
official  stationery  and  bearing  the  imprint  ofi  ! 
state  department’s  psostage  meter.  The  patten  ' 
i.s  one  followed  by  the  two  European  dictatm 
who  know  the  importance  of  a  controlled  press- 
compulsion,  foUowed  by  more  compulsion. 

Mr.  Talmadge  presumably  realizes  that  he  cu’t 
acquire  or  destroy  either  of  the  great  .\tlaBU 
journals,  as  Hitler  and  his  people  did  to  the 
great  names  of  the  German  press.  He  is  deafing 
with  old  hands  in  journalism,  accustomed  to  cn-  j 
ducting  courageous  newspapers  and  not  at  iH  ' 
likely  to  knuckle  under  as  did  their  opposite  ' 
numbers  in  Germany.  His  new  weekly  will  pre¬ 
sumably  declare  that  its  only  objective  will  be 
furnishing  the  truth  to  the  people  of  Geor^ 
but  it  is  a  safe  bet  that  its  content  wrill  be  divided 
between  glorification  of  Talmadge  and  vilifies* 
tion  of  the  Atlanta  press  and  of  all  other  pubBc 
influences  which  stand  in  the  way  of  his  pro-  - 
gram.  It  isn’t  a  pretty  prospect  that  the  people 
of  Geor^a,  already  overburdened  with  taxes,  ' 
must  now  be  saddled  with  the  cost  of  a  politicun’i 
personal  mouthpiece.  Advertisers  may  also  be  : 
induced,  by  methods  well  known  to  the  Louisiaiu  j 
crowd,  to  include  that  same  mouthpiece  in  tbeii  ^ 
appropriations,  even  though  they  know  that  ib  j 
advertising  value  is  at  best  doubtful.  It  will  be.  j 
without  a  doubt,  another  expensive  demonstn-  | 
tion  of  democracy  gone  demagogic — if  the  peopk  ^ 
of  Georgia  are  soft  enough  to  stand  for  the  in-  . 
position. 

We  don’t  believe  that  they  are. 

LINE  FOR  A  MASTHEAD 

This  is  true  hberty,  when  freeborn  men. 

Having  to  advise  the  pubUc,  may  speak  fr«. 

Euripides,  in  "Supplices." 

IMAGE  OF  FAITH 

.  .  .  And  hear  at  times  a  sentinel 

Who  moves  about  from  place  to  place, 
And  whispers  to  the  world  of  space. 

In  the  deep  night,  that  all  is  well. 

— ^Tennyson,  in  “In  Memoriam. 


P] 

u 

JO 

1 

As 

dii 

d( 

cfa 

pr 

Le 

D( 

hi 

d 

H 

Ui 

ii 

w 

ai 

h 

th 

oi 

la 


ei 

oi 

it 

B 

di 

si 

si 


ii 

0 

SI 


1 


t 

c 

j 


Chicago  Tribune  -  New  York  News 


ARTHUR  W  CRAWPO^O  Gcnrroi  Monoqci 


N€WS  BUILOINO  New  Torli 


TRIBUNE  TOWEf^  Chicoqo 


Arthur  D.  Jenkins,  publisher  of  Txr^Tj'rTT 

weekly  newspapers  at  Mascoutah,  New  FOLKS  vV  ORTH 
Baden  and  Trenton,  Ill.,  and  president 
of  the  Southern  Illinois  Editorial  Asso-  ^  VJ 

_  elation,  is  author  of  a  book  “Illinois 

JOHN  B.  LONG,  general  manager  of  Newspaper  Law.”  The  volume  is  a  PAUL  WHELTON,  who  is  called  the 
the  California  Newspaper  Publishers  textbook  on  newspaper  law.  It  is  dean  of  the  rewrite  battery  of  the 
Association,  was  presented  with  a  completely  annotated  with  aU  Illinois  Boston  American  and  Sunday  Adver- 
diamond  -  stud-  . —  Supreme  court  cases  since  1860,  the  tiser,  once  aspired  to  be  an  artist.  He 

d  e  d  president’s  important  Appellate  court  decisions  -  - -  attended  night 

jjjgnu  by  CNPA  and  the  opinions  of  the  Attorney-  srt  school  and 

oresident  Paul  General.  ^^d  a  Boston 


PERSONAL 


Long’s  work  at  by  Governor 

the  last  session  John  B.  Long  John  W.  Bricker. 
of  the  state  legis-  jje  will  be  the 

lature.  active  head  of  the 

Charles  Hansen,  editor  and  publish-  new  group, 
er,  Greeley  (Colo.)  Daily  Tribune,  p  piynn 

often  hailed  as  the  one  most  respons-  qJ  Newspaper 
ible  for  promoting  in  Colorado  the  printing  Corpor- 
Big  Thompson  transmountain  water  ation,  publishers 
diversion  project,  received  a  univer-  Tulsa 

sity  recognition  medal  at  the  Univer-  (Okla.)  World 
sity  of  Colorado  sxunmer  conunence-  Tulsa  Trib- 

ment  exercises.  Charles  Hansen  has  nnc,  has  been 
truly  exemplifi^  the  greatest,  most  named  chairman 
iinportAnt  tradition  of  joumalisin  the  program  c 

constructive  leadership  in  community  convention 

service,”  Prof.  Ralph  L.  Crosman,  di-  convention  of  th< 
rector  of  the  C.  U.  college  of  journal-  g{  America 


Paul  Whelton 


Ralph  Henderson 


SUCCBSSlUG 

successful 

sensnn 


Minneapolis  star  Journal  and  Tribune  jghn  E.  Kearns,  office  manager,  hen  although  maW^  ^ 

company,  has  started  wntmg  a  daily  Lowell  (Mass )  Sun  and  Citizen-  a 

,  jr,  TTihZ„»  Fn  ,  American  and  Sunday  Advertiser,  has 

oSr“MnrJ  of^ITpImtnal  ”  Ae  Helen  R.  Heslm  of  ^g^ked  for  the  Boston  Traveler,  Bos- 

a  S  of  siS!  announced  the^  engage-  ^g^  SundUty  Herald,  New  York  Daily 

t^Z:radybsL  re^"i:d  an^-  iT 

{ _ t  orifl  infirlentc  in  Mn-  1921  Whelton  was  married  to  Miss 

Nallv’s  career  as  a  playwright  Holt,  of  the  Associated  Press  Marion  Sullivan,  Dillingham  and  Shu- 

Nally  s  p  ywrg  .  traffic  department.  New  York,  leaves  bert  show  girl,  in  New  York.  Boston 

Dwight  Marvin,  editoi%  and  Thomas  gept.  14  to  do  special  work  in  artists  had  previously  chosen  Miss 

F.  C.  Qumi^  dassifiM  advertismg  p^ss  Association,  Inc.,  imder  his  for-  Sullivan  as  “Boston’s  Perfect  Girl.” 
manager,  of  me  Troy  (N.  Y.)  Rec^d  j^jgj.  chief,  William  J.  McCambridge,  They  have  three  children. 

Newspapers,  have  been  named  by  Dr.  PA’s  general  manager.  John  — — 

James  L.  Meader  of  Russell  Sage  Col-  Byme,  AP  personnel  department,  will  partment,  New  York  Post,  and  for 
lege,  to  the  steering  committee  arrang-  i-gpiace  Holt  in  traffic  and  Carl  Lind-  seven  years  school  editor,  in  charge 
ing  Inter-American  Week,  to  be  held  gj.gjj  over  Byrne’s  assign-  of  the  education  department  and  in 

in  Troy,  Oct.  5-12.  ment  as  assistant  to  L.  H.  Thomason,  charge  of  resort  and  travel  advertising, 

Carson  Taylor,  publisher  of  the  chief  of  traffic  personnel.  resigned  recently. 

Monila  (P .  I.)  Bulletin,  predicted  a  Kenneth  Brown,  circulation  man- 
sudden  withdrawal  of  Japan  from  the  jjg^g  j  Press-Demo- 

Rome-^rlin-Tokyo  axis  last  we^,  Republican,  presided  at  a  San 

and  indicated  that  an  alliance  with  the  Francisco  meeting  of  Northern  Cali- 

U.  S.  would  give  the  island  empire  the  fg^ia  circulation  managers  who  met  HOLT  MePHERSON,  for  25  years  con- 
exc^  for  withdrawing  from  C^  tg  pjans  for  the  California  Cir-  nected  with  the  High  Point  (N.  C.) 
which  she  has  desired  for  some  time,  culation  Managers  Association  con-  Enterprise,  has  become  managing  edi- 
Taylor  is  in  Los  Angeles,  where  he  yention  to  be  held  in  Los  Angeles  next  tor  of  the  Shelby  (N.  C.)  Daily  Stor. 
maintains  a  home,  on  vacation.  month.  Eldward  G.  Thomas,  city  editor  of 

Edmond  D.  Coblen^  publisher,  San  Helen  Seitz,  national  advertising  de-  (Continued  on  next  page) 


Football’s  foremost  forecaster, 
Paul  B.  WiUiamson — running  his 
string  of  90-per-cent-right  predic¬ 
tions  to  18,500  games — last  year 
set  a  new  high  for  the  syndication 
of  his  weekly  feature  of  football- 
team  ratings  and  football-game 
predictions. 

Responsible  for  the  outstanding 
and  growing  popularity  of  Wil¬ 
liamson’s  feature  are — besides  its 
unmatched  accuracy — these  two 
factors: 


In  The  Editorial  Rooms 


taxes, 
ticiin’i 
Jso  be 
uisiaiu 
n  their 
hat  it> 
vill  be. 
onstn- 


1.  WiUiamson  confines  ranking  of 
teams  and  selection  of  winners  to 
the  200  teams  playing  the  best  foot- 
baU,  so  heigluening  reader-interest 
and  saving  space  required  for  publi- 
cating  of  the  feature. 

2.  Williamson  definitely  names  one 
team  or  the  other  the  winner,  or  as 
definitely  forecasts  a  tie.  Fans  prefer 
WiUiamson  because  he  has  the  cour¬ 
age  of  his  predictions. 

New  and  renewed  orders  already 
received  indicate  another  new 
high  in  Williamson  subscriptions 
this  year.  Would  you  like  us  to 
send  you  terms? 


— not  a  box-car  figure,  but  the  ^  “  J 

1940  total  response  received  by  '  VrJ:-  .  , 

only  one  newspaper  now  using  >  -i  ' 

the  Tribune-News  KNITTING,  - 

NEEDLEWORK  and  DRESS 
PATTERN  features! 

For  price  on  any  or  all  three  of  these 
successful  women  appeal  features,  WIRE 


shown  at  the  Los  Angeles  News  Reel 


Theatre,  starting  Aug.  29. 

Harold  B.  Farquhar,  editor  and  vice- 
president,  Bethlehem  (Pa.)  Globe- 
Times,  for  having  attained  a  record 
of  20  years  regular  attendance  at  the 
weekly  meetings  of  his  Rotary  Club, 
recentiy  was  presented  with  a  20-year 
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the  Star,  has  joined  the  public  rela¬ 
tions  department  of  Southern  Bell 
Telephone  &  Telegraph  Co.,  at  Atlanta. 

Eldward  Swint  has  assumed  the  post 
of  managing  editor  of  the  Point  Plea¬ 
sant  (W.  Va.)  Daily  Register.  He  suc¬ 
ceeds  W.  Cleveland  Bowie,  who  will 
enter  the  Virginia  Theological  Sem¬ 
inary  at  Richmond  in  September.. 

Dr.  Virginius  Dabney,  editor,  Rich¬ 
mond  (Va.)  Times-Dispatch,  and  Mrs. 
Edith  Lindeman  Calish,  motion  pic¬ 
ture  editor,  Times-Dispatch,  have  been 
named  third  vice-president  and  fourth 
vice-president,  respectively,  of  the 
Virginia  Writers’  Club. 

Joseph  Barnes,  foreign  editor  of  the 
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New  York  Herald  Tribune,  has  taken 
a  leave-of-absence  to  work  for  Robert 
E.  Sherwood,  playwright,  in  Colonel 
William  J.  Donovan’s  Office  of  Co¬ 
ordinated  Defense  Information,  while 
Nat  Benchley  has  taken  a  leave  from 
the  city  staff  to  work  in  the  U.  S. 
Navy’s  Public  Relations  Division. 
Walter  Kerr,  who  opened  the  Herald 
Tribune’s  first  South  American  bureau 
earlier  this  year,  has  been  assigned  to 
London. 

David  G.  Wittels,  veteran  staff 
writer,  Philadelphia  Record,  and  one 
of  the  most  widely-known  newspaper¬ 
men  in  the  Quaker  City,  has  resigned 
to  engage  in  free-lance  magazine  work. 

Elwood  Parry,  picture  editor,  Phila¬ 
delphia  Evening  Bulletin,  and  Mrs. 
Parry,  are  the  parents  of  a  son,  Elwood, 
Jr.,  bom  recently  at  Abington  Hos¬ 
pital,  Abington,  Pa. 

Bill  Anderson,  formerly  of  the 
Minneapolis  Star  Journal,  has  joined 
the  International  Falls  (Minn.)  Daily 
Journal  as  sports  editor. 

Victor  Cohn,  former  editor  of  the 
Minnesota  Daily,  University  of  Minne¬ 
sota  publication,  has  been  added  to  the 
picture  desk  of  the  Minneapolis  Star 
Journal. 

Bill  Michaels,  until  recently  assistant 
sports  editor  of  the  San  Antonio  Ex¬ 
press,  has  entered  radio  work. 

Gil  Johnson,  a  member  of  the  staff 
of  the  Galesburg  Register-Mail,  has 
been  added  to  the  East  Moline  staff 
of  the  Moline  (Ill.)  Dispatch.  Clifford 
Lant,  editor  of  the  Aledo  Times  Rec¬ 
ord,  has  joined  the  state  desk  of  the 
Dispatch.  Jim  Dix,  on  the  state  desk, 
has  been  transferred  to  general  re¬ 
porter.  Russell  Kiesele,  graduated 
from  the  University  of  Iowa,  recently 
joined  the  Dispatch  news  staff. 

Louis  Olszyk,  for  several  years  a 
member  of  the  editorial  staff  of  the 
Milwaukee  Journal,  has  enlisted  in 
the  U.  S.  Marine  corps  and  left  for 
San  Diego,  Calif.,  for  training. 

Edward  Talbot  of  the  city  staff,  Port¬ 
land  (Me.)  Evening  Express,  is  in  the 
hospital  at  Waterville,  his  former 
home,  suffering  a  nervous  disorder. 

Jack  Dixon,  former  Boston  Record- 
American  photographer,  has  returned 
to  Boston  after  having  done  bit  parts 
in  two  pictures  for  Paramount  studios. 

Harold  Bennison,  Boston  Traveler 
reporter  and  special  writer,  was 
stricken  with  appendicitis  while  cov¬ 
ering  the  Coakley  impeachment  and 
was  operated  on  Aug.  25  at  the  New 
Bedford  hospital. 

Robert  Johnson,  dramatic  editor, 
Memphis  (Tenn.)  Press- Scimitar,  is 
the  father  of  twin  daughters,  born 
Aug.  25  at  Baptist  Hospital.  Mrs. 
Johnson  is  the  former  Marie  Morris. 

Major  Fred  S.  Wilbur,  oil  and  avia¬ 
tion  ^itor,  Houston  (Tex.)  Chronicle, 
has  been  retired  from  active  duty  with 
the  air  corps.  He  reached  retirement 
age  after  serving  25  years  in  the  army. 

Merrill  Chilcote,  of  the  St.  Joseph 
(Mo.)  News-Press  and  Gazette,  who 
recently  covered  the  army  maneuvers 
in  the  south,  is  now  on  vacation  in 
Washington,  D.  C. 

Elmer  P.  Thompson,  for  seven  years 
automotive  and  real  estate  editor  of 
the  New  York  Post,  has  resigned.  He 
is  now  in  Maine  vacationing. 

Beach  Conger,  an  acting  assistant  to 
the  managing  editor  of  the  New  York 
Herald  Tribune,  and  Mrs.  Conger,  an¬ 
nounce  the  birth  of  their  first  child,  a 
boy,  Seymour  Beach  Conger  II,  Aug. 
12,  in  New  York. 

John  V.  Lund,  for  12  years  publisher, 
editor  and  part-owner  of  the  weekly 
Camas  (Wash.)  Post-Record,  has 
joined  the  University  of  California 
journalism  department  as  instructor. 
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Robert  Myers  has  been  transferred 
from  the  Chicago  to  the  Indianapolis 
bureau  of  United  Press. 

Robert  Lawrence,  music  critic  of 
the  New  York  Herald  Tribune,  will 
be  guest- conductor  of  the  ^ode 
Island  Symphony  Orchestra  at  Roger 
Williams  Park,  Providence,  May  31. 
He  conducted  the  New  York  Sym¬ 
phony  Orchestra  last  May  and  his 
plans  under  way  for  conducting  ap- 
piearances  with  Uie  Denver  Symphony 
Orchestra  and  the  Salmaggi  Opera 
Troupe. 

Horace  Renegar,  former  southern 
division  sports  editor  of  the  Associated 
Press,  effective  Sept.  1  becomes  editor 
of  a  general  service  for  Tulane  Uni¬ 
versity,  New  Orleans,  where  he  is 
assistant  to  the  director  of  athletics. 

Maurice  F.  X.  Donahue,  staff  writer, 
Philadelphia  Inquirer,  and  Mrs.  Dona¬ 
hue,  are  the  parents  of  a  daughter, 
Deborah,  born  recently. 

Harry  Raynore,  formerly  with  Wide 
World  Photos,  Inc.,  has  joined  the  pho¬ 
tographic  staff  of  the  Philadelphia  In¬ 
quirer. 

Arthur  B.  McGinley,  for  more  than 
two  decades  sports  editor  of  the  Hart¬ 
ford  (Conn.)  Times,  was  given  a  radio 
tribute  last  week  over  WTHT,  the 
Times  station.  McGinley  has  been 
confined  to  his  home  for  seven  months 
by  illness  but  has  turned  out  his  daily 
columns,  “The  Sporting  Vista”  and 
“Good  Afternoon.”  Celebrities  in  all 
the  major  fields  of  sport  sent  messages 
and  a  number  spoke  over  the  air. 

Stanley  A.  Flower  hcis  joined  the 
Greenfield  (Mass.)  Recorder  Gazette 
as  a  reporter,  replacing  Lieut.  George 
C.  Whitney,  who  has  been  called  into 
active  service. 

Curtis  Ward,  Oklahoma  City  news¬ 
paperman  for  more  than  20  years,  is 
recovering  from  a  brain  operation  in 
University  Hospital  at  Oklahoma  City. 

Herman  St^er,  Los  Angeles  Times 
chess  editor,  and  California  chess 
champion,  was  featured  in  an  exhibi¬ 
tion  match  against  400  opponents  play¬ 
ing  100  boards  at  the  Hollywood  Athle¬ 
tic  Club  Aug  28,  sponsored  by  the 
British  War  Relief  Association. 

Robert  A.  Farquharson,  parliamen¬ 
tary  correspondent  of  the  Toronto 
Globe  and  Mail,  has  been  named  chief 
of  the  news  and  feature  staff  under 
G.  H.  Lash,  Director  of  Public  Infor¬ 
mation.  Mr.  Farquharson,  member  of 
the  executive  of  the  Parliamentary 
Press  Gallery,  has  been  correspondent 
of  the  Globe  and  Mail  in  Ottawa  since 
November,  1939. 

Harold  V.  Ratliff,  a  member  of  the 
Associated  Press  staff  at  Dallas  since 
1936,  has  been  appointed  sports  editor 
for  Texas,  replacing  Felix  McKnight, 
who  resigned  last  spring  to  join  the 
Dallas  News. 

Mrs.  Carroll  Knowles,  formerly  a  re¬ 
porter  of  the  Tulsa  (Okla.)  Tribune, 
has  been  appointed  a  special  repre¬ 
sentative  of  Secretary  of  the  Interior 
Harold  L.  Ickes  as  petroleum  coordin¬ 
ator  and  has  gone  to  South  America  to 
study  oil  conditions  there. 

William  Hood  has  been  promoted 
from  copy  boy  to  reportorial  staff  on 
the  Portland  (Me.)  Press  Herald. 

George  Osborn,  editor,  Sault  Ste. 
Marie  News,  was  elected  vice-pres¬ 
ident  of  the  Upper  Peninsula  district 
of  University  of  Michigan  alumni  at 
the  recent  annual  summer  meeting. 

Mr.  and  Mrs.  Matthew  P.  Romanski 
are  being  congratulated  on  the  advent 
of  a  son,  born  Aug.  21.  Mr.  Romanski 
is  a  member  of  the  news  staff  of  the 
Reading  (Pa.)  Eagle. 

Ernie  Gross,  for  four  years  general 
assignment  man,  the  Lincoln  (Neb.) 
Star,  has  accepted  a  similar  position 


with  the  Buffalo  (N.  Y.)  Evening 
News  effective  Sept.  2.  Leonaii 
Kreuger,  former  staff  member  of  the 
Lincoln  Journal  and  the  Beatrice 
Sun,  is  now  on  the  staff  of  the  Buffalo 
paper. 

Joe  Johnson,  formerly  of  the 
Point  (N.  C.)  Enterprise,  is  now  with 
the  Sanford  (N.  C.)  Herald. 


Alice  Brown  Ritchie  has  joined  the 
news  staff  of  the  Kannapolis  (N.  C.) 
Daily  Independent. 

Beatrice  Cobb,  editor,  MorgaMn 
(N.  C.)  News  Herald,  has  been  nai^ 
one  of  three  judges  in  the  1941  Ni^ 
Carolina  short  story  contest  sponsoM 
by  the  Charlotte  Writers’  Club. 

Willie  Chevalier,  former  parliaini^ 
tary  correspondent,  Quebec  Le  5ohl, 
has  been  appointed  assistant  publhbt 
of  the  Province  of  Quebec. 


Cy  Dingman,  city  hall  reporter, 
Troy  (N.  Y.)  Times  Record,  and  Ma 
Dingman  recently  became  the  partots 
of  a  second  daughter,  Betsy  Ruth. 


John  J.  Manion,  formerly  telegr^ 
editor,  Troy  (N.  Y.)  Record,  is  now  oo 
the  copy  desk  of  the  Providence  Jow. 
nal. 


Warren  F.  Gardner,  formerly  with 
the  Canton  (N.  Y.)  Commercial  Ad¬ 
vertiser,  is  a  reporter  for  the  Troy 
(N.  Y.)  Record. 

Stuart  W.  Rabb,  Jr.,  formerly  on  the 
staff  of  the  Winston-Salem  Sentinel, 
more  recently  on  the  editorial  staff  of 
the  Charlotte  (N.  C.)  News,  is  editor 
of  a  new  magazine  which  made  its 
debut  in  Charlotte  this  week.  Rabb, 
in  addition  to  being  editor  of  the  trade 
journal,  to  be  known  as  The  Southern 
Garment  Manufacturer,  will  continue 
as  associate  editor  of  the  News. 

Irving  L.  Fink,  brother  of  Stankj' 
Fink,  executive  editor,  has  joined  the 
Easton  (Pa.)  Morning  Free  Press  staff  V 
as  a  cub  reporter. 

William  Gorman,  reporter,  Easton 
Morning  Free  Press,  has  resigned  to 
join  the  Buffalo  Evening  News  as  copy- 
readers. 

Judson  O’Quinn,  who  has  been  on  1 
the  copy  desk  of  the  Mobile  (Ala.) 
Register,  is  joining  the  Associated 
Press  New  Orleans  bureau  Sept.  L 

Mr.  and  Mrs.  William  Higginbotham. 
Chattanooga,  Tenn.,  announced  the 
birth  of  a  son  Aug.  18.  Mr.  Higgin¬ 
botham  is  manager  of  the  Jefferson 
City  bureau  of  the  United  Press. 

Carl  Roth  has  left  his  post  as  tele¬ 
graph  editor  of  the  Jefferson  City 
(Mo.)  Post-Tribune  and  news  com¬ 
mentator  for  radio  station  KWOS,  to 
accept  a  position  with  station  WLW  in 
Cincinnati. 


William  Parker,  University  of  Mis¬ 
souri  School  of  Journalism  graduate, 
is  the  new  sports  editor  of  the  Jefer- 
son  City  (Mo.)  Daily  Capital  News. 

Leigh  B.  Motherwell  of  the  copy 
desk  staff,  Portland  (Me.)  Press  Her¬ 
ald,  has  left  the  hospital  after  an  ap¬ 
pendectomy.  - 

Spenser  Winsor  has  resigned  fn®  ^ 
the  Bangor  (Me.)  Daily  News  dty 
staff  to  join  the  National  Youth  Ad¬ 
ministration. 


Rivers  Reaves,  oil  editor,  Houstt* 
(Tex.)  Press,  has  resigned  to  job 
Oil  Weekly,  trade  publication.  B* 
run  has  been  taken  over  by  Andiony 
Gibbon,  Press  staff  member  and  for¬ 
mer  oil  engineer. 

William  J.  Lee,  sports  editor  of  tta 
Hartford  (Conn.)  Courant,  was 
guest  of  the  Connecticut  Sport  Wi 
ers’  Alliance  Monday  at  the  R< 
ledge  Country  Club,  West  Hartfi 
Lee  soon  will  be  married  and  was  p 
sented  a  gift  by  his  fellow  sports 
ters. 

(Additional  personals  on  page  25) 
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Machiniat  Maurice  Geckler  demonstrate*  one  of  the  twosays  Machinist  Geckler.  "The  Blue  Streak  Mixers  give  us 
new  Mixer  Model  30  Blue  Streaks  to  Mechanical  Superin- greater  flexibility;'  The  Indianapolis  News  operate*  four 
tendent  V^ioms  and  Foreman  Frank  Butsch.  "In  productionof  these  Blue  Streak  Mixers,  all  equipped  with  Linotype  Six- 
and  performance  these  machines  ore  proving  their  worth!' Mold  Disk,  Self-Quadder,  Mohr  Lino-Sow  and  'Thenno-Blo. 

The  Indianapolis  News  hczs  just  installed  two  more  Blue  Streak  Two-in-One 
Mixer  Model  30  Linotypes.  This  installation  brings  the  News'  total  oi  Blue 
Streaks  to  fourteen— lour  of  which  are  Blue  Streak  Mixer  Model  30s.  The  many 
effort-reducing  features  of  Blue  Streak  Linotypes,  plus  the  speedy  simplicity 
of  Blue  Streak  Linotype  operation  and  maintenance,  assure  higher  production 
at  lower  cost. 

With  successful  newspaper  operation  demanding  ever-increasing  effi¬ 
ciency,  hundreds  of  newspapers  like  the  Indianapolis  News  have  found  the 
answer  to  cost  and  production  problems  in  Blue  Streak  Linotypes.  Ask  your 
Linotype  representative  for  specifications  on  your  composing  room. 


Plan  today  for  tomorrow's  needs!  Blue  Streak  your  composing  room. 
Blue  Streak  speed  and  simplicity  slash  costs  and  boost  production. 
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Publicity  Important 
To  All  Newspapers 


By  T.  S.  mVIN 

IT’S  a  funny  thing  about  newspapers.  ( 
They  han^e  more  publicity  than  any  i 
other  medium  in  the  world.  Yet  they  1 
seldom,  if  ever,  give  a  thought  to 
publicity  for  themselves.  We  mean  i 
publicity  in  the  generally  accepted  ( 
use  of  the  term  and  not  in  the  broader  ] 
interpretation  which  includes  adver-  ] 
tising  and  all  other  methods  by  which  i 
one  gets  one’s  name  before  the  public.  ' 
You  can  understand  why  that  is. 
Newspapers  have  a  traditional  ! 
bristling  of  the  back  attitude  toward 
publicity.  They  just  don’t  like  it. 
But  more  important  for  our  point,  : 
newspapers  too  frequently  think  that 
the  old  gag  that  applies  to  nobody 
else  in  the  world  really  applies  to  : 
them,  that  “their  business  is  different.” 

Pabllc  Relatieat  Problem 
Newspapers,  like  every  other  busi¬ 
ness  today,  have  an  important  public 
relations  problem.  They  have  several 
publics,  in  fact — ^their  reading  public 
and  their  advertising  public.  And 
just  as  it  plays  an  important  role  for 
others,  publicity  can  play  an  impor¬ 
tant  role  for  newspapers,  too.  It  may 
be  a  limited  role  for  newspapers,  per¬ 
haps;  a  good  deal  of  what  others  seek 
to  accomplish  through  publicity  news¬ 
papers  are  accomplishing  each  day 
through  their  news  and  editorial  col¬ 
umns  and  through  a  whole  list  of  pro¬ 
motional  activities. 

Take  just  one  instance,  the  trade 
papers.  Every  newspaper  undoubt¬ 
edly  has  a  lot  of  material  the  trade 
papers  would  be  delighted  to  have 
because  it’s  trade  news.  Yet  the  gen¬ 
eral  practice  so  far  as  we  have  ob¬ 
served  it  is  for  newspapers  to  neglect 
this  kind  of  news  or  publicity  about 
themselves.  Making  publicity  a  dis¬ 
tinct  and  definite  hmction  of  the  pro¬ 
motion  department  seems  to  be  indi¬ 
cated,  and  the  results  of  an  intelligent 
publicity  program  ought  soon  to  make 
themselves  favorably  felt. 

What  makes  us  toss  off  these  casual 
thoughts  about  publicity  is  a  book 
we’ve  just  read,  “Profitable  Publicity,” 
by  Henry  F.  Woods,  Jr.,  director  of 
publicity  for  McCann-Erickson,  ad¬ 
vertising  agency.  (Dorset  House, 
New,  York).  It’s  a  simple  book,  per¬ 
haps  too  simple  in  its  approach  for  the 
experienced  promotion  man.  Yet  it 
does  serve  to  suggest  an  idea  or  two 
about  the  whole  subject  of  publicity 
that  newspaper  promotion  people 
might  find  it  worthwhile  thinking 
about. 

D  E  &  F 

WE  have  no  desire  to  be  third  man 
in  the  ring  whenever  either  of  the 
other  two  fellows  is  Mr.  Clyde  F. 
Rex  of  Riverside,  Cal.  When  Mr.  Rex 
says  he  wants  two  things  clearly 
understood,  we  understand  them. 
First,  that  Riverside  is  not  a  suburb 
of  Los  Angeles.  Second,  that  he  has 
no  quarrel  with  the  ABC. 

“But,”  writes  Mr.  Rex  in  his  capac¬ 
ity  as  business  manager  of  the  weekly 
Riverside  News-Advertiser,  “we  doubt 
seriously  that  local  readers  and  even 
the  advertisers  know  what  ABC  cir¬ 
culation  is  all  about.  Consequently 
when  our  home  town  dailies  started 
to  promote  ABC  circulation  without 
any  effort  to  explain  what  it  was  all 
about  it  prompt^  us  to  promote  our 
own  D  E  &  F  circulation. 

“As  a  matter  of  fact,  those  who 
have  charge  of  the  ABC  shotild  do 
a  bit  of  promotion  on  their  own.  It’s 
not  enough  to  make  the  newspaper 


trade  alone  aware  of  what  ABC 
means — that  is,  if  they  want  to  make 
their  promotion  effective. 

“There’s  a  blitz  on  here  in  River¬ 
side  anyhow,  in  case  you’re  inter¬ 
ested.  A  weekly  with  15,000  circu¬ 
lation  is  giving  the  dailies  hell.  It’s 
like  the  old  times  when  competition 
meant  something  and  a  newspaper 
‘stood  up  and  fought.’ 

“P.  S.  The  dailies  here  refuse 
liquor  copy.  Tell  me  how  I  can  con¬ 
tact  some  advertising  agency  that 
wants  to  sell  a  flock  of  drinks  to  some 
20,000  soldiers  in  our  back  yard.” 

Being  a  peaceful  sort  of  person, 
we’ll  sit  in  the  cheaper  seats  away 
from  the  ring  and  watch  Mr.  Rex 
match  his  D  E  &  F  against  the  ABC — 
and  at  this  writing  we  don’t  know 
which  side  our  money  will  be  on. 
By  the  way,  we  ought  to  tell  you 
that  D  E  &  F  means  that  the  News- 
Advertiser’s  circulation  is  “Definitely 
Elffective  and  Forceful!” 

As  for  Mr.  Rex’s  P.  S. — it  ought  to 
appeal  to  the  soldiers  even  if  the 
army’s  new  morale  chief  frowns  upon 
it.  And  as  for  contacting  advertising 
agencies,  what  does  he  suppose  E&P 
does  seven  days  a  week? 

ASCAP  or  BMI? 

LOOKS  to  us  like  they’ve  put  a  song¬ 
writer  to  work  doing  promotion 
for  the  Memphis  Commercial  Appeal 
and  Press-Scimitar.  Ever  since  we 
read  the  headline  on  one  of  their  cur¬ 
rent  market  promotion  folders  we’ve 
been  trying  to  finish  the  tune  and 
wondering  what  happened  to  the  rest 
of  the  lyric. 

“It’s  the  Ermine  of  the  South!  It’s 
the  Golden  Fleece  of  Dixie!”  is  what 
this  folder  sings  at  us.  It’s  about 
cotton,  of  course;  and  a  mighty  sweet 
market  story  it  sings,  indeed,  both 
in  word  and  picture,  telling  how 
Memphis  is  the  world’s  cotton  capital. 

With  less  of  a  lilt,  perhaps,  but  with 
no  less  force,  a  second  folder  hits  us 
declaring  that  “All  roads  (in  the 
South)  lead  to  Memphis.”  This  folder 
tells  about  Memphis  as  a  distribution 
center,  one  of  America’s  biggest. 

We  figure  George  M.  Cohan  had 
better  look  to  his  laurels. 

Watch  the  Red  Ball 

CHALK  up  a  good  one  for  the  Atlanta 
Journal.  This  is  a  full-page  news¬ 
paper  ad  made  into  a  reprint  for 
mailing  which  records  the  upward 
progress  of  Atlanta’s  retail  sales 
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CENTRAL  OHIO'S 
E-X-P-A-N-D-I-N-G 
BUYING  POWER 


USE  THE 

COLUMBUS 

DISPATCH 

.  .  .  GREATEST  SINGLE 
SALES  INFLUENCE  IN 
THIS  IMPORTANT 
MARKET 


month  by  month  this  year  as  com-  ] 
pared  with  last.  The  per  cent  of  in-  . 
crease  figures  are  boldly  printed  in  J 
black  on  a  red  circle,  one  for  each 
month,  and  these  are  then  superim-  ^ 
posed  on  a  half-page  photograph  c 
showing  a  crowd  of  women  busily  £ 
shopping  in  one  of  Atlanta’s  depart-  j 
ment  stores.  1 

It  makes  a  forceful  and  dramatic  ( 
promotion.  j 

y 

Stars  in  the  States  1 

THE  New  Orleans  States  really  goes  * 
to  town  with  a  circulation  promo-  * 
tion  folder  about  “the  stars  in  the  \ 
States.”  The  stars,  of  course,  are  » 
headline  features — “Bugs”  Baer,  Peg-  ^ 
ler,  Ripley,  Neal  O’Hara,  Pearson  and  • 
Allen,  De  Witt  Mackenzie,  Elsie  < 
Robinson,  Beatrice  Fairfax  and  some  < 
local  lights,  to  mention  only  a  few  of  ‘ 
the  more  than  50  promoted  in  this  ' 
piece.  Copy  is  brief  and  pictures  of  * 
the  stars  are  used  effectively  in  a  cut-  * 
out  business  which  gives  the  whole  * 
folder  a  decided  lift. 

Market  Basket  ' 

THE  Montreal  (Can.)  Standard  gives  ^ 
an  exciting  new  twist  to  the  routine 
market  data  folder  by  die-cutting  it  ! 
in  the  shape  of  a  market  basket,  a 
market  basket,  in  fact,  which,  as  the 
photograph  on  the  cover  shows,  con¬ 
tains  a  whale  of  a  lot  of  Canadians. 
The  gag  gives  a  dramatic  punch  to 
this  promotion  which,  it  seems  to  us, 
insures  100%  attention. 

By  the  Ton 

WE’RE  intrigued  by  some  statis¬ 
tical  stuff  that  appears  in  the  cur¬ 
rent  “Pittsburgh  Business  Conditions” 
sheet  put  out  by  the  Pittsburgh  (Pa.) 
Press.  One  of  their  boys  has  evi¬ 
dently  been  putting  the  figures  to 
work  on  the  classified  columns.  He 
turns  up  wi^  the  fact  that  in  the  first 
six  months  of  this  year,  245,876,360 
pages  of  classified  advertising  rolled 
off  the  Press  presses.  Bound  in  one 
volume,  it  seems,  these  pages  would 
make  a  book  18x24  inches  and  four 
miles  thick.  In  other  words,  that’s 
1,841  tons  of  classified  advertising. 

A  lot  of  advertising,  yes.  But  what’s 
more  important  to  us,  what  an  imag¬ 
inative  way  to  put  the  whole  thing 
into  a  statistical  package  the  reader 
can  see  even  if  he  can’t  lift  it! 

HOSPITALITY  HOUSE 

San  Francisco’s  Hospitality  House 
for  men  in  the  nation’s  military  ser¬ 
vice,  first  suggested  by  the  San  Fran¬ 
cisco  Examiner,  became  a  reality  last 
weekend  with  dedication  services  at¬ 
tracting  60,000.  Feature  of  the  open¬ 
ing  of  the  addition  to  the  city’s  Civic 
Center  was  an  Examiner  show  offering 
a  host  of  film  talent. 


Newsmen  Prominent  ■ 
In  Philatelic  Meeting 

Philatelic  newspapermen  were  aniont  i 
outstanding  participants  in  the  ai^ 
convention  of  the  American  Air  Kaj; 
Society,  international  organization  gf 
air  mail  stamp  and  envelope  ctL 
lectors,  in  Atlantic  City,  N.  J.,  ^ 
cently.  Carter  Glass,  Jr.,  edit* 
Lynchburg  (Va.)  News  and  Advastt 
was  among  46  prize-winning  g,. 
hibitors.  His  display  of  Lindboji; 
stamps  and  envelopes  received 
the  AAMS  bronze  awards  designed  b  i 
Paul  F.  Berdanier,  Jr.,  art  diret^ 

J.  Walter  ’Thompson  Advertaai 
Agency,  New  York.  Mr.  BerdaniB 
chairman  of  a  special  committee 
artists  co-operating  with  the  post  ofict 
department  in  re-designing  of  United 
States  ordinary  and  air  maU  pn^ti^t 
stamps,  displayed  proposed  deagns 
and  spoke  on  the  project  during  one 
of  the  business  sessions.  He  also  «js 
elected  an  international  director. 

Glen  W.  Naves,  Spartanburg  (S.  t) 
Journal  reporter,  Editor  &  Ponusan 
correspondent  and  international  AAllS 
vice-president  and  chapter  chainKgn 
conducted  a  chapters  forum,  reporting 
seven  new  chapters,  two  of  tixtn 
abroad,  and  two  reorganized  since  the 
1940  convention  in  Toronto.  Ernest 
Kehr,  stamp  editor.  New  York  Henld 
Tribune,  was  among  daily  newspape- 
men  assigned  to  cover  the  convention. 
Frank  Bruns,  New  York  Sun;  Kent 
Stiles,  New  York  Times;  James 
Hatcher,  New  York  Joumal-Avmi- 
can,  and  William  M.  Stuart,  Woshag- 
ton  Post,  also  handled  special  features 
and  spot  coverage. 

HOLTZMAN  EDITOR 

Louis  F.  Holtzman,  formerly  of  Net  > 
York,  has  been  appointed  edits  of  ^ 
Western  Industry,  San  Francisco.  Mr  1 
Holtzman  was  with  the  Wall  Street  1 
Journal  for  a  number  of  years  and  I 
more  recently  was  Southern  (ili-  j 
fomia  editor  for  the  Pacific  Coast  edi-  ; 
tion  of  the  Wall  Street  Journal,  mak-  ' 
ing  his  headquarters  in  Los  Angek  | 
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KELLY-SMITH  CO. 

Nstional  Representaiit’es 

Mew  York  Philadelphia  Atlanta 
Detroit  Boaton  Chicaro  Kanaaa  Cltr 


The  OAP  helps  you  to  SELL  ... 
MORE  local  linage.  If  you  don't 
know  that  don't  tell  my  boss.  Be 
is  at  the  bottom  of  these  aJt. 
I’ll  have  to  go  to  work  if  yon 
do.  I'd  rather  write  advertising. 
Bat  ...  if  you  already  know  that 
our  OAP  helps  newspapers  te 
sell  more  local  linage,  put  yonr 
thumbs  in  your  ears  (if  you  can 
get  ’em  in)  for  I’m  going  t* 
yawp  it  so  loud  they'll  hear  me  | 
in  Portland,  both  oceans.  The  J 
OAP  is  being  used  by  a  bunch  * 
of  metropolitan  greats  to  help  I 
them  to  SELL,  make  more  ' 
money,  live  happily  ever  afta, , 
get  and  keep  more  merchants,  [ 
who  advertise,  and  BRAG  about  j 
it.  Ask  for  our  BIG  red  (descrip’  i 
tive)  brochure.  Tell  us  that  , 
WORDY  told  you.  Z’m  up  above!  < 

OREN  ARBOGUST 

ADVEBTISING 
Thirty  N.  Michigan  Artt 

CHICAGO 

TO  HELP  NEWSPAPCES  1 
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CHESTER  CAMPBET  J Spartanburg 
(S.  C.)  Herald- Journal  reporter, 


JOSEPH  A.  TADDEO,  desk  editor  for  eighth  employe  to  don  an  army  uni- 
Wide  World  Photos  for  five  years,  form,  was  entertained  by  fellow 
had  some  explaining  to  do  to  clients  newsroom  employes  and  executives  at 
recently  after  he  bade  them  farewell  a  party  recently.  Highlight  of  the 
in  his  last  caption  and  then  discovered  affair,  given  at  the  home  of  Publisher 
that  he  was  to  remain  with  the  organi-  S.  S.  Wallace,  Jr.,  was  the  presenta- 
ation  when  it  was  acquired  by  Press  tion  to  Mr.  Campbell  of  21  crisp  new 
Ajaociation,  Inc.  one  dollar  bills,  his  first  “army”  pay. 

When  news  of  the  merger  got  Staffers  and  executives  contributed 
^  around  Taddeo  didn’t  know  where  he  and  the  money  was  presented  by  T.  A. 
was  going  from  there,  so  he  thought  Smith,  executive  editor  of  the  news- 
he’d  My  good-bye  and  let  it  go  at  that,  papers.  Photographer  Ben  T.  Griffin, 
s  So  he  attached  this  memo  to  his  last  Jr.,  anxious  to  continue  his  study  and 
;  Wide  World  caption:  research  in  photography,  ignored  his 

.‘Note  to  picture  editor:  Since  Wide  enlisted  for 

World  has  been  absorbed  by  the  AP, 
this  is  probably  the  last  feature  you 
will  be  receiving  under  the  *t’  signa¬ 
ture.  We  have  always  tried  to  antici- 
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three  years  when  he  learned  of  an 
opening  in  the  signal  corps  and  its 
photography  school. 

David  A.  Pride,  assistant  circulation 
pate  your  needs  but  if  you  have  foimd  manager,  Easton  (Pa.)  Morning  Free 
the  layouts  sufficiently  interesting  to  reported  to  his  draft  board  in 

use,  it  was  satisfaction  enough.  At  Philadelphia  for  induction  into  the 
any  rate,  it  was  swell  working  with  all  anny  recently. 

of  you  - 30 - .  (J.  A.  Taddeo).”  Second  Lieutenant  W.  T.  Randolph, 

Joe  was  embarrassed  a  week  later,  of  the  Quartermasters  Reserves,  also 
He  was  still  getting  out  his  Wide  managing  editor  of  the  Gladewater 
World  picture  feature  from  the  AP  Daily  Times-Tribune,  has  been  called 
ofSces,  and  he  must  have  felt  like  the  to  active  duty  in  the  general  quarter- 
late  Harry  Lauder  on  a  U.S.  toiu*  masters  depot  of  embarkation,  San 
after  a  “farewell”  trip  the  previous  Francisco.  He  is  succeeded  by  Jack 
year.  Butler  of  Tyler,  Tex. 

Never  at  a  loss  for  an  idea,  Joe  sat  Stanley  Kennon,  picture  editor,  re¬ 
down  and  composed  the  following  note  ^rite  man  and  general  reporter  for 
to  editors.  .  Hichmond  (Va.)  News  Leader, 

"Like  Mark  Twain,  I  feel  that  the  has  undergone  ■ffie  necessary  exam- 
announcement  which  accompanied  my  inations  and  will  be  included  in  the 
last  feature  layout  to  you  was  some-  next  class  from  the  Richmond  district 
what  premature.  At  that  time  I  had  to  be  called  by  the  air  corps 
I  no  way  of  foretelling  my  next  landing  RUey  F.  McKoy,  Minneapolis  Star 
of  li»  I  Til  However,  here  I  am,  m  the  same  ^  lieutenant 

batting  hneup  but  under  new  club  ^^e  reserve,  has  been  called  to  ac 
UMt  a  ^  ownership.  It  will  continue  to  be  _ : _ _ : _  j  ^  ..i. 
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AFTER  an  imidentified  advertiser 

finished  dictating  a  classified  ad  to 
the  derk  of  the  Waterbury  (Conn.) 
Republican  over  the  telephone  he 
asked: 

“How  much  will  that  be?” 

“Sixty  cents,”  the  classified  clerk 
replied. 

Then— “ding,  ding,  ding.” 


tive  service,  being  assigned  to  the 
army  intelligence  division  in  Wash 
ington. 

Arnold  Harp,  Cincinnati  Enquirer 
news  staff  man,  has  joined  the  U.  S. 
Army  Air  Corps  for  a  three-year 
term.  He  was  assigned  to  Ellington 
Field,  Texas. 

William  H.  Hazzard,  staff  photogra¬ 
pher,  Philadelphia  Evening  Public 
Ledger,  has  enlisted  in  the  U.  S. 
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The  clerk  was  puzzled  until  the  Marine  Corps  Reserve.  He  leaves  for 
voice  at  the  other  end  said:  Parris  Island,  S.  C.,  Training  Base 

“OX.  There  it  is.  I  just  dropped  it  Sept.  3. 
in  the  coin  box.”  Cleaves  A.  Jones,  Los  Angeles  Times 

m  City  Hall  reporter,  a  captain  in  the 

JOE  COLLIER,  persistent  by-line  Specialist  Reserve,  United  States 
writer  for  the  Indianapolis  Times,  Army,  has  been  ordered  to  active 
f  pays  tribute  to  a  fellow-member  of  the  duty,  with  instructions  to  report  to 
profession  in  the  Times  for  Aug.  22;  the  War  Department,  Washington, 
“Our  favorite  and  most  persistent  D.  C. 
by-line  writer  in  Hoosier  journalism 
is  Raymond  Griffin.  We  have  followed 

Mr.  Griffin  for  many  months  and  the _ Wedding  BellS 


Lms  k 


stmdard  of  his  journalism  varies  only  aUCE  E.  MODES,  who  for  several 
sl^tly  from  day  to  day.  Moreover,  years  has  been  dramatic  and  film 
s  an  everyday  man.  editor  and  reviewer  for  the  Portland 

He  can  tell  more  in  fewer  words  (Me.)  Press  Herald,  to  Miron  M. 
^  my  one  we  know  in  the  business.  Hurst,  of  the  J.  Walter  Thompson  Co., 
^d  ^  stories,  although  daily  deal-  New  York. 

w"'®  sybjec^  have  a  new  Private  William  Myers  of  the  113th 
erest  day.  observation  squadron.  Meridian,  Miss., 

that  wa  ^  about  Mr.  Grififin  former  Indianapolis  Times  photogra- 

his  dailv  t-"®  pher,  to  Miss  Dorothy  Donnelly  of 

Tribiwie  of  Al  Daily  Ti^s-  Indianapolis,  at  St.  Patrick’s  Catholic 

Tribune  of  Alexandria.  Ind.,  his  home  church,  Aeridian,  on  July  28. 

Kenneth  Burley  of  the  reportorial 
staff.  Wheeling  News-Register,  to 

(Miss  Eleanor  Salisbury  at  Wheeling 
Aug.  16. 

Joseph  P.  Pohl,  staff  photographer, 
Eric  (Pa.)  Dispatch- Herald,  to  Miss 
Mary  Strenio  at  Erie  recently. 
Richard  C.  Walton,  Jr.,  editorial 
"  staff,  Harrisburg  (Pa.)  Patriot,  to 

Edito*  &  PuBLisBEa  will  pay  $2.00  for  each  Helen  Louise  Janes,  of  Harrisburg, 
Short  Take”  accepted  and  published  Those  Aug.  23,  at  the  Zion  Lutheran  Church, 
not  used  will  not  be  returned.  Harrisburg. 


paper. 

“Here  it  is: 


Markham  Booklet  Inspires  Prize  Editorial  .  .  . 
Book  Page  Publicity  Causes  Local  Sell-Out  on 
"Berlin  Diary"  .  .  .  Congressman  Martin  Dies, 
Unsuccessful  in  Race  for  U.  S.  Senate,  Pays 
Tribute  to  Dallas  News 

☆  ☆  ☆ 

EDITORIAL  In  a  nationwide  contest,  in 
which  newspapers  of  31 
states  were  represented  by  173  editorials,  a 
Dallas  News  editorial  on  the  true  nature  of 
Hitler’s  policies,  as  expressed  in  R.  H.  Mark¬ 
ham’s  booklet  entitled  “Wave  of  the  Past,” 
was  adjudged  the  best  and  was  awarded  top 
honors  by  the  National  Defense  Alliance. 

This  editorial  was  written  by  Wayne  Card, 
who  now  takes  his  place  beside  another  mem¬ 
ber  of  The  News  editorial  staff,  Cartoonist 
John  Knott,  as  recipients  of  national  honors. 

Dr.  Knott,  some  two  years  ago,  was  adjudged 
cartoonist-of-the-vear  bv  the  National  Headliners  Club. 


Wayne  Gard 


☆  ☆  ☆ 

SELL-OUT  Somewhat  indicative  of  the  way  the  book  (Wil¬ 
liam  L.  Shirer’s  “Berlin  Diary”)  has  been  going 
in  many  parts  of  the  country  is  the  sale  in  Dallas,  Texas,  right  after 
publication.  The  Dallas  News  ran  a  highly  favorable  review  by 
H.  R.  Knickerbocker.  In  the  same  issue,  the  Cokesbury  Book 
Store  ran  an  advertisement  of  its  own.  Cokesbury’s  original  order 
was  for  100  copies.  By  noon,  June  23rd,  following  publication  on 
June  20th,  the  store  had  exhausted  these  100  copies.  Another  Dal¬ 
las  bookstore  had  sold  out  its  first  stock  in  the  same  time. — From 
THE  PUBLISHERS’  WEEKLY,  issue  of  July  S,  1941. 

☆  ☆  ☆ 

POLITICS  Congressman  Martin  Dies,  un¬ 
successful  candidate  in  the  re¬ 
cent  special  election  in  Texas  to  fill  the  place 
in  the  U.  S.  Senate  vacated  by  the  death  of 
Morris  Sheppard,  has  written  a  letter  of  ap¬ 
preciation  to  The  Dallas  News  for  its  fairness 
and  its  good  reporting: 

“Permit  me  to  express  my  deep  appreciation 
for  your  fairness  in  the  senatorial  race.  The 
Dallas  News  lives  up  to  its  tradition  of  the 
press  and  is  one  of  the  outstanding  newspa¬ 
pers  of  the  country;  it  cannot  be  bought  with 
money  or  influenced  by  political  pressure.  It 
is  not  being  conducted  as  a  sideline  by  men  who  seek  to  make  for¬ 
tunes  through  political  activities  and  high-pressure  lobbying. 

“I  want  to  express  my  admiration  for  your  reporter,  Walter 
Hornaday.  He  is  one  of  the  fairest  and  most  impartial  reporters 
I  have  ever  met.  He  is  in  fact  a  model  that  many  other  reporters 
could  emulate  to  their  advantage.” 

NOTE:  The  Dallas  News  supported  no  individual 
candidate,  did  its  usual  thorough  Job  of  news  cov¬ 
erage  on  all  political  activity  in  this  senatorial  race. 

Sell  the  Readers  of  The  News  and 

You  Have  Sold  the  Dallas  Market 

The  Dallas  Morning  News 

JOHN  B.  WOODWARD,  Inc.,  Representatives 


Walter  Hornaday 


Button  Noses,  Wide  Eyes' 
Hit  Ad  Art  Jackpot 

Robert  Reid,  Once  Mills  Hotel  Guest, 

Is  Creator  of  New  Characters 

That  Hove  Clicked  j 

By  R.  M.  DOBIE  | 


THE  trouble  with  interviewing  an 

artist  is  finding  where  he  lives  and 
works.  The  art  director  of  an  adver¬ 
tising  agency  hires  and  pays  him  and 
tells  him  what  to  paint,  but  no  one 
can  tell  him  where  to  hang  his  hat. 

Robert  O.  Reid,  the  artist  who  is 
making  a  hit  with  his  unusual  draw¬ 
ings  for  Old  Golds  (“something  new 
has  been  added”),  U.  S.  Steel,  Gen¬ 
eral  EHectric,  General  Tire,  and  other 
campaigns,  does  work  for  half  a  dozen 
New  York  agencies.  But  he  lives  in 
the  Connecticut  hills  far  from  the 
bedlam  of  the  agency  art  department. 

His  drawings,  refreshingly  naive 
and  simple  in  contrast  to  some  of  the 
high  pressure  sex  art  that  has  been 
appearing  recently,  are  in  the  opinion 
of  some  agency  art  people,  the  signal 
for  a  trend  back  to  the  unsophisti¬ 
cated  art  work  of  the  early  years  of 
advertising. 

Com*  for  Laach 

You  ask  for  an  interview  by  mail 
and  your  letter  is  answered  by  tele¬ 
phone.  Come  on  out,  says  Mrs.  Reid, 
wife  of  the  artist.  Come  any  time. 
Stay  long  as  you  can.  We’ll  expect 
you  for  lunch. 

Mrs.  Reid  meets  your  train  and 
drives  you  through  the  Connecticut 
countryside  to  the  Reid  home  atop  a 
small,  rocky  hill  hidden  by  trees. 

En  route  she  tells  you  her  husband 
is  an  unusual  man,  not  at  all  the  type 
you’d  expect  an  artist  to  be.  He  was 
bom  and  reared  in  the  Pittsbui^ 
steel  district,  ran  away  from  home 
and  came  to  New  York  with  seven 
dollars  in  his  pocket.  He  lived  at  the 
Mills  Hotel  and  held  out  long  enough 
to  find  odd  drawing  jobs.  One  of 
them  was  in  the  art  department  of 
J.  Walter  Thompson,  the  agency  that 
now  handles  the  Old  (jrold  accoimt 
and  which  hired  him  for  the  art  work. 
In  his  first  ventxire  at  the  agency,  he 
was  fired  after  two  weeks,  then  picked 
up  part-time  jobs,  went  with  N.  W. 
Ayer,  Federal  Advertising  Agency, 
then  back  for  a  brief  stint  wiA 
Thompson.  He  was  an  art  director  at 
Barton.  Durstine  &  Osborn  when  he 
got  fed  up,  once  and  for  all,  with  the 
pressure  of  agency  work. 

“That’s  when  I  first  knew  him,” 
Mrs.  Reid  says,  turning  into  their  pri¬ 
vate  road.  “I  was  in  the  production 
department  of  the  agency.  We  got 
married  and  he  quit  and  he’s  been 
freelancing  ever  since.” 

Dressed  for  Comfort 

It  was  a  warm  day.  Mr.  Reid  came 
down  to  meet  us  in  an  old  pair  of 
white  slacks,  a  polo  shirt,  light 
sweater,  and  tennis  shoes.  He  looked 
more  like  a  man  in  the  middle  of  a 
summer  vacation  than  an  artist  work¬ 
ing  night  and  day  to  keep  up  with 
five  or  six  campaigns  running  simul¬ 
taneously. 

We  went  uo  to  the  house.  It  was 
close  to  lunch  time  and  Mrs.  Reid 
came  out  with  old-fashioneds.  You 
could  understand  right  away  you  were 
being  treated  as  a  guest. 

As  we  went  to  lunch  Mr.  Reid 
wanted  to  know  if  his  interviewer 
knew  anything  about  writing  plays. 
When  he  got  a  negative  answer,  he 
seemed  to  resign  himself  to  talking 
about  his  work,  although  he  remarked 


he  was  much  more  interested  in  plays 
than  pictiu-es. 

“The  agency,  of  course,  decides  on 
the  general  theme  of  the  campaign. 
Often,  at  the  beginning  of  a  cam¬ 
paign  I’ll  go  to  town  to  talk  with  the 
art  director.  Once  the  campaign  gets 
started,  however,  I  can  do  all  of  my 
work  from  here. 

“The  art  department  sends  out  the 
tissues  showing  the  idea  for  the  pic¬ 
ture  and  forwarding  any  suggestions 
from  the  copy  department.  If  it  looks 
like  material  for  a  good  picture,  I  set 
to  work  and  in  about  three  or  four 
days,  depending  on  how  well  I  like 
what  I’m  doing.  I’ll  have  a  careful 
rough  which  goes  back  to  the  agency 


Robert  O.  Reid 

for  approval.  Often,  it  comes  back 
with  orders  for  corrections,  like  the 
time  last  winter  when  I  had  to  take 
the  tattoo  marks  off  a  sailor’s  chest 
because  the  Navy  disapproves  of 
tattooing. 

“I  make  the  corrections,  then  start 
on  the  final  draft,  from  which  the 
finished  ad  is  made.  Ihen  I  mail  this 
to  the  agency.  If  it  doesn’t  come 
back,  I  assume  it  has  been  accepted.” 

He  never  goes  out  of  his  way  to  see 
his  finished  work  in  magazines  and 
he  has  never  seen  any  of  the  Old 
Gold  newspaper  ads. 

“The  paper  I  read  didn’t  get  the 
schedule,”  he  explained. 

He  ctdmitted  the  work  sounded  eas¬ 
ier  than  it  is.  The  original  idea  for 
the  ad  is  often  altered  several  times 
and  each  change  means  extra  work 
for  the  arUst.  The  artist  himself 
sometimes  vetoes  ideas  from  the 
agency.  Mr.  Reid  was  told  recently 
to  draw  a  picture  of  a  soldier,  luring 
his  girl  away  from  one  of  the  ex¬ 
pensive  counters  of  a  department 
store,  to  a  section  where  the  mer¬ 
chandise  was  considerably  cheaper. 

Mr.  Reid  objected  to  the  situation, 
believing  it  might  cause  ill  feeling 
among  the  men  in  the  service,  and 
the  agency  took  his  advice.  Another 
time  his  suggestion  was  not  so  well 
received.  The  agency  asked  for  pic¬ 
tures  of  sailors  and  their  girls,  and 
Mr.  Reid,  who  has  been  drawing  sail¬ 
ors  since  his  days  in  the  Mills  Hotel, 
portrayed  the  kind  of  girl  he  had  seen 
in  the  circles  of  seafaring  men. 

The  client  objected  and  Mr.  Reid, 
much  to  his  disgust,  had  to  substitute 
a  sweet  looking  debutante  for  his 
more  realistic  creation. 


Something  ^^91^ 
has  been  added! 


0!d  Gold  od. 

These  corrections  annoy  him  con¬ 
siderably  and  he  recently  told  his  big¬ 
gest  account  that  their  ads  caused  him 
too  much  trouble  and  he  would  draw 
no  more  of  them. 

That  particular  campaign  was  in 
full  force  and  going  fine,  and  the 
agency,  which  had  just  acquired  the 
account,  was  getting  piles  of  letters 
commending  the  ads,  and  particularly 
the  art  work. 

The  prospect  of  losing  their  star 
artist  precipitated  a  crisis  in  the  art 
department.  Mr.  Reid  had  given  no¬ 
tice  on  Thursday.  Friday  a  carload 
of  art  directors,  account  executives 
and  agency  big  shots  drove  out  to 
the  Reid  house  to  ask  the  artist  to 
reconsider. 

Mr.  Reid  ddmits  he  was  flattered  by 
such  attention.  Offered  more  leeway 
on  his  ideas  and  suggestions  if  he 
continued  his  pictures,  he  relented. 

Has  Attroctiva  Medal 

Before  Mr.  Reid  begins  a  picture  he 
calls  in  his  favorite  model,  an  attrac¬ 
tive  young  girl  from  a  nearby  town, 
and  takes  photographs  of  her  posing, 
in  the  nude  and  with  clothes,  in  the 
positions  specified  by  instructions 
from  the  agency. 

He  takes  the  pictures  in  his  attic, 
and  develops  them  in  the  dark  cor¬ 
ner  of  his  studio.  Then  he  sets  to 
work  on  his  rough  proofs,  using  the 
photographs  as  a  guide. 

He  always  uses  a  model  when  draw¬ 
ing  girls,  necessary,  he  says,  to  in¬ 
ject  the  proper  amount  of  sex  appeal. 
In  portraying  men,  models  are  not  so 
necessary  although,  when  he  has  a 
particularly  difficult  pose,  he  may  ask 
the  gardener  or  the  postman  or  any¬ 
one  else  handy,  to  strike  a  pose.  His 
cook’s  son,  recently  drafted  into  the 
army,  was  on  leave  when  Mr.  Reid 
was  doing  a  soldier  picture.  To  the 
cook’s  great  delight  he  asked  the  boy 
to  help  him  out  with  the  picture. 

“He  was  a  terrible  model,”  Mr.  Reid 
said,  “but  all  I  wanted  was  the  uni¬ 
form.” 

Mr.  Reid  makes  it  a  rule  not  to 
have  more  than  one  good  looking  per¬ 
son  to  a  picture.  He  believes  that  the 
boy  and  girl  should  not  both  be  good 
looking,  and  since  the  girl  must  al¬ 
ways  have  sex  appeal,  it’s  usually  the 
man  who  ends  up  with  the  homely 
visage. 

“Men  like  to  see  pictures  of  home¬ 
ly  looking  fellows  with  beautiful 
women,”  Mr.  Reid  says.  “It  gives 
them  hope.” 

Mr.  Reid  usually  gets  up  around 
nine  in  the  morning,  loafs  until  11, 
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then  works  steadily  until  lunch.  Jjl 
the  afternoon  he  is  back  at  the  dra».  { 
ing  board  until  about  five  when  Hi,  3 
Reid  comes  in  with  coffee.  After  sta. ' 
per  he  usually  gets  interested 
wife  and  children,  imtil,  suddej,  t 
realizing  how  much  work  he  has  kft  1 
he  plunges  into  it  again,  often  wotk- 1 
ing  into  the  wee  hours.  f 

The  only  time  he  gets  any 
pleasure  from  his  work  is  when  h, 
has  a  particularly  hot  idea  which  H 
knows  will  sell  without  alteratioa 
Otherwise,  as  he  explained  more  thu 
once,  he’d  rather  spend  his  time  vnh.  s 
ing  plays.  • 

Consultad  a  Psychologist 

During  the  dark  days  of  the  de- 
pression,  Mr.  Reid  turned  to  them, 
ventor’s  trade  in  hopes  of  increami 
his  income  and  taking  his  mindoj 
the  falling  market.  Among  the  in¬ 
ventions  which  he  credits  to  hini.fi{ 
are  an  ash  tray  that  empties  it«l( , 
when  a  cigarette  is  taken  from  mi ! 
attached  container;  an  apparatus,  lib 
an  adding  machine,  which  is  attadud  ^ 
to  the  telephone  so  that  you  can 
punch  out  the  cost  of  each  telephone 
call  and  compare  the  monthly  totals 
with  the  telephone  company’s  hill;  j 
and  a  contraption,  fastened  to  the  ta|)  { 
of  a  coffee  can,  which  regulates  the  | 
amount  of  coffee  for  each  cup.  i 

Mrs.  Reid  remarked  that  all  of  these  = 
inventions  have  since  been  patented 
— by  someone  else.  i 

Perhaps  one  reason  for  fiie  artist’s  { 
failure  as  an  inventor  was  that  at  the  ' 
point  in  his  career  he  began  con-  j 
suiting  a  professional  psycholofist  > 
The  mind  doctor  suggested  that  Mr  j 
Reid  forget  his  inventions  and  coo-  t 
centrate  on  his  work.  The  advice  was 
effective  and  shortly  afterwards  Mr  I 
Reid  sold  his  first  front  cover  design 
to  Collier’s — a  sale  he  had  been  work-  v 
ing  for  ever  since  the  days  in  the 
Mills  Hotel. 

Since  this  initial  success  the  artist 
has  been  a  regular  contributor  to  hotii 
the  Collier  covers  and  the  illustra- 
tioirs  for  the  fiction  stories.  He  has 
illustrated  all  of  Damon  Runyon's 
stories  although  he  has  never  met  him 

After  lunch  we  went  for  a  walk  and 
before  turning  back  Mr.  Reid  was 
persuaded  to  say  a  few  more  vmrds 
about  his  work.  j 

Not  Too  Sorieos  ! 

“If  my  stuff  is  any  good  at  all  it's  | 
because  I  don’t  take  it  seriously,”  ht ' 
said.  “I  concentrate  on  the  idea  b^  | 
hind  the  ad  instead  of  striving  lot  i 
artistic  perfection.  In  my  opinion  to  i 
many  commercial  artists  cling  to  the  1 
idea  that  they  are  great  painten 
They  strive  for  artistic  perfection  it 
commercial  work  where  perfection* 
not  needed.  And  in  so  doing  tiitv 
often  ovprlook  the  principal  functiot 
of  commercial  art,  which  is  to  illus¬ 
trate  the  point  of  the  advertisemal 

“I’m  not  a  serious  artist,”  he  de¬ 
clared  emphatically.  “I’m  fundamo- 
tally  a  playwright.  Let’s  go  back  ti 
the  house  and  get  some  cerffee  odp 
talk  about  the  theatre.” 

MONOGRAPH  ON  ADV.  i 

Herbert  H.  Smith,  for  15  ^  i 
in  charge  of  copy  in  the  educations  r 
department  of  N.  W.  Ayer  &  Son,  Inc- 
Philadelphia,  has  written  a  monogr^ 
on  advertising  containing  factual  in¬ 
formation  on  qualifications  and  train¬ 
ing  needed  for  advertising,  analy* 
of  employment  opportunities,  chance 
for  advancement,  remuneration,  etc. 

BUSINESS  SERIES 

The  New  York  World-Telegt»  ^ 
Monday  began  publication  of  a  se^ 
by  Frank  J.  Williams  on  “how 
small  manufacturer  is  faring  in  ® 
defense  program.” 
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Schulman  Covers  Iceland 
For  All  Picture  Services 

By  JACK  PMCE 

from  a  photographic  viewpoint,  means  that  newspapers  receiving  news 


photographic  department,  has  resigned  N  Y  Procc 

effective  Sept.  1.  Photographer  Green,  .  *  ’ 

with  Mrs.  Green,  is  operator  of  the  IdontillCCEtlOIl  LoW 
restaurant  concession  at  Fort  Worth’s  Albanv  N  Y  Aim  Pi- 


restaurant  concession  at  tort  Worths  Albany,  N.  Y.,  Aug.  25— A  law  pro¬ 
busy  municipal  airport  and  Ae  ex-  viding  for  identification  credentials 
panding  business  requires  his  time,  for  newspaper  reporters  and  photog- 

raphers  is  sought  by  police  authorities 

Camera  Knights  prot^t  them  in  living  up  to  the 

- - -  terms  of  the  new  law  which  makes 


Sammy  Schulman,  International  photos  over  the  Sound-Photo  system  MURRAY  BECKER,  Associated  Press  interference  with  press  representa- 
News  Photos  staff  cameraman,  is  a  will  continue  to  receive  their  pictures  photographer  who  has  covered  vir-  fives  a  criminal  offense, 
lucky  fellow.  He  was  the  only  news-  at  appointed  hours.  tually  every  notable  event  in  the  As  chairman  of  the  legislative  corn- 

paper  photographer  selected  to  cover  We  were  informed  that  it  has  taken  country  since  mittee  of  the  State  Association  of 

the  picture  story  of  the  American  at  least  six  months  to  perfect  the  de-  1929,  believes  a 
troops  in  Iceland.  As  this  edition  tails  in  preparing  the  leased-wire  ser-  good  news  pho- 
comes  off  the  presses,  Sammy  will  be  vice  and  that  more  key  cities  will  be  tographer  is  born 
leaving  his  ship  to  start  on  the  big  added  to  the  chain  within  a  short  time,  a  good  news  pho- 
slory  of  the  year.  In  addition  to  this  announcement,  tographer.  “A 

Ever  since  the  news  of  the  landing  King  Features  Syndicate,  Inc.,  has  photographer,” 
of  our  troops  in  Iceland  was  made  informed  us  that  a  new  feature  picture  says  Becker  “can 
public,  there  has  been  a  continuous  service  has  been  developed.  It  is  learn  well  all  of 
stream  of  requests  from  all  picture  called  the  INP  By-line  Picture  Service  thefundamen- 
agencies  and  syndicates  for  permission  and  is  edited  by  Emey  C.  Prince.  tals,  but  still  fall 


story  of  the  year.  In  addition  to  this  announcement. 

Ever  since  the  news  of  the  landing  King  Features  Syndicate,  Inc.,  has 
of  our  troops  in  Iceland  was  made  informed  us  that  a  new  feature  picture 


to  send  their  cameramen  to  that  loca¬ 
tion,  and  all  were  turned  down.  Sud- 


Wide  World  Switch 


tals,  but  still  fall 
far  short  of  good 
news  photogra- 


permitted  to  cover  this  assignment. 

To  Cover  for  All 


As  chairman  of  the  legislative  com¬ 
mittee  of  the  State  Association  of 
Chiefs  of  Police,  Chief  Inspector  Al¬ 
bert  B.  Moore  of  the  State  Police  in¬ 
dicated  in  a  formal  report  last  week 
he  would  try  again  in  the  1942  ses¬ 
sion  of  the  Legislature  to  have  Sena¬ 
tor  Walter  Mahoney’s  press  identifi¬ 
cation  system  enact^  into  law.  The 
bill  failed  of  passage  last  winter. 

Chief  Moore  said  the  bill,  or  one 
similar  to  it,  should  be  enacted  so 
that  police  officers  “may  not  be  placed 
in  a  dangerous  x>osition  in  connection 
with  newspaper  men.” 

Referring  to  the  Penal  Code  which 
makes  interference  with  a  reporter 


denly  an  announcement  was  published  WHEN  the  Associated  Press  took  over  phy  —  if  it  isn’t  _ _ r-r—  _ 

to  the  effect  that  American  newspaper  the  Times  Wide  World  Photos,  not  in  him  .  .  .  bom  Murray  Becker  Referring  to  the  Penal  Code  which 

reporters  and  cameramen^  would  be  a  minute  was  lost  in  the  transition,  there!”  makes  interference  with  a  reporter 

permitted  to  cover  this  assignment.  Men  and  materials  were  moved  over  Becker’s  record  shows  he  speaks  or  photographer  subject  to  a  third  de- 

To  Cover  for  All  eight  city  blocks  to  new  quarters  in  with  authority.  For  AP,  he  has  cov-  gree  assault  prosecution.  Chief  Moore 

Just  as  suddenly,  news  came  from  the  Associated  Press  Building  and  ered  all  World  Series  and  outstand-  said:  “If  we  are  to  obey  that  statute, 
the  White  House  to  Sammy  Schulman,  were  at  work  immediately.  Fifty  ing  football  games  since  1929;  all  big  then  certainly  those  coming  imder  its 

that  he  had  been  selected  to  cover  the  members  of  the  Wide  World  staff  were  floods,  including  the  one  in  Kentucky,  protection  should  be  able  to  properly 
Iceland  story  but  that  he  was  to  cover  given  relatively  the  same  positions  and  all  other  big  catastrophes,  includ-  identify  themselves  to  us.” 
the  assignment  for  all  the  major  syn-  with  the  new  organization.  Many  ing  the  1937  Hindenburg  explosion.  Senator  Mahoney’s  plan  would  re- 

dicates.  He  was  only  given  a  few  members  of  the  AP  pitched  in  and  Those  Hindenburg  pictures  were  so  quire  newspapermen  to  obtain  official 
hours  notice  to  be  ready  for  the  sail-  helped  during  the  early  hours  of  the  sensational  and  so  widely  used  identification  cards  from  state  or  local 


ing  and  we  learned  that  he  made  the  new  operations. 

...  _ _  *  O _ a1 _ 


throughout  the  country  that  the  AP  police  officials,  upon  certification  of 


grade  with  time  to  spare.  His  port  of  Some  of  those  retained  by  the  AP  gave  him  a  $500  bonus.  He  has  won  their  publishers. 


embarkation  and  the  name  of  the  to  carry  on  with  the  Wide  World  several  prizes  for  his  pictures, 
ship  were  kept  a  secret  but  one  of  the  Photos  are:  Leo  Solomon,  who  was  Born  Feb.  6,  1909,  in  Brooklyn. 
INP  executives  told  us  that  when  he  with  the  organization  since  1919,  and  Becker  learned  photography  the  hard 


ILL.  PRESS  MEETING 

The  76th  annual  fall  meeting  of  the 


offered  to  present  Sammy  with  a  book  who^  has  been  named  desk  editor;  way — by  himself,  trial  and  error.  He  Illinois  Press  Association  and  Jour- 

to  while  away  his  hours  at  sea,  Sammy  Lewis  A.  Head,  George  J.  Hummel,  started  off  in  New  York  as  office  boy  nalism  Conference  of  the  School  of 

informed  him  that  he  could  not  accept  Charles  A.  Simons,  Joseph  Taddeo,  for  the  late  Charles  Tebbs  of  the  Star  Journalism  of  the  University  of  Dli- 

the  offer.  It  appears  that  Sammy  had  Aaron  J.  Erickson,  Howard  Flynn,  Engraving  Company.  In  1922,  he  went  nois  will  be  held  in  the  new  mini 

time  to  inspect  his  accommodation  first  Thomas  J.  Hughes,  and  Ralph  Ober,  to  work  in  the  photo  department  of  the  Union  Building,  Urbana,  Oct.  16-18. 
and  reoorted  that  there  was  not  also  desk  editors.  New  York  Journal- American  as  office 

enough  room  for  him  to  open  the  book  New  York  City  photographers  to  be  boy.  During  the  next  eight  years,  he 

and  stay  in  his  quarters  at  the  same  retained  were  Robert  Kradin,  Carl  D.  worked  off  and  on  for  the  American 

time.  Nesonsohn,  Mathew  Zimmerman,  and  was  photographer  for  the  Albany 

Sammy’s  trip  will  require  eight  days  Charles  K.  Lucas  and  Robert  A.  (N.  Y.)  rimes-Unio?i  four  months.  He  B  B 


each  way  and  he  will  remain  in  Ice-  Wands.  The  Boston  staff  consisting  of  joined  AP’s  staff  of  photographers  in 
land  for  another  eight  days.  He  has  photographer  George  Hill  and  assist-  September,  1929,  and  his  first  big  as- 
a  hard  job  ahead  because  he  must  ants  Howard  R.  Cooley  and  Fred  R.  signment  was  the  World  Series  the 
shoot  enough  negatives  to  keep  all  the  Hopkins  was  kept  intact.  Charles  very  next  month.  He  has  been  shoot- 
services  happy.  This  means  working  Wilk,  staff  photographer  in  Cleveland  ing  big  stuff  for  AP  ever  since, 
practically  day  and  night.  As  there  was  also  retained.  In  other  parts  of  Becker  married  a  model  12  years 
are  no  facilities  for  speedy  transmis-  the  country.  Wide  World  Photos  staff  ago,  and  they  have  a  two-year-old 
sion  to  the  states  it  will  be  necessary  photographers  to  be  kept  in  action  daughter,  Joan, 
for  him  to  bring  back  all  his  exposures  were  Albert  Haut  of  Detroit,  G.  Brown  ______  — 

for  processing.  The  major  syndicates  Roberts  of  Miami,  Don  A.  Brinn,  Rob-  WHITE  FOR  LOOK 
participating  in  this  expedition  have  ert  H.  Bell  and  Ellis  R.  Bosworth  of  Five  well-known  members  of  the 
agreed  to  pool  the  expense  and  all  Los  Angeles,  Sam  Meyers  of  Phila-  Fourth  Estate  are  featured  in  the 
will  share  alike  the  pictures  he  brings  delphia,  Joseph  J.  Rosenthal  of  San  Sept.  9  issue  of  Look  magazine.  They 
back.  All  photos  will  be  released  Francisco,  Grant  McDonald  of  Seattle,  include  Hallett  Abend,  former 


simultaneously.  ond  John  Jamieson,  Byron  H.  R< 

No  fear  has  been  expressed  as  to  the  William  J.  Smith,  of  Washington 
results  of  Sammy’s  coverage  because  _  . 

he  is  a  thoroughly  experienced  pho- 

tographer  with  many  important  as-  P 

signments  to  his  credit.  He  has  cov-  Worth  (Tex.)  Star-Telt 

ered  revolutions  and  wars  and  is  one  . 

of  the  veterans  of  foreign  conflicts 

from  the  Mediterranean  to  the  tip  of  jjpBBBKjBBBBiBi^BMi^ 

Finland.  Incidentally,  we  were  in-  . 

formed  that  there  was  only  room  for 

one  photographer  for  this  trip  and 

evidently  Sammy  was  the  right  size 

for  it.  Surely,  we  all  wish  him  the 

best  of  luck.  C  lA/  C  D  AVPRI 


and  John  Jamieson,  Byron  H.  Rollins,  correspondent  of  the  New  York  Times; 
William  J.  Smith,  of  Washington.  Raymond  Clapper,  United  Features 

_  _  .  Syndicate  columnist;  Low,  the  famous 


British  cartoonist;  George  Kirksey, 


D.  B.  GREEN,  veteran  head  of  the  United  Press  sports  columnist,  and 
Fort  Worth  (Tex.)  Star-Telegram  Carlisle  Bargeron,  Washington  writer. 


New  Wire  Program 

THE  INP  announces  that  a  new  pro¬ 
gram  for  wire  transmission  of  news 
photos  has  been  established  in  seven 
key  cities  and  that  a  24-hour  service 
will  be  maintained  between  these 
points.  Before  inaugurating  this 
round-the-clock  operation,  all  staffs 
were  augmented  to  provide  for  the  ex¬ 
panded  coverage. 

All  other  bureaus  in  the  INP  net¬ 
work  will  also  step  up  their  activities. 
Time-spots  in  those  cities  outside  the 
new  hook-up  will  be  kept  in  accord¬ 
ance  with  present  schedule.  This 
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Time  Saved 

^  by  Good  First  Costs 

►J  Many  a  schedule  is  made 
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^  have  been  met  with  the 

trl  handicap  of  throwing  back 
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Agar  Urges  U.  S. 
To  Enter  War 
Against  Germany 

Sees  Such  a  Step 
Lifting  Morale  of 
Downtrodden  Peoples 

Herbert  Agar,  editor  of  the  Louis¬ 
ville  (Ky.)  Courier- Journal,  who  long 
has  advocated  in  the  Courier-Journal 
and  from  public 
platforms  active 
American  inter¬ 
vention  in  the 
war,  returned 
this  week  from 
a  two-weeks’ 
stay  in  London 
with  the  asser¬ 
tion  that  “Am¬ 
erica  should  go 
into  the  war 
now.” 

Mr.  Agar,  a 
member  of  the 
executive  com¬ 
mittee  of  the  Fight  For  Fredom,  Inc., 
said  his  stay  in  England  had  convinced 
him  that  his  stand  is  the  right  one. 
He  said  he  had  gone  to  England  to 
get  close  enough  to  the  scene  to  de¬ 
termine  for  himself  whether  his  in¬ 
terventionist  beliefs  were  correct. 

Aaswars  Critics 

Replying  to  critics  who  have  called 
him  a  “warmonger”  and  the  Fight  For 
Freedom  Committee  a  “warmongering 
committee,”  the  Kentucky  editor  said: 
“I  went  over  to  reassure  myself  that 
in  ‘warmongering’  we  are  on  the  right 
path.  I  decided  we  are  right.  I  be¬ 
lieve  even  more  firmly  than  before, 
if  that  is  possible,  that  our  policy  of 
intervention  is  right.  I  think  we 
should  enter  the  war.” 

Mr.  Agar  said  our  entrance  into 
the  war  would  have  a  terriffic  effect 
on  world  morale.  It  would  bring  hope 
to  those  nations  now  fighting  Hitler, 
he  pointed  out,  and  would  serve  no¬ 
tice  on  the  Germans,  many  of  whom 
still  retain  memories  of  the  invinci¬ 
bility  of  the  U.  S.  in  the  last  war, 
that  they  are  fighting  a  lost  cause. 

“The  simple  fact  that  Hitler  doesn’t 
want  us  in  the  war  is  reason  enough 
why  we  should  enter,”  Mr.  Agar  re¬ 
marked.  “He  has  stood  for  a  lot  from 
us  and  he  will  stand  for  more  just 
as  long  as  we  stay  out  of  the  conflict. 
He  knows  his  game  is  up  if  we  go  in.” 

Mr.  Agar  criticized  President  Roose¬ 
velt  for  “failing  to  lead  us  in  this 
crisis.”  He  said  the  U.  S.  today  finds 
itself  in  the  peculiar  position  of  having 
to  lead  its  Chief  Elxecutive  “along  the 
right  path.”  He  said  he  is  gratified 
by  the  response  the  American  people 
have  given  to  the  Fight  For  Freedwn 
work. 

U.  S.  Prodactioa  Lags 

American  arms  production  also  can 
be  stepped  up.  Mr.  Agar  believes. 
“We  are  doing  a  left-handed  job  in 
this  resi)ect,”  he  continued,  “and  doing 
it  very  well.  But  it’s  not  enough. 
We’ve  got  to  use  both  hands,  and  we 
won’t  until  we  are  actually  in  the 
war.” 

President  Roosevelt,  he  continued, 
is  “living  in  a  dream  world  if  he 
thinks  that  America  will  have  any¬ 
thing  to  say  at  a  peace  conference 
if  the  Allies  win  the  war.  If  we  don’t 
fight,  what  right  have  we  to  expect 
to  participate  in  any  peace?  It  will 
be  Poland,  Czechoslovakia,  Norway 
and  the  other  nations  that  have  fallen 
before  Hitler  who  will  dictate  the 
peace.  We  will  have  nothing  to  say.” 

Mr.  Agar,  who  returned  to  New 
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York  Aug.  26  aboard  a  Pan  American 
Airways  Clipper,  said  he  is  devoting 
half  of  his  time  to  work  with  the  Fight 
For  Freedom  Committee.  As  other 
members  of  the  executive  committee, 
Mr.  Agar  serves  Fight  For  Freedom 
without  pay. 

■ 

Senate  Committee 
Rejects  Radio, 
Billboard  Tax 

Washington,  D.  C.,  Aug.  28 — Re¬ 
jecting  the  principle  of  taxing  adver¬ 
tising,  the  ^nate  Finance  Committee 
has  eliminated  from  the  pending  reve¬ 
nue  act  House- approved  levies  on 
radio  time  sales  but  may  propose 
“franchise  taxes”  as  a  substitute. 

The  intensive  drive  made  by  the 
radio  industry,  supported  by  Chair¬ 
man  James  L.  Fly  of  Federal  Com¬ 
munications  Committee,  who  said  the 
House  proposal  might  pave  the  way 
for  taxes  on  newspaper  advertising, 
succeeded  in  gaining  a  “moral  vic¬ 
tory.”  There  was  more  than  a  like¬ 
lihood  that  the  broadcast  industry 
will  be  called  upon  to  pay  a  tax  for 
the  privilege  of  using  the  airwaves, 
and  the  designation  “franchise  tax” 
hints  a  permanence  not  found  in  bi¬ 
ennial  revenue  act  provisions. 

Senators  Prentiss  Brown  of  Michi¬ 
gan,  and  John  A.  Danaher  of  Con¬ 
necticut,  have  been  appointed  a  sub¬ 
committee  to  work  with  departmental 
fiscal  experts  in  developing  the  fran¬ 
chise  feature.  It  was  not  certain 
whether  their  findings  would  be  avail¬ 
able  in  time  to  be  included  in  the 
new  tax  bill. 

House  acceptance  of  the  Senate’s 
action  on  broadcast  taxes  is  necessary 
to  its  adoption. 

The  Senate  Committee’s  rejection  of 
the  House-approved  tax  on  outdoor 
advertising,  which  would  have  yielded 
$1,700,000  annually,  is  expected  to 
have  quick  approval  in  the  lower 
chamber. 

Corrects  Error 
Four  Years  Old 

A  correction  of  an  error  four  years 
old  was  published  by  the  Fort  Worth 
(Tex.)  Star-Telegram  in  its  after¬ 
noon  edition  of  August  26. 

The  error  occurred  in  cutlines  un¬ 
der  the  published  sketch  of  a  church 
proposed  at  the  time  for  construction 
in  Brownfield,  Tex.  ’The  cutlines 
identified  the  church  as  a  “new 
Brownfield  church”  whereas  in  fact 
the  church  was  only  proposed.  The 
pastor  of  the  church  agreed  at  the 
time  of  the  publication  that  he  would 
wait  for  the  correction  until  it  be¬ 
came  evident  that  the  mistake  had 
been  harmful  to  him. 

The  correction  explained  that  the 
pastor  had  nothing  to  do  with  the 
presentation  of  the  photo  to  the  news¬ 
paper,  or  with  the  writing  of  the  cut- 
lines.  He  explained  that  building  of 
the  church  was  a  part  of  his  responsi¬ 
bility  and  that  the  wording  of  the  cut¬ 
lines  had  been  to  some  extent  damag¬ 
ing. 


Bans  Interference 
With  Newsmen 

San  Francisco,  Aug.  28 — Interfer¬ 
ence  with  newspaper  cameramen  and 
reporters  at  accident  scenes  was  for¬ 
bidden  Moffet  Field  Air  Corps  per¬ 
sonnel  today  in  an  order  signed  by 
Colonel  G.  L.  Usher,  commanding 
officer.  ’The  order,  which  specified 
that  medical  corps  personnel  at  acci¬ 
dents  would  “devote  activities  solely 
to  care  of  injured,”  came  after  an 
Oakland  (Cal.)  Tribune  cameraman 
and  army  men  clashed  at  a  Lookout 
Mountain  airplane  crackup  scene. 

Alfred  P,  Reck,  Tribune  city  editor, 
arriving  at  the  crash  scene  to  investi¬ 
gate  why  pictures  were  not  available 
for  the  Tribune’s  final  night  edition, 
protested  vigorously  on  behalf  of  the 
cameraman.  An  investigation  fol¬ 
lowed  and  today  Col.  Usher  issued 
the  new  instructions  regulating  pro¬ 
cedure  at  the  time  of  a  crash. 

The  order  specified  guards  would 
safeguard  property  at  crash  scenes, 
but  that  “no  person  will  attempt  to 
interfere  in  any  way  with  representa¬ 
tives  of  press  or  photographers,”  at 
the  Lookout  Mountain  crash. 

Keith  Denison,  ’Tribune  camera¬ 
man,  tangled  with  a  sergeant,  observ¬ 
ers  reported.  Denison’s  camera  was 
seized  when  a  second  soldier  went 
to  the  sergeant’s  aid,  but  was  restored 
on  arrival  of  commissioned  officers. 
Following  Reek’s  vigorous  protest  at 
the  scene,  an  informal  army  investi¬ 
gation  was  ordered. 

NANA  FIRST  ON  STORY 

A  North  American  Newspaper  Alli¬ 
ance  story  from  Montreal  last  week 
printed  in  New  York  Aug.  20  revealed 
that  Canada’s  Prime  Minister  Mac¬ 
kenzie  King  had  left  by  bomber  for 
England  to  confer  with  Churchill. 
After  publication  the  story  was  pro¬ 
vided  to  Canadian  newspapers  by  the 
Canadian  Press  credited  to  NANA  un¬ 
der  a  New  York  dateline  and  passed 
by  Canadian  censors.  Canadian  pa¬ 
pers  were  not  permitted  to  print  any 
story  on  the  flight  under  Canadian 
dateline  until  after  King  had  arrived 
safely.  A  press  censor  spokesman 
said  an  inquiry  was  being  made  as  to 
the  origin  of  the  story. 

OPM  CALLS  UNIONS 

Washington,  D.  C.,  Aug.  28 — Asso¬ 
ciate  Director  General  Sidney  Hill¬ 
man  of  OPM  today  invited  17  rep¬ 
resentatives  of  AFL  unions  in  the  pa¬ 
per  and  pulp  industry  to  meet  here 
Sept.  4  to  discuss  problems  arising 
from  curtailment  of  materials  used  in 
the  industry.  New  machines  and 
metal  for  repairs,  reduced  supplies  of 
chlorine,  shortages  of  lead,  copper 
and  zinc  in  the  printing  industry,  are 
the  main  problems  to  be  discussed. 

emUN  JOINS  SPECTOR 

Bernard  Cirlin,  managing  editor  of 
Research  Abstracts,  has  joined  the  re¬ 
search  department,  Raymond  Spector 
Company,  New  York.  Mr.  Cirlin  was 
formerly  with  the  Opinion  Research 
Corporation.  He  continues  his  affilia¬ 
tion  with  Research  Abstracts. 


SNPA  MECHANICAL  CONFERENCE  IN  LOUISVILLE 

THE  Fifth  Annual  Mechanical  Conference  of  the  Southern  Newspaper 
Publishers  Association,  Eastern  Division,  at  the  Brown  Hotel,  Louis- 
\tille,  Ky.,  Sept.  1-2,  will  have  Claude  L.  Baker,  New  Orleans  (La.)  Times- 
Picayune  and  States,  as  general  chairman,  with  C.  Frank  Mann,  Louisville 
Courier-Journal  and  Times,  as  local  chairman.  Topic  leaders  will  be  Harry 
Wilson,  stereotype  foreman,  Birmingham  (Ala.)  News;  L.  M.  Phelps,  press¬ 
room  foreman,  Charlotte  (N.  C.)  News;  R.  J.  Walker,  foreman,  engraving 
department,  Atlanta  (Ga.)  Constitution;  L.  C.  Penry,  composing  room  super¬ 
intendent,  Greensboro  (N.  C.)  News-Record.  Mayor  Scholtz  is  scheduled  to 
extend  a  welcome  for  Louisville,  and  Mark  Ethridge,  general  manager,  Louis¬ 
ville  Courier-Journal  and  Times,  will  make  the  opening  Conference  address. 


D.  E.  Robinson  ^ 

Succeeds  Coutant  p 

At  Pedlar  &  Ryan  j 

Coutant  Resigns  to  Go  Into  i 
Private  Practice  in  ^ 

Research  and  Marketing 

ir 

Frank  R.  Coutant,  vice-president  pi 

and  director  of  research  and  market-  G 
ing  at  Pedlar  &  Ryan,  New  York  ad-  C 
vertising  agency,  h^  resigned  to  a 

enter  private  practice  in  research  and  ^ 

marketing  and  will  be  succeeded  by 
D.  E.  Robinson,  general  manager  d  j, 
the  Federal  Advertising  Agency.  The  c 

resignation  is  effective  Oct.  1.  jj 

Mr.  Robinson  is  chairman  of  tl» 

New  York  Council  of  the  Americ«  ^ 

Association  of  Advertising  Agenciei,  „ 

member  of  the  Technical  Advisoty  j] 

Committee  of  the  Advertising  Re-  q 

search  Foundation  and  lecturer  on 
advertising  research  at  Columbia 
University. 


Mr.  Coutant  established  the  researdi  ^ 

department  at  Young  &  Rubicam  in 
the  20’s.  In  1932  he  established  hk  ^ 

own  business,  known  as  the  Frank  R  ^ 

Coutant  Marketing  Service,  counsel-  f 

ors  to  advertisers  and  agencies.  He  ^ 

went  to  Pedlar  &  Ryan  in  1933.  J 

After  a  period  with  Standard  OO  ^ 

he  taught  salesmanship  and  market-  ‘ 


ing  at  the  old  Sheldon  School  of  Busi¬ 
ness  Science  in  Libertyville,  Ill.  He 
had  two  other  jobs  in  advertising  be¬ 
fore  he  joined  Young  &  Rubicam.  He 
was  advertising  manager  of  a  gao- 
eral  wholesale  house  in  Edmonton.  In 
1919  he  joined  the  copy  department  of 
N.  W.  Ayer  in  Philadelphia.  He 
worked  with  Ayer  for  six  years. 

He  was  the  first  president  of  the 
American  Marketing  Association,  and  i) 
is  also  a  member  of  the  Market  Rt-  i 
search  Council  of  N.  Y.,  and  the  Copy 
Research  Council.  He  is  also  a  mem¬ 
ber  of  the  research  committee  of  the 
American  Association  of  Advertising 
Agencies. 

■ 

First  Dress  Institute  i 
Ads  Appear 

Featuring  as  its  theme  the  five-dreso 
wardrobe  for  women,  “who  want  that 
New  York  look,”  first  consumer  copy 
in  the  $1,000,000  national  advertising 
campaign  of  the  New  York  Dress  In¬ 
stitute  made  its  appearance  Aug.  27. 
The  initial  advertisement  pictures  and 
quotes  Mrs.  W.  Palmer  Dixon  of  400 
Park  Avenue  on  the  choosing  of 
“striking  Fall  New  York  creations." 

It  appears  in  the  September  issue  (rf 
Vogue  Magazine. 

’I^e  same  advertisement  will  appear 
in  the  Sept.  1  issue  of  Harper’s  Bazaax, 
and  in  adapted  form  in  the  October 
issue  of  Good  Housekeeping  Magazine, 
according  to  the  J.  Walter  TTiompson 
Company,  which  is  handing  the  ac¬ 
count  Full  page  black  and  white  in¬ 
sertions  are  being  used.  g 

In  September,  full  pages  will  also 
appear  in  Life  and  the  New  Yorker. 

In  October,  in  addition  to  Good  House¬ 
keeping,  similar  full-page,  black  and 
white  ads  will  appear  in  the  Ladies 
Home  Journal,  McCall’s  and  Woman’s 
Home  Companion. 

An  extensive  newspaper  schedule, 
including  daily  and  Sunday  newspa¬ 
pers  and  Sunday  supplements,  is  being 
planned,  but  final  details  have  not 
been  completed. 

■ 

50th  YEAR  WITH  TRIBUNE 

George  E.  Nelis,  a  Chicago  Tribune 
proofreader,  recently  began  his  50th  , 
year  of  service  in  the  ’Tribune  com¬ 
posing  room.  Nelis,  who  is  67  years 
old.  started  work  Aug.  20.  1892. 
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(This  column  is  dedicated  to  the 
editors,  serving  as  a  suggestion  me¬ 
dium  for  fresh  treatment  of  news. 
City  editors  may  find  herein  ideas  for 
stunts,  unusual  picture  and  headline 
treatment.  News  men  are  invited  to 
contribute  their  brain  children.  One 
dollar  will  be  paid  for  each  contribu¬ 
tion.  No  material  will  be  returned.) 

Neighbor  Feature 

A  REXjiULAR  feature  of  the  Cheyenne 
Wyoming  Eagle  is  a  “Know  Your 
Neighbor”  column  which  contains  a 
biography  and  one-column  picture  of 
some  Cheyenne  business  or  profes¬ 
sional  man  or  woman,  or  of  a  well- 
known  old-timer  or  town  character. 
Not  only  is  it  a  popular  current  fea¬ 
ture,  it  also  has  provided  invaluable 
morgue  material. 

Print  Edition  Times 
CARL  PETERSON  of  Chicago  sug¬ 
gests:  “As  proof  that  the  circulation 
department  works  hard  and  the  news 
is  the  latest,  why  shouldn’t  the  big 
city  papers  with  many  editions  put 
in  the  time  the  edition  was  printed. 
They  date  bread  and  coffee  now, 
don’t  they?” 

Army  Aid 

THE  Fort  Worth  (Tex.)  Press  is  out 
to  see  that  the  boys  in  the  training 
camps  and  on  maneuvers  are  not  for¬ 
gotten  by  the  homefolks.  In  a  page 
one  feature  Aug.  23,  the  Press  used  a 
layout  of  soldiers  on  maneuvers  and 
in  camps  and  in  a  story  pointed  to  the 
jobs  that  these  boys  are  doing. 

The  story  finished  with  an  appeal 
to  do  something  for  the  boys  to  make 
their  stay  in  camp  and  in  the  field 
a  little  more  enjoyable.  A  box  sug¬ 
gested  that  readers  who  are  doing 
things  for  the  soldiers  tell  the  Press 
about  it  so  that  other  readers  might 
be  prompted  to  do  likewise. 


Auto  Notes  Column 
AN  AUTOMOBILE  column  with  a 
difference  has  been  launched  by  the 
Aft.  Clemens  (Mich.)  Daily  Monitor. 
The  column,  “Gassing  Along  Motor 
Row”  does  not  mention  national  auto¬ 
mobile  publicity,  but  confines  itself 
solely  to  gossip  concerning  the  hap¬ 
penings  of  the  local  automobile  deal¬ 
ers,  their  salesmen  and  their  service¬ 
men.  It  is  utterly  devoid  of  advertis¬ 
ing  tie-ups  and  is  designed  to  acquaint 
the  driving  public  indirectly  with  news 
concerning  the  Detroit  area’s  greatest 
industry.  Items  concerning  fishing 
trips  by  sales  managers  or  dealers,  or 
visits  to  factory  pre-views,  or  notes 
about  local  business  conditions  are 
carried  in  the  column,  which  appears 
weekly. 

How  They  Vote 

UNDEIR  the  heading  of,  “How  Your 
Congressman  Cast  His  Vote  Last 
Week,”  the  Philadelphia  Inquirer 
every  Monday  examines  the  voting 
activities  of  ^nators  and  Congress¬ 
men  from  Pennsylvania,  New  Jersey 
and  Delaware.  The  feature  attracts 
steady  reader  interest. 

Today's  Chuckle 

AS  A  brightener  on  the  front  page 
the  Cheyenne  Wyoming  State  Trib¬ 
une  each  day  carries  the  day’s  most 
humorous  brief  item — either  local  or 
off  the  wire — under  the  boxed  heading 
“Today’s  Chuckle.”  The  “Chuckle” 
is  limited  to  a  maximum  of  about  four 
inches. 


EDITOR  &  PUBLISHEf, 


Puzzle  Answer  Vendor 
Enjoined  by  Court 


People  who  enter  puzzle  prize  con¬ 
tests  were  held  last  week  to  enter 
contractual  relationships  with  the  con¬ 
test  managers,  in  a  ruling  handed 
down  by  Federal  Judge  Simon  H. 
Rifkind  in  New  York.  The  court 
granted  a  temporary  injunction  or¬ 
dering  Jules  Leopold  of  the  Puzzlers 
Research  Bureau  to  stop  selling  solu¬ 
tions  to  puzzles  published  in  the  Phila¬ 
delphia  Record. 

Judge  Rifkind  found  that  con¬ 
testants,  in  submitting  their  entries, 
signify  their  acceptance  of  the  rules 
and  conditions  laid  down  by  the  opera¬ 
tors  of  the  contest.  Those  who  offer 
for  sale  the  answers  to  the  puzzles 
induce  a  “breach  of  contract”  and 
improperly  interfere  with  the  busi¬ 
ness  of  running  the  contest,  he  said. 
The  newspaper  has  brought  suit  for 
a  permanent  injunction,  which  is  to  be 
decided  at  a  trial. 

A  similar  case,  against  Morris  Wein¬ 
stein  doing  business  as  Ellis  Earle  has 
been  argued  before  Judge  Rifkind 
and  his  decision  is  expected  soon. 

The  Record’s  counsel  were  Lewis 
Ginsburg,  of  New  York,  and  Fox, 
Rothschild,  O’Brien  &  Frankel,  of 
Philadelphia. 

On  Aug.  23,  Federal  Judge  Conger 
of  the  same  Court,  supported  Judge 
Rif  kind’s  decision  by  granting  an  in¬ 
junction  pendente  lite  in  a  similar 
suit  brought  by  the  Los  Angeles  Daily 
News  against  persons  attempting  to 
sell  alleged  answers  for  a  current 
contest. 


Media  Men  Praise 
E.  6t  P.  Survey 

Continued  from  page  5 


not  previously  have  available.  Inas¬ 
much  as  we  in  this  business  some¬ 
times  work  after  hours,  I  wonder  if 
it  would  be  possible  to  secure  another 
copy  for  me  to  keep  at  home  for 
ready  reference. 


A.  E.  FRIFIELD 

Assistant  media  director,  Lord  & 
Thomas,  Chicago 

Please  accept  our  thanks  and  con¬ 
gratulations  for  a  valuable  contribu¬ 
tion  so  ably  presented  in  your  Aug.  23 
special  supplement.  Your  correla¬ 
tion  of  newspaper  circulations  with 
the  new  census  groupings  of  140  met¬ 
ropolitan  districts  will,  we  believe, 
help  establish  a  new  and  better  mea¬ 
surement  of  circulation  coverage  for 
media  analysis. 


Foreign  Press  Corps 
Purges  6  Members 


The  Association  of  Foreign  Press 
Correspondents  in  the  United  States 
had  another  purge  recently  and 
dropped  six  individuals  who  had 
formerly  been  active  or  associate 
members.  The  Association  in  two 
years  has  rid  its  roles  of  83  persons 
as  “not  eligible  for  membership.” 

At  the  same  time  11  active  members 
were  transferred  to  the  associate 
classification.  They  are  former  cor¬ 
respondents  whose  present  work  does 
not  justify  active  membership. 

Action  was  taken  by  the  executive 
committee  under  a  rule  incorporated 
into  the  by-laws  last  year  that  “the 
executive  committee  at  least  once  each 
year  shall  check  the  roster  of  active 
and  associate  members  to  ascertain 
if  any  such  members,  by  change  of 
occupation,  by  reason  of  unprofes¬ 
sional  conduct,  or  in  any  other  manner 
shall  have  ceased  to  be  eligible  for 
active  or  associate  membership.” 


media  departments  of  this  agenn 
shows  them  unanimous  in  their  af 
proval  of  the  new  survey  of  ]| 
metropolitan  districts  as  compiled  k 
Editor  &  Publisher.  The  included 
are  especially  helpful  in  that  they  ^ 
in  visualizing  certain  types  of  prok 
lems  concerning  both  distribution  i 
goods  and  judicious  space  buyii^ 
matters  of  paramount  interest  to  # 
alert  advertising  agency. 
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E.  F.  WILSON 
Director  of  media  plans,  McCemv  ^ 
Erickson,  New  York 

We  have  studied  with  interest  aaj  ^ 
gratification  your  compilation  of  si|. 
nificant  data  on  metropolitan  mark«i 
Great  thanks  is  due  you  for  Hj 
splendid  job  which  is  bound  to  bt 
helpful  to  sales  and  advertising  pi*, 
ners  everywhere.  It  is  certain  to  be  ’ 
of  help  to  us  in  media  planning.  ^ 


PRAISE  FROM  COAST 


E.  ROSS  GAMBLE 
Media  director  Leo  Burnett  Com- 
pany,lnc.,  Chicago 

The  Metropolitan  District  Survey  is 
an  excellent  contribution  to  news¬ 
paper  advertising.  The  information 
is  presented  in  simple  and  usable 
form  and  will  save  buyers  of  space 
many  hours  of  work.  Editor  &  ^b- 
LiSHER  is  to  be  congratulated  on  a 
much  needed  job  well  done. 


San  Francisco,  Aug.  27 — Advertit- 
ing  agency  officials  today  expreaai 
delight  over  Editor  &  Pubusrer’s  co. 
sus  and  circulation  compilation. 

“It’s  a  very  constructive  job,”  sad 
E.  P.  Gerth  of  Gerth-Knollin.  “A  fine 
idea,”  stated  A.  L.  Adkins  of  Adkas 
Advertising  Agency. 

“It  should  be  of  great  value  to 
media  men,”  “I  want  to  study  it  mo« 
closely”  and  “This  survey  should  bo 
kept  in  reach  when  campaigns  at 
mapped,”  were  among  comments 
heard. 


H.  L  HULSEBUS 

Media  director,  Stack-Goble  Adver- 
tising  Agency,  Chicago 
You  have  done  an  excellent  job  and 
I  want  to  congratulate  you  on  it!  This 
w’ill  be  extremely  helpful  in  outlining 
the  territories  in  which  a  salesman  can 
effectively  sell  merchandise,  as  a  re¬ 
sult  of  a  campaign  in  a  particular  city. 
You  can  be  pure  it  will  be  kept  in  a 
handy  place  and  used  regularly. 


DR.  O.  L  TINKLEPAUGH 
Director  of  Research,  J.  M.  Mathes, 
Inc.,  New  York 


N.  Y.  TIMES  DELAYED 

Delivery  of  the  New  York  Timt 
Sunday  Magazine  for  July  20 
held  up  this  week  in  Tokyo  whi  | 
censors  worked  on  the  issue,  Ibe  i 
United  Press  reported  Aug.  27.  h- 
tides  in  that  issue  of  the  magaane  ^ 
section,  according  to  the  Times,  n- 
eluded  “Undaunted  Norway,”  “Still  the  j 
Hope  of  the  Human  Race,”  an  article 
on  American  influences;  “Aluminas, 
That  All-Vital  Metal,”  an  article  oo  I 
the  aircraft  industry;  “Women  \Jlho  j 
Helped  Mold  America”  and  “The  Life  I 
and  Times  of  the  Mosquito.” 


Editor  &  Publisher  has  rendered  a 
truly  great  service  to  advertising  and 
marketing  in  “serving”  the  fried  egg 
delineation  of  metropolitan  markets 
with  newspaper  circulation  analyses. 
It  provides  a  most  valuable  yardstick 
for  the  more  accurate  evaluation  of 
our  principal  markets  and  the  news¬ 
papers  covering  them. 


EARL  STEPHENS 

Brooke,  Smifh,  French  &  Dorrance, 
Inc.,  Detroit 


A  canvass  of  the  marketing  and 


Fortune 


'hiWSPAPER  news 


CON  FRS 
lU’SINFSS 


f  S.lllR-  \%  .l\  a  IR'U  s- 


|).l|)ll  (.OVflS  Its  Iltv 
—  I)\  assi^iiiiRiits  to 
Its  stall  ()l  ()  1  iditois. 
I  fsran  lici  s.  u  liters 
and  assistants. 


If  s 


i  r  iB  I 


f  u 


•  The  only  journal  givinq  lha 
news  of  advertisers,  advertis¬ 
ing,  publishing,  printing  and  j 
commercial  broadcasting  in  | 
Australia  and  New  Zealand,  i 


If  you  are  planning  sales  cam¬ 
paigns  or  are  interested  in 
these  territories  read 


NEWSPAPER  NEWS 


Publlthcd  MsntNIy 


SubteriptiM  rplt  $1.50  p*r  ytar 

past  frpp 


Warwick  Bldg.,  Hamilton  St.,  Sydney 


YOUTH  OR  EXPERIENCE! 


Experiena 


Intelligent  writing  and  edit¬ 
ing  in  these  times  requin 
solid  background,  experienet, 
and  judgment — the  ability  to 
select  the  good,  discard  the  un¬ 
worthy. 


YoHth — 


Eagerness  and  enthusiasm 
are  vital  to  any  publicatioB 
today.  Coupled  with  abilitj 
and  intelligence  they  can  bo 
guided  to  the  benefit  of  tho 
community  and  the  profit  of 
ihe  publisher. 


When  employers  want 
prompt  and  selective  service, 
they  write  or  wire 


The  PERSONNEL  BUREAU 


of  Sigma  Dolta  Chi 

James  C.  Kiper,  Director 
35  E.  Wacker  Drive 
Chicago,  Ill. 


A  nation-widm  non-profit  aorotca 
supportad  by  Sigma  Daita  CM, 
Profmsmional  Jomrn^istie  Frater¬ 
nity. 
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WHAT  ARE  THE  FACTS? 

“Our  concern  with  any  man  is  not  with  what  eloquence  he  teaches^  but  with  what  evidence.**  AUGUSTINE 


HIGHWAYS  FOR  DEFENSE  AND  AFTER — Urgent  need  of  the  national  defense  program  is  $808,000,000  for  con¬ 
struction  and  unprovement  of  highways  on  the  strategic  military  system  and  access  roads  in  defense  areas,  accord¬ 
ing  to  the  U.  S.  Public  Roads  Administration.  Congress  is  now  at  work  on  legislation  to  provide  funds  for  the 
most  immediate  needs.  Editors  keep  up  to  date  on  these  important  developments  through  Highway  Information 
Service  releases.  Major  concern  to  economists  is  the  threat  of  depression  and  imemployment  at  the  end  of  the 
present  emergency.  Advance  planning  of  future  highway  construction  will  enable  the  nation  to  take  up  the 
slack  of  unemployment  and  decreased  industrial  activity,  according  to  a  program  worked  out  by  Charles 
M.  Uphom,  international  highway  authority  and  expert  on  highway  economics.  Mr.  Uphom  interprets  and  dram¬ 
atizes  highway  news  in  his  monthly  column.  "Down  the  Road".  This  material,  os  well  as  mots,  cartoons  and 
photographs,  is  available  to  editors  free  of  charge.  Write  to  Highway  Information  Service,  International  Build¬ 
ing.  Washington.  D.  C. 


Beverages  and  Lumber 

The  U.  S.  Government  forbids  the 
use  of  barrels  more  than  one  time 
for  the  aging  of  whiskey.  Conse¬ 
quently,  new  cooperage  must  l)e  pur- 
chaid  for  each  aging  period.  The 
distilling  industry  spends  annually 
$13,500,000  for  4,500.000  barrels 
turned  out  by  the  lumber  industry  of 
the  nation.  Brewers  and  vitners 
spend  additional  millions.  Repeal 
hel|w  hiisine.ss. 

Deaths  from  alcoholism  have  .shown 
a  niarke<i  decrease  since  legalization 
of  the  alcoholic  beverage  industrj’. 
The  U.  S.  Bureau  of  Census  shows  a 
climb  to  4.0  persons  per  100,000  popu¬ 
lation  in  the  prohibition  year  of  1927. 
The  complete  record: 


1923  3.2 

1925  3.6 

1927 .  4.0 

1929  3.7 

1931  3.3 


1933 

2.6 

1935 

2.6 

1937 . 

2.6 

1939 

2.0 

SOl'RCE — Distilled  Spirits  Insti¬ 
tute. 


What  Are  The  Facts? 

The  Modern  Kitchen  Bureau  will 
.stress  the  value  of  large  spac’e  news¬ 
paper  advertising  in  the  promotion  of 
its  new  color  talking  motion  picture, 
“It  Happened  in  the  Kitchen.” 

The  picture,  expected  to  be  ex¬ 
tensively  u.sed  by  electric  utilities  and 
groups  of  appliance  dealers,  is  avail¬ 
able  with  advertisements  in  mat  form 
for  u.se  in  connection  with  .showings. 

“It  Happened  in  the  Kitchen”  has 
been  designed  for  promoting  any  ma¬ 
jor  appliance,  or  combination  of  ap¬ 
pliances  as  a  working  unit.  No 
brand  names  are  mentioned,  in  order 
to  make  the  i)icture  suitable  for  any 
utility. 

Thus,  every  newspaper  advertising 
manager  has  both  the  prospect,  and 
the  adverti.sing  campaign  ready  for 
submission.  Inquiries  should  be  di¬ 
rected  to  The  Modern  Kitchen  Bu¬ 
reau,  420  Lexington  Ave.,  New  York 
City. 

SOURCE — Edi.son  Electric  Insti¬ 
tute. 

Railroads  Handle  Grain 
Movement  Without 
I^iificulty 

Railroads  are  handling  the  heavy 
grain  harvest  of  1941  without  trans¬ 
portation  difficulty.  In  the  South- 
’rest  and  Central  West,  where  the 


harvest  is  completed,  cars  were  pro¬ 
vided  for  every  bushel  of  grain  which 
could  be  unloaded  at  any  market. 
In  the  Northwest,  where  the  harvest 
of  the  near-record  crop  is  now  under 
way,  the  railroads  are  moving  every 
bu.shel  for  which  storage  can  be  found. 
In  handling  the  1941  crop,  the  rail¬ 
roads  faced  an  unprecedented  situa¬ 
tion.  With  a  record-breaking  carry¬ 
over  of  nearly  400.000,000  bushels  of 
old  wheat,  elevators  in  the  grain  belt 
were  already  filled  nearly  to  capacity 
before  the  new  harvest  liegan.  To 
make  room  for  the  storage  of  the  new 
crop,  old  grain  had  to  be  moved  out 
to  elevators  at  distant  points  where 
room  could  be  found  for  it. 

The  .succe.ssful  handling  of  the  new 
crop,  up  to  the  limit  of  available 
storage,  plus  the  movement  at  the 
.same  time  of  a  considerable  part  of 
the  old  grain  which  had  been  held  in 
elevators  under  gt)vernment  loans,  was 
accomplished  because  all  of  the  rail¬ 
roads  work  together  on  a  problem  of 
this  kind  as  though  they  were  one 
.system,  and  l)ecau.se  of  the  organized 
coo|)eration  of  grain  shippers,  elevator 
and  milling  intere.sts,  agricultural 
representatives  and  government  agen¬ 
cies  w’ith  the  rail  carriers  and  with 
one  another. 

SOURCE — .\.s.scK‘iation  of  .\meri- 
can  Railroads. 


Air  Food  for  Thought 

In  their  work  of  speeding  men.  mail 
and  express  on  national  defense  busi¬ 
ness,  the  Airlines  call  attention  to  the 
fact  that  they  provi<le  the  first  na¬ 
tion-wide,  perfectly  integrated  .system 
of  tran.sportation,  operating  almost  as 
a  .single  carrier  with  uniform  .service 
and  equipment. 

There  is  food  for  thought  in  this. 
The  airliner  is  not  only  the  fastest 
carrier,  but  these  is  al.so  no  lo.ss  of 
time  between  terminals.  One  mrport 
serves  all  airlines  serving  any  one 
city,  with  closely  connected  schedules. 
More  than  this,  they  have  adopted  a 
single,  consolidated  tariff,  making  it 
possible  to  find  in  one  lKX)k  fares 
and  regulations  for  all  their  services 
everywhere  within  the  United  States. 

To  conserve  the  nation’s  most  pre¬ 
cious  re.source.  Time.  pa.s.sengers  and 
shipi)ers  engaged  in  tlefen.se  work  are 
constantly  increasing  their  demands 
on  the  co-t)rdinated  schedules  of  all 
the  airlines. 

SOURCE — Air  Transjxtrl  .X.ssocia- 
tion  of  .\merica. 

Petroleum  Shortage 
Temporary 

Pipe  line  construction  .started  by 
the  petroleum  industry  and  scheduled 
for  completion  within  eight  months 


will  provide  the  equivalent  of  the 
transportation  service  rendered  by  80 
tank  ships.  With  27  tank  ships  sched¬ 
uled  for  completion  this  year  and  a 
number  of  inland-waterway  barges 
being  turned  out  with  equal  rapidity, 
the  sole  Iwttleneck  in  the  petroleum 
industry’s  defense  service,  shortage  of 
transportation,  appears  to  be  definite- 
Ij'  temporary. 

It  is  e.stimated  that  the  huge  pii)e 
line  to  be  constructed  from  Ea.st 
Texas  to  New  York  via  St.  Louis  will 
provide  service  equivalent  to  65  tank 
ships,  while  the  Plantation  line  from 
Louisiana  to  North  Carolina  will  re- 
lea,se  10  tankers.  The  Southeastern 
line  from  Florida  through  Georgia  into 
Tennessee  will  release  two  ships,  and 
the  Portland-Montreal  line  at  least 
three  more. 

With  all  pijie  lines  now  operating  at 
capacity  and  all  available  tank  ships, 
tank  cars,  and  barges  being  pressed 
into  .service  to  minimize  the  shortage 
expected  this  year  along  the  Atlantic 
Seaboard,  as  the  result  of  diverting 
tank  ships  to  British  service,  the  in- 
dustrj'  is  also  extending  its  normal 
pijje  line  construction  program  to  aid 
in  meeting  emergency  needs.  It  is 
estimated  that  all  in  all  more  than 
10,000  miles  of  pipe  line  will  be  built 
by  the  indu.stry  in  1941  alone. 

Increased  loading  of  tank  ships  and 
expeditious  handling  of  tank  cars  is 
contributing  to  relief  of  the  pre.sent 
situation.  Crude  oil  is  moving  ea.st 
from  a  pipe  line  terminal  at  Lima, 
O..  for  the  first  time  in  20  years,  and 
it  is  e.stimated  that  within  a  short 
time  more  than  1,000  tank  cars  will 
lie  put  on  this  run. 

.\nother  pha.se  of  the  petroleum  in- 
(lustry’s  $300,000,000  defense  spending 
program  for  1941  is  the  construction 
and  early  o|)eration  of  plants  for  the 
manufacture  of  toluene,  essential  con¬ 
stituent  of  the  explosive,  TNT,  and 
for  the  production  of  synthetic  rub¬ 
ber.  Synthetic  glycerin,  which  also  is 
used  in  the  manufacture  of  explo- 
.sives,  already  is  being  made  from  pe¬ 
troleum  sources. 

.Average  retail  price  of  gasoline  in  50 
representative  cities  on  August  1  was 
13.87c  per  gallon  as  compared  with 
13.81c  on  July  1  and  12.58c  on  Au¬ 
gust  1,  1940,  it  is  indicated  in  reports 
received  by  the  .American  Petroleum 
Institute. 

Gasoline  taxes  generally  now  are 
equivalent  to  a  retail  s^es  tax  of 
more  than  40  per  cent,  but  in  some 
cities  consumers  are  paying  a  gasoline 
tax  of  more  than  60%.  SOURCE — 
.American  Petroleum  Institute. 


Directory  of  Authoritative 
Sources  of  Factual  Information 


Air  Transport  Association 

13S  So.  Lo  SkUe  St.,  Chlci«o,  lU. 

A  neutral  eource  of  information,  photo¬ 
graphs,  facta  and  flrures  concerning  the 
passenger,  air  mail  and  air  express  busi¬ 
ness  of  the  sixteen  major  scheduled  United 
States  Airlines  operating  domesUc  and 
international  services.  Also  facta  avail¬ 
able  regarding  operation  and  maintenance 
of  the  transport  planes  and  airway  fadU- 
ties,  including  communication  systems, 
of  member  airlines.  General  and  specific 
request  from  editors  invited.  Send  for 
free  booklet  “Little  Known  Facts  About 
the  Air  Transport  Industry.” 

Association  of  American  Railroads 

eZ4  Transportation  Bldg., 

Wsshlngtoo,  D,  C, 

Central  coordinating  agency  of  the  Ameri¬ 
can  railroads  and  souree  of  informsttoa 
concerning  the  railroad  industry.  Has 
largest  railroad  library  in  the  world.  Fea¬ 
ture  articles,  releases,  publications,  re¬ 
ports,  condensed  railro^  facts  for  “filler” 
copy,  photographs,  and  monthly  cartoon 
of  railroad  oddiUes.  Free  to  editors. 

Edison  Electric  Institute 

4aO  Lexington  Ave.,  New  York,  N.  Y. 
Factual  information,  data  and  statistics 
relating  to  the  electrical  Industry. 

American  Petroleum  Institute, 

Department  of  PubUe  Relations, 

50  W.  SOth  St.,  New  York,  N.  Y. 
National  Trade  Association  of  the  Ameri¬ 
can  Petroleum  Industry,  interested  chiefly 


in  technological  and  statistical  progress. 
Send  for  samples  of  "Weekly  Fftss  Re¬ 
lease,”  presenting  current  data,  interesting 
items,  on  petroleum  developments  and 
“Sidelights  of  Industry,”  weekly  column 
of  industrial  features:  also  for  “Petro¬ 
leum  Facts  and  Figures.”  statistical  year¬ 
book,  all  free  to  ^tors. 


Distilled  Spirits  Institute,  Inc. 

National  Press  Bldg.,  Washington,  D.  C. 
Factual  information,  data  and  staistics 
relating  to  the  Distilling  Industry,  reports 
from  official  sources  on  production,  con¬ 
sumption.  enforcement,  taxation,  revenue. 


Highway  Information  Service 

International  Bldg.,  Washington,  D.  C. 
A  Highway  Press  Service,  publicixing 
need  of  “more,  better  and  safer  roads." 
An  educational  column,  “Down  the  ^ad.” 
Feature  articles,  with  mats,  cartoons  and 
photographs.  Also  highway  facts  and 
figures  and  a  monthly  publication,  “Boad 
Builders’  News.”  Free  to  editors. 

National  Association  of  Food 
Chains 

196  Jackson  Place,  N.  W„ 

Washington,  D.  G. 

Outline  of  services  of  food  chains  in 
maintenance  of  low-cost  distribuUon  and 
factual  data  on  operations  and  services 
are  available  in  several  booklets  sent  on 
request. 
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War  News  in  Limelight 
On  Many  Truck  Posters 


By  GEORGE  A.  BRANDENBURG 


WAR  NEWS  and  attendant  features 

are  apparently  “stealing  the  show” 
and  crowding  other  features  off  the 
truck  posters  of  many  newspaper 
trucks,  judging  from  comments  re¬ 
ceived  from  three  circulation  execu¬ 
tives.  The  value  of  these  “traveling 
billboards,”  however,  continues  to 
rank  high  in  the  estimation  of  circula¬ 
tion  managers. 

Terse  copy,  color  and  smart  layout 
are  still  prime  essentials  in  good  truck 
posters,  with  timeliness,  of  course,  the 
governing  factor  in  the  use  of  such 
promotional  material.  Combined  with 
timeliness  is  the  element  of  flexibility 
— keeping  the  posters  up  to  the  minute 
by  inserting  truck  cards  in  step  with 
fast-breaking  news  developments.  A 
weekly  change  in  truck  poster  copy 
apparently  is  the  common  practice. 

Valuable  Premetiea  Median 

As  far  as  the  Detroit  News  and 
Chicago  Times  are  concerned,  truck 
posters  are  used  primarily  to  promote 
news  and  editorial  features,  rather 
than  selling  the  newspaper  as  an  ad¬ 
vertising  medium.  In  the  past,  many 
papers  have  devoted  this  valuable 
space  to  promote  classified  advertis¬ 
ing,  or  to  merchandise  national  copy. 
Today,  it  would  seem  that  truck  post¬ 
ers  compare  favorably  with  radio  and 
the  combination  of  the  two  makes  an 
ideal  prcxnotion  for  news  stories  on 
which  advance  notice  is  limited. 

Commenting  on  the  value  of  truck 
posters  to  promote  war  news  and  fea¬ 
ture  articles,  James  C.  Montgomery, 
Detroit  News  circulation  manager, 
stated:  “Otir  truck  posters  furnished 
us  fine  promotion  for  these  stories  and 
we  have  followed  the  policy  of  short¬ 
ening  the  copy  and  increasing  the  size 
of  the  type  used  on  these  posters. 

“Our  experience  has  taught  us  that 
for  legibility  on  a  moving  vehicle, 
black  and  white,  and  black  and  yel¬ 
low,  are  very  effective.  In  order  to 
have  variety  it  is  probably  wise  to 
change  the  colors,  but  our  preference 
for  the  above  mentioned  combinations 
has  led  to  their  use  more  often  than 
other  combinations. 

Strastas  Flaxibility 

“The  flexibility  of  truck  cards,  which 
can  be  printed  during  the  night  and 
put  on  the  trucks  with  the  first  nm 
the  following  day,  makes  this  an  ideal 
form  of  promotion,”  continued  Mr. 
Montgomery.  “In  this  respect,  truck 
cards  cwnpare  favorably  with  radio 
and  the  combination  of  the  two  makes 
an  ideal  promotion. 

“Truck  cards  can  be  prepared  so  as 
to  humish  advance  promotion  previous 
to  publication,  as  well  as  during  the 
time  the  series  is  running.  The  bot¬ 
tom  line  on  the  original  card  can  read 
‘Starting  in  Monday’s  News.’  This 
can  be  changed  by  means  of  an  over¬ 
lay  to  read,  ‘In  Today’s  News,’  when 
the  series  starts  and  kept  on  the  trucks 
until  the  series  end.  This  will  save 
considerable  expense  and  serve  as 
satisfactorily  as  a  new  card.” 

Russ  Stewart,  Chicago  Times  circu¬ 
lation  promotion  manager,  also  empha¬ 
sized  the  preponderance  of  war  news 
exploitation  on  Times’  truck  posters. 
“In  normal  times,”  he  said,  “we  would 
promote  or  build  up  the  regular  run- 
of-the-mill  features,  but  with  interest 
so  high  in  war  news,  we  have  taken 
a  bigger  average  of  our  truck  posters 
and  devoted  them  to  our  coverage  of 
the  war.” 

Recognizing,  of  course,  that  posters 
are  read  on  the  move,  the  Times  still 


leans  toward  brevity  in  telling  its 
story,  he  said.  “Instead  of  just  an¬ 
nouncing  a  new  feature,  we  try  to 
create  the  urge  to  buy  the  paper  by 
posing  a  question,”  he  remarked.  He 
cited,  for  example,  the  poster,  “Does 
Hitler  Rule  Japan?”  This  poster  was 
used  to  create  interest  in  a  series  deal¬ 
ing  with  Nazi  infiltration  in  Japan. 

Mr.  Stewart  doesn’t  believe  in  re¬ 
sorting  to  guess  work  in  determining 
the  most  legible  color  combinations 
for  truck  posters.  He  follows  a  scien- 


WHITHER 
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posters  valuable  when  used  as  part  first  honors  in  the  state  with  3,()|| 
of  a  ‘package’  presenting  our  promo-  pounds,  largely  due  to  the  efforts  if 
tion  program  on  special  sections  to  the  Times  carriers.  The  carriers  cos. 
advertisers.”  Mr.  Schroeder  said  the  ducted  the  clean-up  campaign  af% 
Journal  does  not  consider  truck  posters  the  Boy  Scouts  and  other  organization 
the  “first  line”  of  promotion  for  nevtrs  had  made  the  rotmds.  The  "nin, 
and  features,  but  rather  ranks  its  radio  gave  a  $5.00  prize  to  the  carrier  brii^. 
station  WTMJ  as  “number  one  promo-  ing  the  most  aluminum, 
tion  medium.”  _  ■  _ 

Because  of  modern  streamlined  N.  Y.  T^^lTTOr  S©Ilds  FDll 
trucks,  the  poster  areas  become  | 

smaller  each  year,  he  said.  Conse-  V^IIGCK  lOf  xlGaalin© 
quently  the  Journal  adheres  to  the  The  New  York  Daily  Mirror  In 
rules  Aat  not  more  than  four  lines  be  week  made  an  interesting  feature  or 
printed  and  not  more  than  12  words  of  President  Roosevelt’s  suggestion  b 
be  used.  “Since  all  of  our  trucks  carry  a  headline  to  be  used  over  his  remaib 
a  large  ‘The  Milwaukee  Journal’  leg-  made  at  a  White  House  press  coj. 
end  immediately  below  the  truck  ference,  and  capped  it  off  by  sendi^ 
poster  area,  it  is  not  necessary  to  vise  the  President  a  check  for  $5.94.  lb 
the  Jotimal  name  in  the  poster,”  he  Mirror  story  described  the  check  a 
pointed  out.  “Because  the  trucks  are  “payment  in  full  for  the  headline  tb 
all  a  bright  green,  we  rarely  use  green  President  contributed  spontaneovby 
in  the  sign.  All  signs  are  in  at  least  at  his  Tuesday  press  conference.”  Tb 
two  colors  and  wherever  possible  an  headline,  which  the  Mirror  used  co 
illustration  is  used.  The  signs  are  page  one,  read:  “President  Quota 
invarably  done  by  silk-screen  process.”  Lincoln  and  Draws  Parallel.” 

An  interesting  comment  from  Mr.  The  Mirror  story  said:  “The  Prea- 
Schroeder  on  the  “life”  of  a  poster  is  dent,  having  had  no  known  journal, 
the  fact  the  Journal  tries  to  leave  istic  experience  among  his  distn- 
its  trucks  blank  a  week  or  more  be-  guished  activities,  was  classified  as  a 
tween  posters  so  they  will  not  become  first-year  or  ‘cub’  apprentice  copy, 
monotonous,  but  will  rather  have  the  reader,  who,  at  the  Mirror  contrid 
flash  of  contrast  after  a  week’s  vacant  scale,  rates  $30  a  week,  $6  a  day  or  any 
nm.  “On  our  large  state  trucks,”  he  part  thereof,  "nie  six-cent  deducti« 
said,  “we  use  an  adhesive  type  poster,  was  for  Social  Security,  as  requind 
size  30  by  40  inches,  which  is  kept  on  by  law — 1%  of  the  total.  The  head- 
for  a  month  to  six  weeks  and  is  used  line  wasn’t  according  to  the  Mirra’s 
to  promote  seasonal  features — such  as  style-book.  Requiring  a  short  lint 
baseball  or  football.”  in  the  middle,  it  was  an  unorthodn 


in  the  middle,  it  was  an  unorthodn 
type  known  in  the  trade  as  a  ‘tailoitd 
Three  Regional  Meetings  head.’ 

THREE  REGIONAL  circulation  man-  “But  it  was  a  good  enough  head- 
agers’  meetings  are  scheduled  for  1“^®*  It  was  used.  Payment  of 
September,  starting  with  the  Texas  the  six  cents  will  be  made  to  tb 
convention  at  Harlingen,  Sept  14-16,  proper  Government  bureau  as  pro- 
at  which  Mrs.  Oveta  Culp  Hobby,  vided  in  the  Roosevelt-sponsored  So-  , 
executive  vice-president  of  the  Nous-  dal  Security  Old  Age  Benefit  Act ... 
ton  Post,  will  be  the  principal  speaker.  The  Mirror  will  pay  the  President's  | 
Group  meetings  will  be  held,  with  State  unemployment  tax,  which  is  3%  j 
L.  C.  Kirby,  Houston  Post,  as  chairman  of  six  dollars  (18  cents).  Mr.  Rooo-  j 
of  the  papers  over  10,000  circulation,  velt  will  be  notified  to  file  applicati® 
and  Vance  Oehme,  Harlingen  Star,  for  his  Social  Security  number  if  b  | 
chairman  of  the  under  10,000  group,  hasn’t  already  done  so.” 

Central  States  will  convene  in  Chi-  “Apprentice  Copy  Reader”  Rook- 
cago.  Sept.  16-17,  with  Dr.  LeRoy  N.  velt  donated  his  one-day  salary  ch«k 
Vernon  of  the  Personnel  Laboratory  1°  the  American  Red  Cross, 
speaking  at  the  Tuesday  luncheon  on  " 

“The  Right  Man  in  the  Right  Job.”  PtOYGIS  foi  Rcdll 
President  Walter  G.  Andrews,  Ft.  ^  J  XT  T\ 

Wayne  (Ind.)  News-Sentinel,  wUl  /UlSWGrGa  IMGXt  JJOy 
preside.  The  convention  will  open  The  Albany  (N.  Y.)(  Knickerbocktr 
Monday  evening.  Sept.  15,  with  a  News  recently  spread  over  five  col- 
“smoker”  at  the  Stevens  Hotel.  The  vunns  at  top  of  page  one  a  cut  show- 
program,  arranged  by  Vice-President  ing  Mrs.  Ella  Fuller,  West  Albmy 
Eo  Mill,  Davenport  Times,  will  be  de-  farm  woman,  and  her  son,  Lee,  plow- 
voted  to  promotion  with  carrier,  dis-  ing  imder  a  failed  crop  in  one  of  many 
trict  manager  and  good-will  promo-  drought-stricken  fiel^  in  the  district 
tion.  A  roimd  table  discussion  on  Superimposed  on  the  cut  was  dx 
“Problems  Confronting  Circulation  first  stanza  of  a  poem  of  supplicatiiBi 


Top:  Example  of  terse,  eye-catching  copy 
used  by  Chicago  Times  on  truck  poster, 
featuring  war  news  coverage.  Center:  Use 
of  question  technique  to  interest  reader  in 
war  series  is  shown  in  above  Detroit  News 
poster.  Bottom:  This  type  of  seasonal 
poster  used  by  Milwaukee  Journal  on  state 
trucks  with  no  change  in  copy  for  month 
or  six  weeks. 

tific  guide,  worked  out  by  college  re¬ 
search  experts,  which  shows  the  best 
color  combinations  for  legibility,  with 
size  and  form  of  type  being  the  same. 
Following  are  the  color  combinations 
which  are  the  best,  in  the  order  stated: 

Black  on  yellow;  green  on  white; 
blue  on  white;  white  on  blue;  black 
on  white;  yellow  on  black;  white  on 
red;  white  on  green;  white  on  black; 
red  on  yellow;  green  on  red;  red  on 
green. 

The  Times  changes  its  posters  once 
a  week,  although  occasionally  it  puts 
out  a  new  poster,  if  events  require  a 
change  in  promotion  emphasis  during 
the  week.  Teaser  copy  is  also  used, 
now  and  then,  as  a  change  of  pace,  Mr. 
Stewart  stated.  Likewise,  the  Times 
takes  pardonable  pride  occasionally  to 
talk  about  its  circulation  gains. 

Joaraal'i  Program  Uachaagod 

The  Milwaukee  Journal  follows  a 
somewhat  different  program  from  that 
of  the  Detroit  News  and  Chicago 
Times.  “The  war  has  not  particularly 
changed  our  poster  technique,”  ex¬ 
plained  Elmer  Schroeder,  Journal  cir¬ 
culation  manager.  “The  schedule  still 
follows  about  the  same  pattern — new 
comics,  serials,  or  other  features,  spe¬ 
cial  sections,  Journal -sponsored  events, 
classified,  etc.  We  have  found  truck 


AnswGFGd  NGxt  Day 

The  Albany  (N.  Y.)(  Knickerbocktr 
News  recently  spread  over  five  col- 


Men  in  Cities  with  Defense  Orders” 
will  take  up  the  matter  of  obtaining 


for  rain,  written  by  Mrs.  Fuller. 
Next  day,  more  than  half  an  indi 


and  holding  carriers  14  years  of  age  of  rain  fell  on  Mrs.  Fuller’s  and  other 
and  over.  farms  about  Albany,  and  again  tht 

The  12th  annual  convention  of  the  Gannett  daily  front-paged  Mrs.  Fuller, 
Southern  Circulation  Managers  Asso-  this  time  in  a  three-column  cut  show- 
elation  will  be  held  in  Jackson,  Miss.,  ing  her,  her  son  and  another  faime 
Sept.  21-23.  While  all  phases  of  circu-  thankfully  looking  heavenward  in  tie 
lation  will  be  discuss^,  the  subject  downpour. 

of  rural  mail  subscription  rates  will  be  The  precipitation  was  the  first  i 
the  highlight  of  the  program,  accord-  any  consequence  in  the  district  b 
ing  to  Secretary  Don  R.  Davis,  Birm-  weeks. 

ingham  News- Age-Herald.  President  ■  _ 

J.  B.  Lee,  Jacksonville  (Fla.)  Times-  RAISE  CARRIER  PRICE 

Uniw  wiU  preside.  There  will  ^  a  ^  increase  in  weekly  car- 

publishers  banquet  Sept.  23  at  which  subscription  price,  from  20  to  8 
special  guests  wUl  be  R.  M.  Hederman,  combined  New  Bedfoii 


M.  Hederman  and  Purser  Hewitt 


Standard  -  Times  and  ^ 


of  the  Jackson  Clarion-Ledger  and  Hyannis  (Mass.)  Cape  Cod  Standard-  ; 
W.  G.  Johnson  and  Fred  Sullens  of  ^^d  the  Islands  ol 

the  Jackson  Daily  News.  R.  M.  Hed-  Martha’s  Vineyard  and  Nantucket,  and 
erman  wUl  be  the  principal  speaker.  ^  g„.gg  gg^^  increase,  from  15  to  IB 
m  -  cents,  for  the  Cape  Cod  Stands^ 

ColiGCt  Scrap  Aluxninuin  Times  separately,  was  announce  | 

WHEN  the  last  pan  was  thrown  on  Aug.  25  by  both  newspapers.  RisiK  | 
top  the  heap,  Huntsville  (Ala.)  costs  of  production  was  given  by  tht  j 
Times  carriers  had  collected  1,000  management  as  the  reason  for  the  I 
pounds  and  had  helped  Huntsville  win  jump.  I 
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Hf  Tewson’s  column  shortly 

i0VfSOll  S  V^OlUiliXl  after  he  started  it,  retaining  it  until 
«  ,  •,  1926,  when  he  left  the  Ledger.  United 

ROlUluS  Its  Feature  Syndicate  then  acquired  it, 

“  distributed  it  for  a  time,  and  Mr.  Tew- 

^'iTo^rtT  back  the  distribution  rights 

iWeilllVUl  to  syndicate  it  himself. 

By  STEPHEN  J.  MONCHAK  ^  Mr.  Tew^n,  who  has  made  hte 

'  home  m  mid-town  New  York  for  the 

Vf.  ORTON  TEWSON  reads  thou-  last  15  years,  now  is  working  on  his 
^ds  of  books  annually,  although  he  memoirs,  which  he  hopes  to  have  pub¬ 
is  not  a  book  reviewer.  His  job  is  to  lished  soon.  He  is  the  author  of  a 
cull  from  these  books  facts  about  peo-  book  on  London  life,  and  is  a  con- 
pie,  places  and  things,  sprinkle  Aem  tributor  to  periodicals  here  and 
wii  witty  gems  from  Ws  own  wide  abroad. 

newspaper  experience  on  both  sides  His  column,  which  he  distributes 
of  the  Atlantic,  and,  under  the  head-  weekly,  averages  about  1,500  words, 
ing,  “An  Attic  Salt- Shaker,”  form  It  is  so  written  that  it  can  be  cut  into 
them  into  a  daily  column  which  he  daily  “takes”  of  200  words  each  with- 
syndicates  himself.  out  loss  of  continuity.  A  family  fea- 

Next  week  Mr.  Tewson,  who  origi-  ture,  it  also  is  a  favorite  with  students 
nated  the  column  on  the  Philadelphia  of  English  in  colleges  and  high  schools. 

Attic  Salt-Shaker.”  And  it  is  still  JIMMIE  FIDLER,  McNaught  Syndi- 
going  strong,  he  told  the  column  this  cate’s  Hollywood  columnist,  is  the 
week,  with  several  of  the  original  sub-  latest  recipient  of  the  pair  of  “Golden 
scribers  still  using  it.  Gloves”  handed  - - 

Come  to  U.  S.  in  1905  by  Jolm  A.  ^001^ 

An  Englishman,  Mr.  Tewson  has  ^Sierof  Plyii' 
been  in  the  U.  S  for  the  1^  35  years.  ^ 

His  first  job  after  amvmg  m  ^ 

country  was  as  reporter  for  the  New  i:-..  -t  ~  ^ 

York  City  News  A^ciation  From  j  e  a  v  o  r.  Ross 
there  he  went  to  the  Nem  Yarh  T.mes, 
which  sent  him  to  London,  his  birth-  p  :  (]  i  -  -  a  - 
place,  to  cover  from  1909  to  1912._  In-  ..champ  Movie 
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(Oae  ol  6-page  teriea  abown  above) 

YOUR  PAPER  can  sell  these  pages — because  they 
ore  the  best  "business  insurance"  your  local  car  dealers 
can  buy.  It's  a  6-page  service  campaign  with  these  three 
major  objectives — 


FIRST  .  .  .  It  makes  a  strong  drive  for  the  additional 
service  business  that  cor  dealers  will  need,  since  they'll 
have  fewer  new  cars  to  sell. 


1  priate  for  an  adequate  museum  build¬ 
ing  at  West  Texas  State  College  ii 
Canyon,  but  it  didn’t  work. 

Last  year  Judge  J.  D.  Hamlin 


SECOND  ...  It  answers— rightly  and  positively— the 
Reader's  Digest  article,  without  mentioning  it. 

THIRD...  It  builds  greater  pubUc  confidence  in  the 
responsibUity  of  car  dealer  service  departments. 

Take  advantage  of  this  opportunity  to  increase  your 
linage.  Proofs  and  prices  for  full  page  mats  and  copy¬ 
right  release  may  be  obtained  from — 


SIDENER  &  VAN  RIPER,  INC 

CIRCLE  TOWER  •  INDIANAPOLIl 
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FRED  M.  HAMMETT,  82,  for  56  years 

continuously  employed  in  various 
editorial  capacities  by  the  Newport 
(R.  I.)  Daily  News,  died  Aug.  22,  at 
the  Newport  Hospital.  Mr.  Hammett, 
who  retired  from  the  News  in  1938, 
had  not  been  in  the  best  of  health  of 
late.  Two  weeks  ago,  his  hip  was 
fractured  in  a  fall  at  the  home  of  his 
son-in-law  and  daughter.  He  was 
taken  to  the  hospital,  where  his  condi¬ 
tion  steadily  grew  worse.  He  had  been 
both  managing  and  city  editor  of  the 
News,  and  was  the  editor  of  the  New¬ 
port  Mercury  and  Weekly  News. 

Chester  E.  Hutchins,  national  ad¬ 
vertising  manager.  Savannah  (Ga.) 
Morning  News  and  Evening  Press, 
died  August  18,  suddenly  at  his  home. 
Mr.  Hutchins  was  widely  known  in  the 
advertising  field. 

Ernest  A.  Paice,  62,  former  news¬ 
paper  publisher,  died  in  Shaughnessy 
Military  Hospital,  Vancouver,  Aug.  19. 
He  was  formerly  on  the  staff  of  the 
Winnipeg  Free  Press,  and  later  estab¬ 
lished  the  Vancouver  Daily  Times, 
which  he  sold  in  1914. 

William  L.  Wheeler,  62,  an  artist 
on  the  Los  Angeles  Times  for  25  years 
until  he  retired  six  years  ago,  died 
Aug.  16  at  a  Los  Angeles  hospital.  He 
also  was  a  photographer. 

A.  R.  McInnis,  former  general  man¬ 
ager  of  the  Anglo-Canadian  Pulp  and 
Paper  Mills  and  one  of  the  leading 
figures  in  the  Canadian  newsprint  in¬ 
dustry,  died  suddenly  last  week  at  his 
summer  home  in  Muskoka,  Ont.  He 
resigned  the  Anglo-Canadian  general 
managership  at  the  beginning  of  this 
year,  but  retained  his  position  on  the 
board  of  directors,  and  advisor  to  the 
management. 

Vance  Jerome,  46,  prominent  Greens¬ 
boro  business  man  and  civic  leader, 
who  for  23  years  was  connected  with 
the  Greensboro  (N.  C.)  News  in  sev¬ 
eral  official  capacities,  died  unex¬ 
pectedly  at  his  Greensboro  home  Aug. 
19.  He  was  appointed  assistant  busi¬ 
ness  manager  of  the  News  in  Janu¬ 
ary,  1919,  and  became  business  man¬ 
ager  in  1928.  Later  his  duties  were  en¬ 
larged  to  include  similar  supervision 
of  the  Greensboro  Record.  He  re¬ 
signed  April  1,  1938. 

Dr.  Frank  Nelson,  75,  church  editor, 
Minneapolis  Star  Journal,  died  in  a 
Minneapolis  hospital  recently. 

Henry  Osborn  Sniffen,  71,  former 
part  owner  of  the  Mt.  Vernon  (N.  Y.) 
Daily  Argus,  which  he  enlarged  from 
a  weekly  to  a  daily,  died  on  Aug.  23, 
at  White  Plains,  N.  Y.,  where  he  was 
bom  and  which  he  served  as  a  village 
trustee. 

James  E.  Middleton,  68,  for  41  years 
a  Chicago  advertising  representative 
for  newspapers,  died  last  week  of  heart 
disease  in  his  office  at  Henry 
DeClerque,  Inc.,  publishers’  repre¬ 
sentatives.  He  was  a  pioneer  member 
of  the  Newspaper  Representatives’  As¬ 
sociation  of  Chicago  and  was  formerly 
vice-president  of  J.  P.  McKinney  Spe¬ 
cial  Agency  and  at  one  time  western 
advertising  manager  of  the  old  New 
York  World.  In  more  recent  years  he 
was  vice-president  of  Fred  Kimball 
&  Co.,  and  president  of  the  Middleton 
Kimball  Company,  special  representa¬ 
tives.  He  is  survived  by  his  widow 
and  a  son,  C.  Brooks  Middleton. 

Warren  S.  Hastings,  75,  oldest  active 
Elk  in  New  York  State  and  former 
reporter  for  the  old  Albany  (N.  Y.) 
Knickerbocker  Press,  died  Aug.  22  in 
Brooklyn  Methodist  hospital. 

Alger  Stephen  Beane,  newspaper¬ 
man  and  author,  died  in  the  United 
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States  Veterans  Hospital,  the  Bronx, 
New  York,  Aug.  26,  after  an  illness  of 
several  months.  He  had  worked  for 
the  Worcester  (Mass.)  Telegram,  the 
Boston  Herald,  Christian  Science  Mon¬ 
itor,  Albany  Knickerbocker-Press,  Al¬ 
bany  Evening  News,  New  York  Post 
and  other  newspapers. 

Robert  Murray,  17,  a  cub  reporter 
for  the  Bangor  (Me.)  Daily  News,  was 
instantly  killed  Aug.  25  when  a  paper 
truck  delivering  the  News  on  which 
he  was  riding  collided  with  another 
truck. 

Jesse  L.  C.  Sunday,  48,  for  more  than 
a  quarter  of  a  century  city  editor  of 
the  Frederick  (Md.)  Post,  died  Aug. 
23  in  Union  Memorial  Hospital,  Balti¬ 
more,  following  an  operation.  Cause 
of  death  was  carcinoma.  For  nearly 
30  years  he  was  actively  engaged  in 
newspaper  work  there  and  for  many 
years  was  a  representative  of  the  Asso¬ 
ciated  Press. 

Clarence  E.  Boston,  veteran  news¬ 
paper  man,  died  Aug.  25  at  the  sum¬ 
mer  home  of  his  brother,  Arthur  Bos¬ 
ton,  at  Charlestown  Beach,  Mass.  He 
was  63  years  old.  He  had  been  a  news¬ 
paper  man  for  40  years,  working  on 
the  old  Woonsocket  Reporter,  the 
Woonsocket  Call,  the  Providence  Jour¬ 
nal  and  on  the  Pawtucket  Times, 
where  he  was  sports  editor  from  1922 
until  his  retirement  three  years  ago. 

Frederic  H.  Blanchard,  former 
member  of  the  business  office  of  the 
old  Brockton  (Mass.)  Times  and  later 
proofreader  on  the  Brockton  Daily 
Enterprise  and  the  Boston  (Mass.) 
Globe  for  some  years,  died  at  the 
Bellevue  Hospital  in  New  York  City, 
Aug.  12,  at  the  age  of  71. 

■ 

5  Nominated  for 
Ohio  Hall  of  Fame 

Names  of  a  cartoonist  and  two 
publishers  are  among  the  five  now 
being  considered  for  election  to  the 
Ohio  Journalism  Hall  of  Fame  by  a 
panel  of  70  judges.  The  list  also  in¬ 
cludes  two  names  held  over  from  last 
year. 

Those  whose  names  are  up  for  the 
first  time  are  William  A.  “Billy” 
Ireland,  for  36  years  cartoonist  for 
the  Columbus  Dispatch;  Joseph  W. 
Gray,  foimder  of  the  Cleveland  Plain 
Dealer,  and  John  G.  Doren,  publisher 
of  the  Dayton  Daily  Democrat,  which 
later  became  the  Dayton  News.  Names 
held  over  from  last  year  are  those 
of  W.  G.  Sibley,  long  with  the  Gallipo- 
lis  Tribune  and  later  the  Chicago 
Journal  of  Commerce  columnist;  and 
John  A.  Cockerill,  long  identified  with 
St  Louis  and  New  York  newspapers 
and  a  close  associate  of  Joseph  Pu¬ 
litzer. 

■ 

NEWSMEN  ON  TOUR 

Houston,  Tex.,  Aug.  27 — A  plane¬ 
load  of  newspapermen  from  the  Mid¬ 
west  and  Southwest  inspected  Gulf 
Coast  defense  projects  and  Army 
cantonments  here  today  as  guests  of 
Braniff  Airways,  which  inaugurated  a 
new  service  between  Chicago  and 
Houston.  On  tour  were  Wayne 
Thomas,  aviation  editor,  Chicago  Trib¬ 
une;  Horton  Trautman,  national  de¬ 
fense  editor,  Chicago  Daily  News; 
Keith  Wheeler,  defense  editor,  Chi¬ 
cago  Times;  C.  E.  Deinhart,  city  edi¬ 
tor,  Chicago  Herald-American;  How¬ 
ard  Browning,  Midwest  bureau  chief 
of  Newsweek,  Detroit;  J.  D.  Bower- 
sock,  aviation  editor,  Kansas  City 
Star;  Bruce  Campbell,  managing  edi¬ 
tor,  Kansas  City  Journal;  A1  Dopking, 
As^ciated  Press,  Kansas  City;  Dick 
Martin,  aviation  editor,  Oklahoma 
City  Oklahoman  and  Times;  Debs 
Myers,  bureau  manager.  United  Press, 
Oklahoma  City. 
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•HELP  WANTED”  AND  ALL 
OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

1  time  —  .90  per  line 

2  times  —  .80  per  line 
4  times  —  .70  per  line 

5  words  to  the  line 

"SITUATIONS  WANTED" 

(Cash  with  Order) 

I  time  —  .50  per  line 
4  times  —  .40  per  line 
5  words  to  the  line 
PERSONNEL  SERVICE 

As  an  added  service  to  advertisers  running 
a  four  time  "Situations  Wanted"  notice, 
their  record  is  placed  in  the  files  of  the 
EDITOR  &  PUBLISHER  Personnel  Service. 
This  complete  registration  assures  adver¬ 
tisers'  qualificetions  being  kept  before  em¬ 
ployers  in  the  newspaper,  magazine,  pub¬ 
licity,  advertising,  publishing,  and  alliad 
professions.  Registration  card  will  be  sent 
four-time  advertisers  upon  receipt  of  copy 
and  payment. 

FORMS  CLOSE  11:00  A.M.  THURSDAY 


Newspapers  For  Sale 

lUneaa  places  this  fine  old  mid-south  daily 
on  the  market.  $20,000.00,  only  $3,500 
rash — balance  on  easy  terms.  A  real 
bargain  I  Murray  E.  Hill,  Broker,  Nash- 
ville,  Tennessee. _ 

Exclusive  Alabama  Weekly  earning  $5,000 
for  '41 — $5,000  down.  Give  financial 
reference  first  letter.  Harwell  &  Pell, 
Rirm-ngham.  Alabama. 

New  England  Weekly,  long  established, 
superb  territory.  No  competition,  unusu¬ 
ally  fine  recreational,  religious,  educa¬ 
tional  facilities.  $10,000  down  payment, 
balance  easy,  with  or  without  real  estate. 
An  opportunity  seldom  found!  Bank 
references  required  for  details.  News¬ 
paper  Appraisal  Company,  Times  Build- 
ing.  New  Yo^k.  N.  Y. _ 

576  Mid-South  unopposed  PM  daily  in 
county  seat  college  town.  Population 
8,000:  trading  area  40,000— asking  $37,- 
000.00  with  $12,000  cash.  Would  con¬ 
sider  taking  in  weekly  as  part  cash 
payment. 

Murray  E.  Hill,  Broker,  Nashville,  Tennessee 


Nawspapar  Brokars 


Capable  handling,  buying,  selling,  mergers. 

No  leases  or  trades.  Highest  references. 
LEN  PEIGHNER  AGENCY,  Nashville,  Mich. 


Halp  WoRtad 


Advertising  salesman  for  small,  progressive 
Ohio  daily.  Prefer  young  journalism 
graduate.  Service  accounts,  sell,  layouts. 
State  qualifications,  draft  data,  when 
available,  salary.  Box  3652.  Editor  & 
Publisher. _ 

Combination  desk-street  man  wanted  at 
once.  Opportunity  for  capable  No.  2 
news  man  on  small  midwestern  daily  who 
can  develop  local  coverage.  Write  full 
details  and  salary  requirements  to  Man¬ 
aging  Editor,  The  ^ntinel.  Centralis. 
Illinois. _ 

Copyreader;  daily  newspaper  near  New 
York  City.  Salary  $50.00.  List  experi¬ 
ence  in  detail.  Box  3660,  Editor  tc  Pub- 
lisher. _ 

Lady  Linotype  operators.  Steady  situation 
daily  newspaper.  Box  3658,  Editor  & 
Publisher. _ 

Opportunity  for  space  salesman.  Northern 
Illinois  growing  super  weekly,  25.000 
circulation.  Must  have  some  college 
background,  two  years  experience  with 
a  medium-sized  city  newspaper,  write 
copy,  layout.  Photo  and  full  infomia- 
tion  to  Box  3684,  Editor  A  Publisher, 

Photo-engraver  with  or  without  equipment. 

Box  3674 _ Editor  A  Publisher 

Beporter,  salary  $40.00.  Suburban  news¬ 
paper  near  New  York  City.  Outline  ex¬ 
perience.  Write  Box  3670,  Editor  A 
Publisher. _  _ 


Salesman  sell  Hollywood  Feature  page,  side¬ 
line.  Each  sale  nets  $26.00.  Fastest 
selling  p^e  ont  of  Hollywood,  with  a 
Motion  Picture  trailer  tie-up.  'Territory. 
Hollywood  Mat  Syndicate,  6365  Selma 
Avenue,  Hollywood,  California. _ 

Syndicate  Salesman — excellent  opportunity 
for  hustler  who  knows  syndicate  field 
thoroughly.  Car  owner  preferred.  Must 
have  established  contacts,  record  of  re¬ 
liability  and  initiative  and  executive  abil¬ 
ity.  State  age,  experience,  salary  desired. 
Box  3682,  Editor  A  Publisher. 


Sityations  Wanted 
Administrative 

Business  Manager-Advertising  Oire^ 
whose  record  will  impress  you.  Large  ay 
small  newspaper  experience.  HighM 
recommendations  from  leaders  in  indy 
try.  Prefer  increase-percentage  or  sim 
lar  ba.sis.  Box  3651,  Editor  k  Publisi,. 

Business  Manager,  35,  able  to  get~ma*! 
mum  revenue  from  circulation  and  y 
departments.  Experience  in  rate  J 
creases:  journalism  graduate,  family  Ba 
3675,  Editor  &  Publisher. _ ‘ 

Editor,  manager,  executive ;  outstandiS 
record  in  small  daily  field  for  prola 
prestige,  enterprise  and  accompliq. 
ments.  Repeated  recognition  for  abilia 
dependability,  hard  work.  Two  pap« 
in  fourteen  years;  voluntarily  detia 
change.  Age  35.  Finest  references.  Cay 
ble  improving  and  satisfactorily  manage 
daily  or  assisting  publisher.  Write  tfS 
and  in  confidence.  Box  3655,  Editor* 
Publisher. _ 
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Experienced  Business  Manager  and  Audlte  I 
now  with  Federal  Government,  deiiia  I 
to  return  to  newspaper  field.  Box  36li  I  • 
Editor  A  Publisher. _  '  i  l 


Former  metropolitan  city  editor,  enjoyW  f 
remunerative  earnings  in  public  relatiM  1 
prefers  newspaper  post  of  responsibilm  I 
Advertising-minded;  flair  for  promotiy.  I 
Forty.  Intensive  worker.  Salary  $7  sy  I 
Box  3677,  Editor  A  Publisher.  ~  ’  I 


PUBLISHER’S  ASSISTANT 
BUSINESS  MANAGER 
COMPTROLLER 


Seasoned  business  and  accounting  executiy 
with  broad  experience  on  papers  tim 
15,000  to  300,000  circulation,  availatk 
on  short  notice.  Now  employed  in  higb 
competitive  Metropolitan  city.  Capakit 
of  relieving  busy  publisher  of  admiaa- 
trative  details,  directing  operation!  iil 
supervising  accounting.  Best  referenea 


Box  3122 _ Editor  A  PnblliW 

Seeking  poaition  as  assistant  to  pnbUdir 
of  profitable  weekly.  Seven  years’  u- 
perience,  advertising  and  editorial  ■ 
city  daily.  Age  30,  aggressive,  coIIsil 
Best  references.  Box  3536,  Editor  t 
Publisher, _ 


SltaatioRs  WoRtad 

_ Advertising _ 

A-1  Salesman,  88,  sixteen-year  foundatia 
daily  field,  layouts,  employed,  wants  q- 
portiinity.  Box  3540.  Editor  A  PnblisW 
AAl  Advertising  Salesman.  Radio,  nsn- 
paper  specials.  Lawyer.  Car.  Any  pn- 
fitsble  proposition.  Box  3668,  E.  A  t. 
Advertising:  Age  45,  twenty  years'  ezpth 
ence,  college  background;  ropy,  layosS 
exceptional  salesman  capable  creatiti 
ideas  for  extra  linage.  Employed  laip 
daily,  good  references  including  preset 
employer.  Box  3687,  Editor  &  Publiskn. 


Advertising  Manager-Salesman;  31;  ds 
ried;  draft  exempt;  college;  excellet 
ropy,  layout,  merchandising.  Prefer  Gal 
Available  September  15th.  Box  3605,  E4i 
tor  A  Publisher. _ 

Advertising  manager  or  solicitor.  Rid 
daily,  weekly,  radio,  experience.  Fore- 
ful  layouts.  Single.  29.  Midwest  pn- 
ferred.  Box  3654,  Editor  A  Publisher. 

Advertising  Manager-Solicitor,  resonrethl 
and  thoroughly  seasoned  in  local  tad 
National  copy  having  had  eighteen  yetn' 
experience  on  tough  assignments.  Stl- 
cient  age  to  command  respect.  yosK 
enough  to  be  aggressive.  Prepares  on  L 
ropy  and  layouts.  I  am  interested  otl;  > 
in  a  permanent  location  with  substantisi 
newspaper  in  the  Middlewest.  Good  m 
son  for  seeking  change.  Record  will  stiid 
closest  inspection.  If  linage  is  your  pitb 
lem  then  write  Box  3612,  E.  A  P. 


Advertising  Salesman  —  Seeking  adratti- 
ment.  Past  five  years  department  stsie. 
furniture  and  major  accounts  large  daily. 
Seventeen  years  department  store  Mr 
chandising  and  advertising.  Good  layosts. 
now  employed,  reliable  married,  age  17. 

Prefer  midwest.  Box  3523,  E.  &  P. _ 

Aggressive  Display  Salesman;  29,  excellat 
merchandising  background,  copy,  lay  osU: 
second  paper  experience;  high  joumalim 
education ;  married ;  now  employed,  btst 
references.  Box  3537,  Editor  A  Pnblisktt. 
Asststant  Advertising  Manager  on  daily  h 
1.50,000  market  wants  job  as  ad-mantie 
on  Eastern,  middle  West  or  SouUsn 
daily.  Proven  sales  record;  exceptioail 
layout  ability;  ten  years’  local  and  as- 
tional;  two  years  agency;  college  edaca 
tion;  age  31;  married.  Go  anywhsit 
within  two  weeks’  notice.  Christisa 
Alert,  aggressive,  hard  worker,  gtti  [ 
habits.  Future  determines  acceptsnet 
Write  Box  3688,  Editor  A  Publisher. 
Capable  Layout  Man,  fifteen  years’  expsii- 
ence,  good  artist,  idea  man,  copywritsf- 
Will  go  anywhere,  preferably  small  daily. 

Box  3686,  Editor  A  Publisher. _ 

Journalism  graduate — M.  A.,  Syracuse.  ’M: 
B.A.,  Cairo,  '38;  experienced  in  ••I*' 
work,  copywriting,  and  selling;  marrist; 
draft  exempt.  Box  3623,  E.  A  P. 
National  Manager-Solicitor.  Woman.  4|t  ^ 
33.  Thoroughly  conversant  with  Natiosa  . 
field.  Twelve  years  enviable  record  si  , 
phases  promotion,  selling,  meTchandisiM 
both  small-town  and  metropolitan  areas 
Executive  ability  to  capably  manage 

eartment.  Now  (as  always)  employsi 
nnsnally  good  mixer,  good  corres^ 
dent.  Aggressive,  chic  appearance.  Tsy 
references.  Box  8622,  Editor  A  Publiskst- 
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SitaafiMt  Waafarf 
GrcaliHai 

'I^blo  aa  Circolation  Manacer  or  aaaiat- 
one  of  the  beat  carrier  superviaors 
the  country.  Ten  yeara’  experience. 
Uarried;  age  32;  joumaliam  jpadnate. 
flu*  referencea.  Box  3526.  Editor  It 
Pabliaher. 

Miiatloii  Manager:  Fourteen  yeara’  ex- 
Expert  in  home  delivery  and 
nreet  aalea.  Tborongh  knowledge  pro¬ 
motion.  Want  opportunity  to  ahow  worth. 
Xft  31.  married.  Box  3586.  Editor  A 

^bliaher. _ _ _ 

irealatloo  Manager.  Home  delivery  expert, 
'^veral  yeara’  experience.  Efficient  and 
Mliable  methoda.  Good  record  and  beat 
of  referencea.  Box  8504.  Editor  A  Pub* 

liiher.  _ 

Ujkjktion  Manager — Experienced.  Can  ban¬ 
gle  "knotty”  problema.  Can  operate  with 
nroper  balance  between  coata  and  revenue 
ond  produce  sound  circulation.  Want  de¬ 
partment  on  medium-ailed  newspaper.  Box 
ilgSO.  Editor  A  Publisher. _ 

ifcolatlon  Manager.  Promotion  or  Super- 
elscr.  Twenty  years  experience.  Excel¬ 
lent  record.  Guaranteed  increased  circu¬ 
lation  and  revenue.  Qualified  for  entire 
responsibility  of  Circulation.  Advertising 
and  Plant,  or  Assistant  Manager.  Box 
3679,  Editor  A  Publisher. _ 

licolatlon  Manager,  ten  years  with  two 
large  dailiea.  Varied  experience:  boy 
promotion,  agents  and  mail  subscriptions, 
j^sire  connection.  Excellent  references. 
Box  3617,  Editor  A  Publisher. 

licalatlon  Promoter — Thoroughly  capable 
ef  building  circulation  economically  and 
I  have  a  personality  to  fit  into  your  or- 
ganiution  without  discord.  Want  Country 
Circulation  Managership,  or  job  as  Cir¬ 
culation  Manager  on  small  paper.  Will  per¬ 
sonally  contact  employer  or  send  further 
proof  of  ability.  Available  at  once  I  Box 
3640,  Editor  A  Publisher. 


SitaatioRs  Waited 

Editorial  (CoM’d) 


SIlop 


THE  EQUIPMENT  MART  Sm 


SttMtlooi  Woitod 
Editand 

Us  Hswspi^r  Woman,  88,  wants  news 
job  city  daily — $40.  Former  high  school 
speech  teacher,  former  editor  5-a-week 
paper.  Now  staff  writer  metropolitan  pub¬ 
licity  firm.  Excellent  references.  Dorothy 
Rigdon,  1803  Pine  St.,  St.  Louis,  Mo. 

Ills  Editor  ■  Reporter,  Feature  -  Rewrite  - 
Makeup  Man.  Photos.  6  years’  news¬ 
papers,  magaaines.  28.  Deferred.  Em¬ 
ployed.  BA  Wisconsin.  Box  3596,  Edi¬ 
tor  A  Publisher. 

11-aronnd  eighteen-year  experience  as  edi¬ 
tor,  copy-reader,  rewrite,  feature  writer; 
age  88;  married;  now  employed.  Box 
3606,  Editor  A  Publisher. 

>11  around  newsman,  asHi.stant  city  editor 
metropolitan  daily,  twelve  years,  seeks 
position  managing,  city  editor,  city  50,000 
to  200,000.  Now  employed.  Proven  ex¬ 
ecutive  ability,  critical  news  judgment. 
Married,  non-drinker,  draft  exempt.  Box 
3665,  Editor  A  Publisher. 


vailable  for  change,  editor  national  trade 
magasine.  Single,  age  33.  highest  recom¬ 
mendation  hy  publisher.  Box  3635,  Editor 
A  Publisher. 

areful,  thoughtful  writer  wishes  to  leave 
field  of  literary  research  for  position  on 
small  newspaper,  preferably  in  a  small 
community.  &cpect  only  modest  salary. 
Single,  age  29;  university  and  journalistic 
references.  Box  3544,  Editor  A  Publisher. 

oUsgs  Editor  oldest  evening  college  paper 
in  America,  seeks  any  type  editorial  work. 
Go  anywhere!  Handled  all  phases  of 
newspaper  work.  Write  for  booklet  of 
sample  writings.  Peter  Keller,  1470 
Sterling  Place,  Brooklyn,  New  Tork. 


Girl  Reporter  will  more  tbar.  fill  drafted 
male’s  shoes  for  dorvtion;  a’so  radio,  ad¬ 
vertising.  Six  years’  experiei-ee,  capable, 
handle  anything  in  city  i?c.u.  or  skirt 
departments.  Box  3547,  Editor  A  Pub- 

lisher. _ 

Give  yourself  a  breaki  Lure  this  experi¬ 
enced  newspaper  and  publicity  man  into 
your  business  at  once  I  He  seeks  a  place 
in  a  small  New  England.  New  York,  or 
Pennsylvania  city — town  if  yon  like — will 
go  elsewhere,  if  worthwhile.  Has  had 
metropolitan  New  York  and  general  experi¬ 
ence,  editing,  managing,  and  owning 
newspapers.  Expert  desk  and  business 
man — a  rare  combination.  Let  him  help 
or  completely  carry  your  burden,  if  you 
are  tired.  He  is  40,  and  life  will  just 
begin  for  you.  Sober,  able,  and  a  thought- 
provocative  writer.  He  answers  a  lot 
of  your  prayers  to  a  ”T.”  Did  publicity 
for  Messrs.  Roosevelt  and  Willkie,  but 
not  at  the  same  time.  Employed  now. 
Tallest  man-made  monument  to  man  his 
•’brain-child.”  Wants  to  live  in  small 
place.  That’s  your  chance.  Can  provide 
many  references  and  photos — with  or 
without  moustache.  Salary  .secondary  if 
situation  suits.  Box  3690,  Editor  A  Pnb- 
lisher. _ 

JournaUam  Graduate  wants  opportunity  on 
newspaper  in  metropolitan  area.  Will  ac- 
cept  anything  1  Box  3601,  E.  A  P. _ 

JoumalistlcaUy  ambitions  young  man  de¬ 
sires  start  at  bottom.  Background:  China, 
South,  New  York;  Phi  Beta  Kappa  ’39; 
employed;  1-B.  Anything  with  a  future 
— anywhere  I  Box  3681,  Editor  A  ^b- 
lisher. _ 

Managing  Editor:  eighteen  years — ten  as 
executive  on  three  dailies.  Skilled  writ- 
ting,  desk.  Best  education,  health,  age 
41,  family.  Produce  real  newspaper. 
Box  3657,  Editor  A  Publisher. _ 

Managing  Editor  or  Assistant  Publisher,  83. 
Now  employed  by  press  aasocistion. 
Managerial  new^aper  experience,  married, 
law  trained.  Box  8595,  Editor  A  Pnb- 
lisher. 

Opportunity  lacking  here  only  reason  decade 
of  editor-reporter  experience  on  prize¬ 
winning  daily  is  on  block.  What  offer 
daily,  weekly  1  John  Wynne,  Lock  Haven, 
Penna. _ 

Photographer-Reporter,  (30),  eight  years’ 
experience.  Now  employed.  References. 
Married.  Box  3647,  Editor  A  Publisher. 

Photographer-Reporter,  28,  single,  draft 
exempt;  now  on  large  trade  weekly. 
Candida,  features,  rewriting.  Own  all 
camera.  Hash,  darkroom  equipment. 
Automobile.  W’ant  $60  weekly.  Box  3666, 
Editor  A  Publisher. _ 

Picture  Editor,  29,  single,  five  years’  syndi¬ 
cate  experience,  seeks  job  on  daily.  Box 
3577,  Editor  A  Publisher. _ 

Reporter,  27,  five  years  daily  and  weekly 
experience.  General  assignment.  Draft 
exempt.  Box  3614,  Editor  A  Publisher. 

Reporter,  with  general  news,  sports  experi¬ 
ence  on  eastern  daily,  available  September 
1st.  Now  doing  amusement  park  publicity. 
Journalism  graduate.  Age  23,  draft  1-B. 
Box  8533.  Editor  A  Publisher. _ 

Sports  Editor,  Writer  —  Stressing  promo¬ 
tion,  attractive  makeup,  good  writing; 
proven  ability,  personality.  Box  3584, 
Editor  A  Publisher, 


New  Eqmpment  and  Supplies  —  Machtnery  Bergaimt 
For  the  PrinHug^mldisking  Fieli 


Cowpoilig  Koom  Eqiiymit  For  Sail  Maehoileol  Eqiipmoit  Wootad 


As  always.  Linotype  continues  to  assure 
speedy,  efficient  operation  at  low-cost 
maintenance.  Your  Linotype  representa¬ 
tive  will  be  gl.-id  to  show  yon  develop¬ 
ments  that  will  reduce  your  production 
cost. 

teirlHgTypt-J 

A  Blue  Streak  saves  more  than  it  costal 
Buy  Linotypes,  Intertypes  from  practical 
machinists.  Unequalled  values.  Iiarge 
stock;  all  models  on  hand  for  quick  turn¬ 
over.  Everything  for  the  composing 
room. 

LINOTYPE  MAINTENANCE  COMPANY 
237  Lafayette  Street  New  York,  N.  Y, 

Chtaranteed  Rebuilt  Linotypes  A  Intertypes 

See  HOOD-FALOO  CORP.,  First 

225  Varick  Street  New  York,  N.  Y. 

Wanted — Fonts,  molds,  magazines,  motors, 
escapements,  magazine  cradles  and  other 
Linotype  and  Intertype  parts  and  acces¬ 
sories.  We  buy,  sell  and  trade.  Tell  ns 
your  needs. 

MONTGOMERY  A  BACON 
Towanda,  Penna. 


Micliowlcal  Eqiipmai$  For  Sola 

Duplex  Press  8-page;  model  0  Intertypes; 
Linotypes,  models  5-8-14;  Cylinder  and 
Job  equipment.  Automatics. 

NORTHERN  MACHINE  WORKS 

Marshall  A  Jefferson  Sts.  Phils.,  Penna. 

Goss  Cox-O-Type.  Bought  new  less  than 
one  year  ago.  Used  one  day  a  week. 
Excellent  condition.  Color  attachment, 
motor,  belting,  extra  set  of  8  chases.  New 
non-melt  rollers,  brand  new  set  of  unused 
blankets  and  gold  tympan.  Steel  founda¬ 
tion  frame.  Now  running.  Too  small 
for  our  growing  publication.  Cash  or 


Newspaper  Equipment  Bought  or  Sold 

Geo.  O.  Heffffiinan.  406  W,  Pico,  Lot  Angalea 

Wanted — Good  used  dry  mat  roller  Hoe, 
Goss,  or  Ostrander  Se;^our.  Press  Photo 
Service,  Wolverine  Hotel,  Detroit,  Mich- 
igan. _ _ 

Wanted:  Sin|^  width  Goat  preas,  18  %  inch 
printing  diameter,  21%  inch  cut-off,  or 
deck  for  same.  Give  full  details  and 
prices.  Box  8588,  Editor  A  Publisher, 

Nawtpopar  Merqia  For  Solo 

Morgue  of  111  year  old  Boston  Transcript 
for  sale  in  whole  or  in  part.  Contains 
generous  clippings  and  other  material  on 
over  250,000  individuals  and  on  a  com* 
prehensive  variety  of  subjects ;  also  plates, 
photos,  mats  and  maps;  also  financial, 
society,  sports  and  literary  files.  Simple 
filing  system.  Inquiries  solicited. 

BOSTON  TRANSCRIPT 
BOS’PON,  MASS. 

Ffcoto-Eiqrovigg  Eqiipwiait  For  Solo 

Por  Sale  Reconditioned  Photo  Engraving 
Cameras  with  arc  lamps,  several  different 
types  and  sizes — some  with  lenses. 

CHEMCO  PHOTOPRODUCTS  COMPANY 

230  W.  41st  Street  New  York  City,  N.  Y. 

Photo-Engraving  Equipment  and 
E.  T.  SULLEBARGER  CO. 

no  Fulton  St.  538  S.  Clark  St. 

New  York.  N.  Y.  Chicago,  Ill. 

*  Staraotypg  Eqilpioaat  For  Solo 

Por  Sale:  12-page  Goaa  Monitor  newspaper 
press  with  all  stereotype  equipment,  in¬ 
cluding  mat  roller.  A  real  bargain!  Can 
be  seen  in  operation  daily.  Marshall 
News  Messenger,  Marshall,  Texas. 


Hoe  Z  pattern  sextuple  press  with  ink 
pomps;  two  Hoe  right  angle  condensed 
quadruple  presses;  Wood  pony  autoplates 
23  9/16'  cut-off,  pistes. 

BOSTON  'TRANSCRIPT 

BOSTON,  MASSACHUSETTS 

Wood  Typo  For  Solo 

WOOD  TYPE  FOR  NEWSPAPERS 
American  Wood  Type  Manufacturing  Co. 
270  Lafayette  St.,  N,  Y.  C.  Write  for  catalog. 

. - - - 

Situations  Wantud 

_ Editorial  (Cont’d) _ 

Willing  to  go  anywhere  for  reporting  ex¬ 
perience.  at  a  modest  salary.  Six  foot, 
single,  26,  draft  exempt  and  not  afraid 
of  hard  work  or  long  hours.  University 
degree  with  journalism  training.  Under¬ 
graduate  editor.  Complete  details,  with 
photo  and  references  cheerfully  submit- 
ted.  Box  3664,  Editor  A  Publisher. 

Young  newspaperman,  with  diversified  edi¬ 
torial  experience  in  weekly,  daily,  press 
associfttion  and  publicity  fields  wants  large 
daily  work.  Handled  city  desk,  tele^aph. 
Broad  reporting  experience.  Box  3618, 
Editor  A  Publisher. 


Situations  Wontod 

Mediaaical 

Composing  Room  Executive  considering 
change  after  Nov.  1st.  Box  3683,  Editor 
A  Publisher. 


seven  years  all-around  experience; 
married,  college  graduate.  Asking  $55.00. 
Box  3678,  Editor  A  Publisher. 

''ditor  •  Reporter  -  Photographer,  36.  able 
writer,  desk  man.  Know  makeup,  fea¬ 
tures,  editorials,  sports.  Box  3565,  Edi¬ 
tor  A  Publisher. 

‘dltorlal  Writer — experienced.  Direct,  vig¬ 
orous  style.  Can  state  policies  in  terse, 
•dept,  clear  English.  Particulars  on  re¬ 
quest.  Box  3680.  Editor  A  Publisher. 


ine^eUc  University  Graduate,  22,  1-B, 

midwest  daily,  press  association  experi¬ 
ence,  wants  change  —  anywhere  with 
future.  Excellent  references.  Box  3683, 
Editor  A  Publisher. 


•iperlenced  Newsman — five  years  street, 
rewrite,  features,  sports,  photography. 
Employed.  Married,  age  25.  Draft  ex- 
etnpt.  $35.  Box  8610,  Editor  A  Publisher. 

“itperlenced  Writer,  social  club,  feature ; 
publicity  secretary,  proofreader.  Avail- 
magazine.  Age  24.  Box 
3662,  Editor  A  Publisher, 

’«to-Domestlc  News  Specialist.  Ph.D. 
^aground,  famous  university.  Will  do 
general  editorial  work.  Gan  help  evalu- 
atS’  interoret  today’s  confining  dis- 
Young— 1-B.  Box  8592,  Editor 
•  Publisher. 


“Jn  Ji 
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In  less  than  twenty-four  hours 
after  being  advised  of  the  opening 
with  the  Association  of  Casualty  and 
Surety  Executives,  located  here  in 
New  York  City,  John  W.  Smith  had 
secured  the  publicity  post. 

If  you  seek  employment  or  are  de¬ 
sirous  of  obtaining  a  better  job  in 
the  newspaper  or  advertising  profes¬ 
sions,  we  invite  you  to  list  your  qual¬ 
ifications  with  our  service.  Full  de¬ 
tails  in  the  classified  masthead  on 
the  opposite  page. 


E.  &  P.  PERSONNEL  SERVICE 

1700  Times  Building  New  York,  N.  Y. 


Composing  Boom  Foreman  —  record  and 
references  the  best  I  Intelligent,  efficient 
experienced;  cooperate  with  all  depart¬ 
ments,  get  good  production;  keep  plant 
in  A-1  condition;  good  organiser  Mid 
executive;  also,  good  job  printer.  Mini¬ 
mum  ^5  week.  Replies  confidential. 
Harry  DeDell,  277  Dale  Street,  Syracuse, 
New  Tork.  Phone  3-5958. 

DO  YOU  WANT 

A  young  married  man,  high  school  gradu¬ 
ate,  thirteen  years’  experience  in  compos¬ 
ing  room,  with  a  background  of  study 
in  mechanical  operations,  as  a  composing 
room  foreman  or  mechanical  superinten¬ 
dent?  References. 


Box  3624 


Editor  A  Publisher 


Foreman — of  Daily  being  soldi  Age  33, 
married,  competent,  energetic,  flexible. 
Past  nine  years  foreman  and  mechanical 
superintendent  of  dailies,  joh  shops;  seeks 
job  as  manager,  mechanical  superinten¬ 
dent  or  working  foreman.  Box  3691, 
Editor  A  Publisher. 

Linotype  Operator  —  1  %  gal.  hr.  Clean 

Sroof.  Set  ads,  heads,  job.  Steady. 

iot  union — can  join  I  Leland  S.  Robb, 
Bryant  Heights,  Huntingdon,  Penna. 


Sitootioof  Wootad 

Pramotioo 


Copywriter,  thoroughly  schooled  on  metro¬ 
politan  daily.  Experienced,  promotion 
copy  and  radio ;  can  manage  copy  depart¬ 
ment.  U-grad,  age  28,  married.  Start 
$35.00.  Write:  Copywriter,  817  North 
26th  Street,  Milwaukee,  Wisconsin. 

Promotion  Man,  age  87.  CTlassified,  display, 
circulation,  advertisers’  service.  Diiuna- 
tie  copy,  effective  layouts,  production,  re¬ 
search.  Fifteen-year  productive  promo¬ 
tion  and  advertising  background  in  news¬ 
paper,  radio  and  mercantile  fields.  Know 
readers’  and  advertisers’  vievrpoints. 
Complete  charge  or  executive  assistant. 
Box  3529,  Editor  A  Publisher. 
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EDITOR  6,  PUBLISHER 


SHOP  TALK  AT  THIRTY 


By  ARTHUR  ROBB 


THE  ONE  bright  spot  in  the  dullish 
and  indeterminate  recent  hearings 
of  the  newspaper- radio  issue  before 
the  Federal  Commu- 
Marco  nications  Commission 

Marrow  ^  Washington  was 

the  appearance  of 
Philosopher  Marco  Morrow,  vet¬ 
eran  executive  of  the 
Capper  publications.  Mr.  Morrow 
breezed  into  proceedings  which  had 
been  marked  by  some  stage  fright  on 
the  part  of  the  Radio  Commission’s 
young  attorneys  and  a  good  deal  of 
very  dull  sparring  to  bring  out  pwints 
which  didn’t  seem  clear  or  pertinent 
after  they  had  been  extracted. 

Completely  relaxed  on  the  stand, 
the  witness  recounted  his  long  record 
of  important  executive  jobs  with  the 
Capper  publications,  up  to  that  of 
assistant  publisher  and  qualified  him¬ 
self  at  the  moment,  “I  am  simply  a 
member  of  the  board,  or  rather  an  old 
man  taking  life  easy  without  any 
great  responsibility.” 

He  may  consider  himself  old  (he  is 
73)  but  his  brisk  appearance  belied 
his  claims  of  age,  and  certainly  it  was 
a  very  live  and  vital  review  of  50 
years  in  the  business  which  was  given 
by  the  sage  of  Topeka. 

Frank  and  critical,  but  full  of  sense 
and  just  about  the  sort  of  analysis  of 
the  publishing  business  which  jibed 
with  the  sound  experience  of  most 
good  people  in  that  business — that 
sums  up  the  opinion  of  Marco  Mor¬ 
row’s  performance  which  was  shared 
by  the  publishers,  editors  and  corre¬ 
spondents  in  the  Commission’s  hear¬ 
ing  room. 

Testimony  became  an  inspired,  liv¬ 
ing  document  as  it  came  from  Marco 
Morrow.  It  was  effectively  put  to¬ 
gether  in  talk,  not  for  written  copy, 
but  even  in  cold  type  a  lot  of  what 
Marco  Morrow  said  makes  a  lot  of 


think  that  persons  usually  look  at 
the  business  aspect  purely  .  .  .  ?” 


sense. 

Mr.  Morrow  told  how  newspapers 
were  once  started  by  any  printer  of 
intelligence  who  had  a  “shirt-tail  full 
of  type”  and  conceded.  “It  isn’t  so 
easy  now.”  He  said  it  took  a  lot  of 
money  “and  sometimes  I  think  a  lack 
of  sense,  to  attempt  to  start  a  news¬ 
paper  in  these  days  in  any  wide¬ 
awake  community.  Somebody’s  said 
'The  supply  of  fools  who  rush  in  is 
unlimited,  but  the  supply  of  fools  with 
$500,000  is  somewhat  limited’.” 

Nevertheless  Mr.  Morrow  didn't 
think  the  danger  of  a  minority  being 
denied  a  public  hearing  from  a  news¬ 
paper  in  any  community  was  very 
great.  He  figured  that  “despite  the 
cost,  if  the  need  is  great  enough,  some¬ 
one  will  come  in  and  make  the  in¬ 
vestment.” 

Commissioner  Craven  then  in¬ 
quired,  “What  you  are  trying  to  say, 
Mr.  Morrow,  is  that  if  the  newspaper 
publisher  doesn’t  serve  the  public  di¬ 
rectly,  he  loses?” 

“Absolutely,  if  I  didn’t  believe  that 
— if  my  whole  experience  hadn’t  thor¬ 
oughly  grounded  me  in  that  idea — I 
would  lose  my  faith  in  democracy. 
We  think  the  people  of  America  are 
smart  enough  to  elect  a  president. 
Sometimes  some  people  think  they 
make  mistakes  but  in  four  years  they 
have  a  chance  to  rectify  it  if  they 
think  they  have  made  a  mistake.  Cer¬ 
tainly  then,  they  are  smart  enough  to 
scotch  a  corrupt,  too-partisan  news¬ 
paper.” 

He  got  a  laugh  from  the  Cimmission 
and  the  crowd  when  he  advised 
Chairman  Fly  to  leave  the  word 
“purely”  out  of  his  question,  “Do  you 


BUT  IT  was  no  joke  when  he  said 

“Whether  it  (a  publishing  business) 
is  large  or  small,  it  must  be  self- 
sustaining,  and  that’s 

Paper  Mutt  the  glory  of  the 

Stoud  on  P^/®-  It  must  be 

self-s  u  s  t  a  1  n  1  n  g, 

Own  FnnI  otherwise  we  would 

have  a  subsidized 

press  which  we  don’t  want.” 

The  Chairman  wanted  to  know  if 
our  press  didn’t  start  off  as  “some¬ 
thing  of  a  crusade  of  causes?” 

“Yes,”  said  Mr.  Morrow,  “and  it 
was  a  horrible  thing.  In  the  90’s 
there  were  hardly  any  independent 
newspapers,  I  mean,  politically. 

“If  it  was  a  Grand  Old  Party  organ 
you  read  in  the  news,  ‘a  small  hand¬ 
ful  of  the  great  unwashed  gathered 
in  one  corner  of  the  City  Auditorium 
last  night  to  hear  the  boy  orator  of 
the  Platte  rant  and  rave  about  silver.’ 

“The  Democratic  organ  had  it  that 
they  nearly  tore  the  place  down,  and 
that  Sheriff  SoandSo  and  Judge  Whosit 
had  to  go  out  and  pacify  the  crowd 
that  couldn’t  get  in,  there  being  no 
loudspeakers  in  those  days. 

“The  most  rabid  partisan  paper  can’t 
do  that  today.  People  are  more  in¬ 
telligent,  yes,  and  more  people  are 
reading  papers  than  in  the  90’s.” 

He  didn’t  think  that  was  true  on 
account  of  radio,  that  it  had  been  true 
long  before  radio,  but  he  did  think 
that  a  good  many  people  read  news¬ 
papers  today  to  check  the  news  they 
heard  on  the  air. 

Mr.  Morrow  told  how  he  had  to  get 
around  the  “watchdog  of  the  treasury 
who  pinched  every  nickel  that  went 
out”  when  they  first  got  into  the  radio 
field.  “It’s  very,  very  necessary  to 
have  a  man  of  that  kind.” 

He  told  how  their  competition  which 
had  a  better  corner  in  'Topeka  put  in 
an  automatic  printer  and  started  pub¬ 
lishing  news  bulletins.  “It  was  the 
regular  meeting  place  of  the  spit-and- 
argue  club  and  the  women  would  stop 
and  double  park  to  read  the  bulletin 
and  make  a  traffic  jam.” 

It  made  Mr.  Morrow  mad,  he  said, 
to  see  the  crowd.  His  own  papers 
tried  bulletins,  but  they  were  on  a 
side  street,  and  so  they  fell  on  radio 
as  a  solution.  “Beat  them  at  their  own 
game,”  said  he. 

“Necessary  adjunct  to  our  business,” 
Mr.  Morrow  thought.  But  times 
didn’t  get  back  to  “normalcy”  fast 
enough  and  the  business  manager 
clipped  off  the  radio,  “behind  my 
back.” 

“Radio  was  cut  off  and  we  lost  a 
beautiful  channel.  We  have  a  good 
one  now,  but  we  would  like  the  other 
one  better. 

“We  lost  two  years  before  we  real¬ 
ized  that  a  newspaper,  if  it  possibly 
can,  must  go  right  along  and  take  ad¬ 
vantage  of  every  method  of  reaching 
its  p>eople.  We  look  at  a  newspaper 
from  the  professional  point  of  view, 
and  from  the  commercial  afterwards. 
We  have  a  franchise  from  the  public 
to  provide  them  with  news  and  give 
our  opinion,  which  they  will  take  for 
what  they  think  it  is  worth,  and  give 
a  certain  amount  of  entertainment. 

“I  don’t  want  to  sound  like  a  Ro- 
tarian — I  am  a  good  Rotarian,  ‘He 
Profits  Most  Who  Serves  Best’ — but 
that  is  particularly  true  in  the  news¬ 
paper  business.  You  have  got  to  ren¬ 
der  service  and  you  have  got  to  keep 
up  to  date.  So  we  went  into  radio.” 


AT  ANOTHER  point,  Mr.  Morrow 

justified  the  one-newspaper-one- 
radio  set-up,  pointing  out  that  better 
service  could  be  ren- 
■•♦ter  dered  by  such  a  prof- 

Good  Than  i  t  a  b  1  e  combination 
than  by  a  too  com- 
PUnty  petitive  losing  situa¬ 

tion.  “So  it  is  in  any 
public  service,  it  had  better  be  good 
than  be  plenty,”  he  added. 

Mr.  Morrow  several  times  returned 
to  the  theme  that  “newspapering”  is 
necessarily  a  commercial  enterprise. 
'That’s  the  bones  and  blood  and  sinews 
of  the  business.  But  it  has  a  much 
higher  function. 

“So  it  is  also  with  the  country  or 
the  small-town  banker;  he  can  make 
or  break  his  community.  He  has  a 
duty,  a  function,  other  than  making  a 
dividend. 

“Newspapers  are  reminded  of  that 
responsibility  more  frequently  large¬ 
ly  because  we  remind  ourselves  of  it. 
We  hold  up  here  that  we  are  the  very 
palladium  of  the  people’s  liberty,  and 
all  that.  We  boast  about  our  respon¬ 
sibility,  and  we  have  to  live  up  to  it.” 

Mr.  Morrow  said  that  he  hoped  there 
“was  no  newspaperman,  who  will  say 
that  radio,  because  it  is  inherently  a 
part  of  journalism,  should  be  exclu¬ 
sively  controlled  by  newspapers.  'That 
would  be  just  as  preposterous  as  to  say 
that  newspapers  should  not  have  the 
facility  of  radio.” 

Asked  if  he  “knew  any  reason  why 
newspapers  should  be  banned  as  a 
class  from  owning  radio  stations,”  Mr. 
Morrow  said: 

“I  would  hate  to  be  assigned  the  job 
of  writing  an  article  to  show  why.  If 
my  job  depend^  upon  getting  a  good 
reason  for  that  I  don’t  think  I  could 
do  it.  I  know  of  no  reason.” 


bership,  rather  than  ability  or  ex. 
perience,  the  principal  qualification  t 
newspaper  employment.  'The  GuHj  * 
shop  makes  the  employer  the  virt»*|  ' 
guarantor  of  good  union  standii^, 
makes  him  the  collector  of  union  du*, 
even  when  the  check-off  is  not  del- 
nitely  part  of  the  contract,  and  fom* 
him  to  discharge  people,  no  mattn 
how  competent,  faithful  or  who  incft 
the  union’s  dictum  that  they  are  m 
in  good  standing.  ; 

From  the  employe’s  standpoint,  tke  | 
objection  is  that  a  competent  joumd-  I 
ist  imperils  both  his  economic  anl  L 
his  intellectual  independence  by  si4.  ■ 
mitting  to  the  discipline  of  a  unkn 
which  has  devoted  itself  excessively  io 
political  ends  which  are  not  those  of  tht 
majority  of  newspapers  or  newspapr 
workers.  He  risks  his  job  if  he  di- 
agrees  with  Guild  policies  and  refuia 
to  pay  assessments  for  purposes  tkt 
he  considers  antagonistic  to  the  wd- 
fare  of  journalism.  'That  has  hap. 
pened.  He  risks  public  obloquy  he- 
cause  of  the  stands  taken  on  mattn 
of  public  and  news  policy  by  insde 
cliques  which  have  turned  the  GuU 
to  their  own  end.  Finally,  he  is  h 
fact,  if  not  technically,  debarred  fra 
making  private  salary  arrangemeGi 
with  his  superiors.  If  he  was  a  cgo- 
patent  man  at  the  time  of  the  GuU 
contract  the  chances  are  that  la 
wages  might  have  been  slightly  raiaii, 
to  a  ceiling  which  cannot  be  easijt  I 
pierced  again.  Another  fact  is  tlat  . 
the  Guild  shop,  as  at  present  orga- 
ized  with  non-writing  and  commercU 
department  employes  in  the  majot%, 
completely  subordinates  the  editoiU 
workers — without  whom  the  exista* 
of  a  newspaper  guild  would  be  coa- 
pletely  impossible. 

'That  seems  to  sum  it  up.  A  sia> 
able  pamphlet  could  be  written  und» 
any  one  of  the  above  headings. 


Officers  of  New  Ad 
Group  Announced 


WE  HAVE  been  asked  by  an  editor 
friend  to  state  the  case  against  the 
Guild  shop— a  job  which  we  thought 
we  had  done  at  least 
A  Case  a  hundred  times  in 

Against  the  five  years. 

His  query  caused  to 
Guild  Shop  assort  what  thoughts 
we  have  had  on  this 
question,  and  we’ll  set  them  forth 
briefly  in  what  may  be  a  new  form. 
'The  argument  seems  to  have  three 
major  phases — the  Public,  or  Reader’s 
interests;  the  Publisher’s  interests,  and 
the  Employe’s  interests. 

From  the  public  standpoint,  the  ob¬ 
jection  to  the  Guild  shop  in  a  news¬ 
paper  editorial  department  is  the 
danger  that  the  member’s  allegiance 
to  his  union  may  take  precedence  over 
his  responsibility  to  the  paper  and 
its  readers  for  the  production  of  facts 
as  they  are  and  not  as  the  union 
would  like  them  to  be.  While  we  have 
noted  no  flagrant  abuse  of  newspa¬ 
per  columns  through  misrepresenta¬ 
tion  of  labor  and  industrial  news,  there 
have  been  frequent  minor  and  subtle 
instances  of  coloring  such  informa¬ 
tion  by  the  use  of  tricky  words,  such 
as  “union  shop”  or  “preferential  shop,” 
where  “closed  shop”  would  be  the  ac¬ 
curate  form  of  statement.  The  use 
by  the  Guild  itself  of  “Guild  Shop” 
is  an  example  of  this  camouflage. 

From  the  Employer’s  standpoint,  the 
major  objection  is  that  his  right  to  em¬ 
ploy  whosoever  he  believes  might  be 
an  asset  to  his  printed  pages  is  limited 
by  the  provision  that  new  employes 
must  become  Guild  members  and  re¬ 
main  in  good  standing  to  keep  their 
employment.  It  makes  union  mem- 


Harold  A.  Stretch,  advertising  di¬ 
rector  of  the  Philadelphia  Inquiry, 
has  been  elected  president  of  Nem- 
paper  Advertising,  Inc.,  60  Blast  4M 
St.,  New  York,  organized  last  wedt 
by  13  newspapers  to  offer  space  to 
national  advertisers  on  a  picture  paft 
with  frequency  discounts  as  high  at 
20%.  Incorporation  papers  and  oifictB 
were  approved  this  week  by  the  De¬ 
partment  of  State,  New  York. 

Vice-president  is  Stuart  M.  Cha*' 
bers,  advertising  director  of  the  St 
Louis  Post- Dispatch;  secretary,  Geoifi 
C.  Biggers,  general  manager  of  tk 
Atlanta  Journal;  treasurer,  Irah 
Maier,  business  manager  of  the  Ml- 
waukee  Journal;  and  general  manage, 
Wilder  Breckenridge,  formerly  sake 
director  of  the  Bureau  of  Adverts 
ing,  ANPA. 


ABEND  LEAVES  TIMES 

Hallett  Abend,  veteran  Far  Eastani 
correspondent  of  the  New  York  Timst 
who  has  been  working  in  the  Waih- 
ington  bureau  of  that  paper  since  hit 
return  from  the  Orient  earlier  thk 
year,  resigned  last  week  to  go  on  i 
tour  of  New  Zealand,  Australia, 
tavia  and  Singapore  for  Readart 
Digest.  While  on  tour  Abend  also  wil 
write  some  special  articles  for  tha 
Times. 


GOVT  TAKES  PLANE 

'The  Gannett  Newspapers’  six- pa*® 
senger,  twin-motored  Lockheed  air® 
plane  has  been  taken  over  by  th^ 
ferrying  command  of  the  Uni 
States  Army  Air  Corps  after  ha 
been  made  voluntarily  available 
the  government.  Lieut.  Edwin 
Miller  took  off  from  Rochester,  N.  Y 
Aug.  21  for  the  factory  at  Burbank. 


